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rogorc kanadeli ganma­
naTlebeli, mwerali da soci­
aluri reformatori marSal 
makluhani ambobda: `rekla­
ma aris me-20 saukuneSi Seq­
mnili xelovnebis udidesi 
dargi~. reklama1 warmoadgens 
Setyobinebas, romlis mizania 
miawodos potenciur momxma­
rebels informacia saqonlisa 
da momsaxurebis da maTi gamo­
yenebis wesis da SeZenis saSua­
lebebis Sesaxeb. sabazro ur­
TierTobaTa da konkurenciis 
normaluri ganviTareba SeuZ­
lebelia reklamis, rogorc 
bazarze saqonlis, samuSao­
sa da momsaxurebis gasaRebis 
erT-erTi ZiriTadi saSuale­

1 reklama - saqonelze, momsa­
xurebasa da samuSaoze, fizikur da 
iuridiul pirebze, ideasa da wamo­
wyebaze nebismieri saSualebiTa da 
formiT gavrcelebuli informacia, 
romelic gamiznulia pirTa ganusa­
zRvreli wrisaTvis da emsaxureba 
fizikuri da iuridiuli pirebis, 
saqonlis, ideisa da wamowyebisadmi 
interesis formirebasa da SenarCu­
nebas, agreTve saqonlis, ideisa da 
wamowyebis realizaciis xelSewyo­
bas (1998 wlis 18 Tebervlis saqar­
Tvelos kanoni `reklamis Sesaxeb~, 
me-3 muxlis pirveli punqti). 

reklama da misi 

samarTlebrivi 

regulireba 

`reklama adamianebs eubneba: ai, ra gvaqvs 
Cven; ai, risi gakeTeba SeuZlia amas TqvenT
vis; ai, rogor da sad SegiZliaT misi Sov
na,~  _ ambobs leo barneti, amerikuli sa
reklamo industriis pioneri.

giorgi 
qarazaniSvili

iuristi

bis gareSe. reklamis gavlena 
mravalmxrivi da mravalgva­
ria da misi umTavresi amocana 
mdgomareobs gasaRebiTi fun­
qciis SesrulebaSi, xolo mi­
zani _ moTxovnis aqtivirebasa 
da bazris gafarToebaSi.

momxmarebelTa Segneba­
ze aqtiuri zemoqmedebiT da 
ama Tu im saqonlis upirate­
sobis propagandiT reklama 
did gavlenas axdens mTlia­
nad momxmarebelTa formire­
baze: moxmarebis doneze da 
stilze, modaze, cxovrebis 
wesze da sxva. amave dros, sa­
qonlis mravalferovani asor­
timentis SemTxvevaSi, reklama 
warmoadgens gzamkvlevs, ro­
melic momxmarebels aZlevs 
auarebel saqonelSi orienti­
rebis SesaZleblobas.

reklama Tan axlavs saqo­
nels `mTeli misi sicocxlis 
ganmavlobaSi~, bazarze pir­
velad gamoCenidan masSi yof­
nis ukanasknel dRemde. amas­
Tan, reklama aris sxvadasxva 
funqciis matarebeli: gacno­

biTi, darwmunebiTi, gaxse­
nebiTi, ganmartebiTi, mas­
timulirebeli. konkretuli 
saqonlis reklamirebis sabo­
loo mizania iseTi situaciis 
Seqmna, rodesac momxmarebeli 
Segnebulad, da ara SemTxveviT 
irCevs am saqonels, rodesac 
maRaziaSi saqonlis droebiTi 
ar yofnis SemTxvevaSi, momxma­
rebeli mzad aris, daicados, 
movides sxva dros an gaemgzav­
ros mis sayidlad sxva maRa­
ziaSi ise, rom ar dasTanxmdes 
misTvis ukve SeCveuli da say­
vareli saqonlis sxva msgavsi 
an analogiuri saqonliT Sec­
vlaze.

rogorc henri fordi aR­
niSnavs: `reklamirebis Sewy­
veta fulis dazogvis mizniT 
igivea, rac saaTis SeCereba 
drois dazogvis mizniT.” ame­
rikuli Ford Motor Company-s 
damaarsebeli.

dResdReobiT yvela Ziri­
Tadi sakomunikacio saSuale­
baa gamoyenebuli reklamis 
gasavrceleblad: televizia, 
radio, filmebi, Jurnal-ga­
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zeTebi, video TamaSebi, in­
terneti, bilbordebi da 
sxva.

CamoTvlilTagan, rogorc 
yvelaze aqtualurs, winamde­
bare statiaSi Sevexebi sate­
levizio reklamas da mokled 
mimovixilav misi samarTleb­
rivi regulirebis saerTaSo­
riso praqtikas. 

satelevizio reklama2 rek­
lamirebis iseT formaa, rome­
lic xels uwyobs sxvadasxva 
saqonlis, momsaxurebis, or­
ganizaciebis, azrebisa da ide­
ebis da a. S. popularizacias 
televiziis meSveobiT. sate­
levizio reklamebis umeteso­
ba mzaddeba sareklamo saagen­
toebis mier da saeTero drois 
SeZena xdeba media saagentoe­
bis meSveobiT an uSualod te­
learxebisgan.

pirveli satelevizio rek­
lama gadaica amerikis Seer­
Tebul StatebSi 1941 wlis 1 
ivliss, 14 saaTsa da 29 wuTze, 
rodesac niu-iorkSi dafuZ­
nebulma erT-erTma saaTebis 
mwarmoebelma kompaniam (Bulova 
Watch Company) gadauxada 9 do­
lari NBC-is3 niu-iorkis warmo­
madgenlobas 20-wamiani sarek­
lamo SetyobinebisTvis, rome­

2  samauwyeblo reklama _ mauwye­
blis mier gavrcelebuli (gada­
cemuli) komerciuli, socialuri 
an winasaarCevno reklama, garda 
mauwyeblis mier sakuTar an damou­
kidebel programasTan dakavSirebiT 
gakeTebuli gancxadebisa, romelic 
aris fizikur an iuridiul pirze, 
saqonelze, momsaxurebaze, samuSao­
ze, ideasa da wamowyebaze nebismieri 
saSualebiTa da formiT gavrcele­
bul informacia, romelic gamiznu­
lia pirTa ganusazRvreli wrisTvis 
da emsaxureba fizikuri an iuridiu­
li piris, saqonlis, momsaxurebis, 
samuSaos, ideisa da wamowyebisadmi 
interesis formirebasa da SenarCu­
nebas, agreTve saqonlis, momsaxure­
bis, samuSaos, ideisa da wamowyebis 
realizaciis xelSewyobas (1998 wlis 
18 Tebervlis saqarTvelos kano­
ni `reklamis Sesaxeb~, me-3 muxlis 
me-15 punqti). 

3 NBC _ National Broadcasting Com-
pany _ erovnuli samauwyeblo kompa­
nia, amerikuli satelevizio qseli.

lic gavida eTerSi beisbolis 
erT-erTi matCis win.

 
dResdReobiT satelevizio 

reklamebis didi umravleso­
ba mokle sareklamo Setyobi­
nebebisgan Sedgeba, romelTa 
moculoba SeiZleba iyos ram­
denime wamidan ramdenime wu­
Tamde. am kategoriis rekla­
ma ukve wlebis ganmavlobaSi 
gamoiyeneba nebismieri saxis 
produqciis gasasaReblad, 
risi warmodgenac ki SeiZleba, 

dawyebuli ojaxisTvis saWiro 
inventariT da damTavrebuli 
politikuri kampaniiT.

satelevizio reklama iTv­
leba reklamis yvelaze efeq­
tur saxed da es Sesabamisad 
aisaxeba maRal fasebSi, rasac 
iReben satelevizio arxebi 
popularul telegadacemeb­
Si komerciuli reklamis gan­
TavsebisTvis. ase magaliTad, 
amerikuli fexburTis yovel­
wliuri safinalo matCi, e.w. 
Super Bowl, amerikis SeerTe­
bul StatebSi iTvleba yvela­
ze RirsSesaniSnav movlenad 
ara mxolod amerikuli fex­
burTis samyaroSi, aramed misi 
gadacemis dros ganTavsebu­
li komerciuli satelevizio 
reklamebis TvalsazrisiTac. 
2007 wels, aseTi matCis ganmav­
lobaSi (romelsac 90 milioni 

adamiani uyurebda) erTi naxe­
varwuTiani sareklamo Setyo­
binebis ganTavsebis Rirebu­
lebam 2.700.000 (ori milion 
Svidasi aTasi) amerikuli do­
lari Seadgina!  

Tanamedrove ekonomikuri 
urTierTobebi, romlebic iZ­
levian Tavisufali samewar­
meo saqmianobis SesaZleblo­
bas, moiTxoven sareklamo baz­
ris samarTlebriv regulire­
bas. reklamis samarTlebrivi 

regulireba dakavSirebulia 
sxvadasxva kanonebsa da weseb­
Tan, romlebic gansazRvraven, 
Tu rogori saxiT unda moxdes 
saqonlis reklamireba ama Tu 
im konkretul regionSi. aseTi 
wesebi SeiZleba moicavdes mra­
val aspeqts, maT Soris, rekla­
mis ganTavsebas, drois dageg­
mvas da Sinaarss. mraval qveya­
naSi, kerZod, axal zelandiaSi, 
samxreT afrikaSi, kanadaSi da 
evropis umetes saxelmwifoeb­
Si sareklamo industria funq­
cionirebs TviTregulirebadi 
sistemis farglebSi. reklamis 
mwarmoeblebi4, sareklamo saa­
gentoebi da media saSualebebi 

4  reklamis mwarmoebeli _ fizi­
kuri an iuridiuli piri, romelic 
sareklamo informacias mza saxes 
aZlevs ganTavsebisa da gavrceleb­
isaTvis (1998 wlis 18 Tebervlis 
saqarTvelos kanoni `reklamis Ses­
axeb~, me-3 muxlis me-9 punqti). 
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(reklamis gamavrceleblebi5) 
Tanxmdebian sareklamo stan­
dartebis damdgeni kodeqsebis 
miRebaze da Semdgom cdilo­
ben maT dacvas. amgvari kodeq­
sebis ZiriTad mizans warmoad­
gens imis uzrunvelyofa, rom 
reklama iyos `kanonieri, Ta­
vaziani, patiosani da marTa­
li~! zogierTi TviTreguli­
rebadi organizacia finansde­
ba sareklamo industriis mi­
er, Tumca, amisda miuxedavad, 
inarCunebs damoukideblobas 
da miiswrafvis kodeqsiT dad­
genili standartebis uryevi 
dacvisaken (aseTia, magaliTad, 
reklamis standartebis dam­
dgeni uflebamosili organo 
_ Advertising Standards Authority _ 
did britaneTSi). 

amerikis SeerTebul Sta­
tebSi mkacrad regulirde­
ba yalbi reklama6 da janmr­

5 reklamis gamavrcelebeli _ 
fizikuri an iuridiuli piri, romel­
ic ganaTavsebs da/an avrcelebs rek­
lamas qonebis (maT Soris, radio- da 
telemauwyeblobis teqnikuri saSu­
alebebis, kavSirgabmulobis arxebis, 
saeTero drois da sxva saSualebebis) 
gamoyenebiT (1998 wlis 18 Tebervlis 
saqarTvelos kanoni `reklamis Ses­
axeb~, me-3 muxlis me-10 punqti). 

6  aSkarad yalbi reklama _ re­
klama, romlis meSveobiTac rekla­
mis damkveTs (reklamis mwarmoeb­
els, reklamis gamavrcelebels) 
ganzrax Sehyavs SecdomaSi reklamis 
momxmarebeli (1998 wlis 18 Teberv­
lis saqarTvelos kanoni `reklamis 

TelobasTan dakavSirebuli 
reklama. zogierTi evropuli 
saxelmwifo krZalavs sabavS­
vo programebis sponsorobas7, 
dauSvebelia, rom reklama ga­
miznuli iyos 12 wlamde asakis 
bavSvebze da akrZalulia rek­
lamis gaSveba sabavSvo prog­
ramis dawyebamde da dasrule­
bidan 5 wuTis ganmavlobaSi. 

reklamis yvelaze ufro 
mkacrad regulirebul saxeebs 
mTels msoflioSi warmoad­
gens Tambaqos nawarmis rekla­
ma8 da alkoholiani sasmelis 
reklama9. Tambaqos nawarmis 

Sesaxeb~, me-3 muxlis me-6 punqti). 
7 sponsoroba _ programis 

momzadebis an eTerSi gadacemis 
pirdapiri an iribi dafinanseba 
an Tanadafinanseba piris mier, 
misi saxelis, savaWro niSnis, imi­
jis, saqmianobis ganviTarebis re­
klamirebis mizniT (2004 wlis 23 
dekembris saqarTvelos kanoni `mau­
wyeblobis Sesaxeb~, me-2 muxlis `h9~ 
punqti).

8   Tambaqos nawarmis reklama _ 
reklama, romelic Seicavs Tambaqos 
nawarmis an Tambaqos nawarmis mwar­
moebeli firmis sasaqonlo niSans, 
logotips, Tambaqos nawarmis, misi 
kolofis, yuTis, moxmarebis proce­
sis an masTan dakavSirebuli qmede­
bis demonstrirebas (1998 wlis 18 
Tebervlis saqarTvelos kanoni 
`reklamis Sesaxeb~, me-3 muxlis 
me-12 punqti). 

9  alkoholiani sasmelis re­
klama _ reklama, romelic Seicavs 
alkoholiani sasmelis an alkoho­
liani sasmelis mwarmoebeli firmis 
sasaqonlo niSans, logotips, alko­

reklamis irgvliv gamarTuli 
mravalricxovani debatebis 
ganmavlobaSi, Tambaqos mwa­
rmoeblebi ZiriTadad amtki­
cebdnen, rom Tambaqos rekla­
ma ar ubiZgebs Tambaqos mowe­
visken iseT adamians, romelic 
reklamis gareSec ar iqneboda 
Tambaqos momxmarebeli. xo­
lo aseTi saxis reklamis mo­
winaaRmdegeebi (romlebmac 
SemdgomSi am debatebSi warma­
tebas miaRwies) sapirispirod 
amtkicebdnen, rom reklama 
zrdis Tambaqos momxmarebel­
Ta raodenobas. 1970-iani wle­
bidan amerikul televiziebs 
saerTod aekrZalaT Tambaqos 
nawarmis reklamis Cveneba. al­
koholiani sasmelis reklama 
kvlavac nebadarTulia, Tum­
ca, akrZalulia satelevizio 
reklamaSi naCvenebi iyos al­
koholuri sasmelis moxmare­
bis procesi. did britaneTSi 
agreTve akrZalulia Tambaqos 
nawarmis reklamireba televi­
ziiT, bilbordebis meSveobiT 
da sportul RonisZiebebze, 
xolo alkoholuri sasmelis 
reklamis gamavrceleblebs 
ufleba ara aqvT xazi gausvan 
alkoholis sasargeblo Tvise­
bebs. amitom, isini koncentri­
rebas akeTeben samarko imij­
ze da masTan dakavSirebul 
upiratesobaze, gansxvavebiT 
moxmarebis upiratesobisgan. 
Tambaqos nawarmis reklamire­
ba, aseve akrZalulia mraval 
qveyanaSi. bevrgan, magaliTad, 
Tambaqos mwarmoeblebs kanoni 
avalebs gamoaqveynon gancxa­
debebi, romlebic momxmareb­
lebs afrTxileben, rom maTi 
produqcia saSiSia janmrTe­
lobisaTvis. 

samarTlebrivi regulire­
bis qveS agreTve moqceulia 
reklamis ganTavsebis dro, 
anu, dRis romel monakveTSi, 

holiani sasmelis, misi taris, mox­
marebis procesis an masTan dakav­
Sirebuli qmedebis demonstrirebas 
(1998 wlis 18 Tebervlis saqarTve­
los kanoni `reklamis Sesaxeb~, me-3 
muxlis me-13 punqti).
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ramdenjer, drois ra interva­
lebs Soris SeiZleba ganTav­
sdes da ramdeni xani SeiZleba 
gagrZeldes reklama. aseTi re­
gulirebis Sinaarsi mkveTrad 
gansxvavdeba qveynebisa da ma­
Ti satelevizio qselebis spe­
cifikis mixedviT.  ZiriTadi 
Tavisebureba imaSi mdgomare­
obs, rom satelevizio qselebi, 
romlebic finansdeba sali­
cenzio gadasaxadis meSveobiT 
(sazogadoebrivi mauwyeblo­
bebis msgavsi organizaciebi), 
komerciul reklamas uTmo­
ben gacilebiT nakleb saeTero 
dros, vidre damoukidebeli 
telekompaniebi. 

mocemul statiaSi Seveca­
de mokled warmomeCina rek­
lamis (satelevizio rekla­
mis) ZiriTadi maxasiaTeblebi 
da misi samarTlebrivi re­
gulirebis zogadi praqtika, 
amasTan, sxvadasxva termine­
bis gansamartad moviSvelieT 
saqarTvelos kanonebi `rek­
lamis Sesaxeb~ da `mauwyeb­
lobis Sesaxeb~. vfiqrobT, 
momavalSi mkiTxvelisTvis 
interesmoklebuli ar iqneba 
reklamis Sesaxeb saqarTve­
los kanonmdeblobis Seda­
rebiT konkretuli analizis 
gacnoba da misi ucxoeTis ga­
mocdilebasTan Sedareba.

`saxalxo bankma~ sazogadoebas inovaciu­
ri proeqti _ `socialuri saxli~ warudgina. 
erToblivi proeqtis iniciatorebma _ bankis 
generalurma direqtorma giorgi goguaZem da 
`saxalxo afTiaqis~ direqtorma valeri kva­
racxeliam sastumro `qorTiard mariotSi~ 
Sesabamisi memorandumi gaaformes, romlis sa­
fuZvelzec `saxalxo banki~ `saxalxo afTia­
qis~ TanadamfuZnebeli gaxda. 

`socialuri saxli~ `erTi fanjris~ prin­
cipiT moqmedi struqturaa, romlis filia­
lebSi moqalaqeebi miiReben janmrTelobis 
dazRvevas, `saxalxo afTiaqSi~ sasurvel 
medikaments maqsimaluri fasdaklebiT Se­
iZenen, ufasod isargebleben ambulatoru­
li momsaxurebiT, xolo Tu `saxalxo bankis~ 
klients preparatebis SesaZeni Tanxa ar aR­
moaCndeba, banki mas ̀ socialuri sesxis~ aRe­
bis saSualebas miscems.

proeqtis mizani, upirvelesad im katego­
riis moqalaqeebze zrunvaa, romlebic, socia­

lur-ekonomikuri mdgomareobis gamo, saWiro 
medikamentebiTa da ambulatoruli momsaxu­
rebiT sargeblobas ver axerxeben. `saxalxo 
bankma~ gadawyvita, xalxis momsaxure bankis 
garda, masze mzrunvel bankadac iqces, amisaT­
vis saWiro qsels ki Tavad Seqmnian. 

rac Seexeba mosaxleobis im nawils, romel­
sac janmrTelobis mdgomareobis gamo, `soci­
aluri saxlis~ filialebamde misvla ar SeuZ­
lia, maT `saxalxo bankis~ Svilobili kompania 
`saxalxo fosta~ binaze momsaxurebis serviss 
SesTavazebs.

axali proeqti farmacevtuli biznesis gan­
viTarebasac Seuwyobs xels da rac kidev ufro 
mniSvnelovania, mosaxleobas kvalificiur da 
xelmisawvdom samedicino daxmarebas SesTava­
zebs. 

pirveli `socialuri saxli~ uaxloes mo­
mavalSi siRnaRSi gaixsneba, wlis bolomde ki 
maTi ricxvi 50-s miaRwevs. 

TbilisSi, isnis raionSi, e.w. ̀ aramiancis~ sa­
avadmyofos mimdebare teritoriaze `saxalxo 
banki~ mravalprofiliani, 300 sawolze gaTvli­
li hospitlis aSenebas gegmavs. giorgi gogua­
Zis ganmartebiT, saerTaSoriso standartebis 
Sesabamisad mowyobili hospitali socialurad 
SeWirvebul mosaxleobas uprecedento SeRava­
TebiT moemsaxureba, Tumca, xarisxi, dabali fa­
sebis miuxedavad, umaRlesi iqneba. hospitlis 
mSenebloba 14 milioni dolari dajdeba.

`saxalxo bankis~  jansaRi  iniciativa  
`socialuri saxli~ _ 
socialurad gaWirvebulTaTvis
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