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1998 wels miRebuli kanoni 
`reklamis Sesaxeb~ areguli­
rebs saqarTvelos sasaqonlo 
(samuSaoTa, momsaxurebis) da 
safinanso bazrebze (fasiani qa­
Raldebis bazris CaTvliT) rek­
lamis warmoebis, ganTavsebisa da 
gavrcelebis dros warmoqmnil 
samarTlebriv urTierTobebs, 
maT Soris, reklamisadmi zogad 
moTxovnebs, alkoholiani sas­
melebisa da Tambaqos nawarmis, 
seqsualuri xasiaTis produqci­
is, samedicino nawarmis Tu momsa­
xurebis, Cvil bavSvTa xelovnuri 
kvebis, iaraRis, fasiani qaRalde­
bis reklamis, agreTve reklamis 
warmoebis, ganTavsebisa da gavr­
celebis dros arasrulwlovanTa 
dacvis sakiTxebs. igi vrceldeba 
saqarTvelosa da ucxo qveynebis 
fizikur da iuridiul pirebze, 
romlebic dadgenili wesiT re­
gistraciis safuZvelze awarmo­
eben, ganaTavseben da avrceleben 
reklamas saqarTveloSi. kanoni 
gamoiyeneba im SemTxvevaSic, ro­
desac saqarTvelos farglebs 
gareT saqarTvelos fizikur da 
iuridiul pirTa qmedeba rekla­
mis sferoSi iwvevs (SeiZleba ga­
moiwvios) Sesabamis uaryofiT Se­
degebs (konkurenciis SezRudva, 
sxva fizikur da iuridiul pirTa 
SecdomaSi Seyvana) saqarTvelos 
teritoriaze. kanoni ar vrcel­

deba politikur reklamaze, fi­
zikur pirTa im gancxadebebze, 
romlebic uSualod ar aris da­
kavSirebuli samewarmeo saqmia­
nobasTan, agreTve, samauwyeblo 
reklamisa da sponsorobis sa­
kiTxebze. politikuri reklama 
(winasaarCevno reklama) mowes­
rigebulia 2001 wlis 2 agvistos 
saqarTvelos organuli kanoniT 
_ saqarTvelos saarCevno kodeq­
siT da 2004 wlis 23 dekembris 
`mauwyeblobis Sesaxeb~ saqarT­
velos kanoniT, xolo samauwyeb­
lo reklamisa da sponsorobis 
sakiTxebs aregulirebs saqarT­
velos kanoni `mauwyeblobis Se­
saxeb~. reklamis sxva saxeebTan 
erTad, aRniSnul sakiTxebsac 
qvemoT ufro dawvrilebiT gan­
vixilavT, manamde ki gavecnoT 
im zogad moTxovnebs, romlebic 
dadgenilia reklamisTvis `rek­
lamis Sesaxeb~ kanoniT.

 kanonis me-3 muxlSi mocemu­
lia reklamis ganmarteba: rekla­
ma - saqonelze, momsaxurebasa 
da samuSaoze, fizikur da iuri­
diul pirebze, ideasa da wa­
mowyebaze nebismieri saSuale­
biTa da formiT gavrcelebuli 
informacia, romelic gamiznu­
lia pirTa ganusazRvreli wri­
saTvis da emsaxureba fizikuri 
da iuridiuli pirebis, saqon­
lis, ideisa da wamowyebisadmi 

interesis formirebasa da Se­
narCunebas, agreTve saqonlis, 
ideisa da wamowyebis reali­
zaciis xelSewyobas. aqvea gan­
martebuli im subieqtTa wrec, 
romelTa monawileobis gareSec 
SeuZlebelia sareklamo urTi­
erTobis arseboba, kerZod:

• reklamis damkveTi _ fizi­
kuri an iuridiuli piri, rome­
lic warmoadgens sareklamo in­
formaciis wyaros misi Semdgomi 
warmoebis, ganTavsebisa da gavr­
celebisaTvis;

• reklamis mwarmoebeli _ 
fizikuri an iuridiuli piri, 
romelic sareklamo informaci­
as mza saxes aZlevs ganTavsebisa 
da gavrcelebisaTvis;

• reklamis gamavrcelebeli 
_ fizikuri an iuridiuli piri, 
romelic ganaTavsebs da/an avr­
celebs reklamas qonebis (maT So­
ris, radio da telemauwyeblobis 
teqnikuri saSualebebis, kavSir­
gabmulobis arxebis, saeTero 
drois da sxva saSualebebis) ga­
moyenebiT;

• reklamis momxmarebeli 
_ fizikuri an iuridiuli piri, 
romlis sayuradRebod an/da ro­
melze Sesabamisi zegavlenis mo­
saxdenadac vrceldeba sarekla­
mo informacia.

kanoniT dawesebuli upirve­
lesi moTxovnaa, rom reklama 

saqarTvelos 

kanonmdebloba 

da reklamis 

samarTlebrivi 

regulireba

`biznesi da kanonmdeblobis~ me-5 nomerSi ganvixileT 
reklamis ZiriTadi maxasiaTeblebi da misi samarTleb­
rivi regulirebis aspeqtebi sxvadasxva qveynis mixedviT. 
amjerad, SevecdebiT SedarebiT vrclad mimovixiloT 
reklamis Sesaxeb saqarTvelos kanonmdebloba. 

giorgi qarazaniSvili

iuristi
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misi wardgenis momentSive ga­
sagebi unda iyos specialuri 
codnisa da teqnikuri saSuale­
bebis gamouyeneblad, rogorc 
uSualod reklama. garda amisa, 
reklama saqarTvelos mTel te­
ritoriaze unda gavrceldes 
saxelmwifo enaze. es moTxovna 
ar exeba gadacemebsa da gamoce­
mebs, romlebic vrceldeba sxva 
enaze, agreTve ar exeba warweras 
saqonlis gamosaxulebaze, garda 
sasaqonlo niSnisa1, xolo saqar­
TveloSi ganTavsebuli, sxva ena­
ze registrirebuli sasaqonlo 
(momsaxurebis) niSnis (logoti­
pis) mflobels kanoni avalebs mi­
si transliteraciis2 wesiT gad­
mocemas qarTul enaze (me-4 mux­
lis me-2 punqti). kanoni awesebs 
moTxovnebs ucxo enaze Sesrule­
buli warwerebisaTvis, kerZod, 
aseTi warwera zomiT (yvela Sem­
TxvevaSi) da raodenobiT (garda 
teleproduqciisa) ar unda aRe­
matebodes saxelmwifo enaze Ses­
rulebul (transliterirebul) 
formas (me-4 muxlis me-3 punq­
ti), xolo orenovani manaTobeli 
warweris gamoyenebis SemTxvevaSi 
aucilebelia obieqtze gakeTebu­
li yvela warwera (qarTulic da 
ucxouric) iyos erTnairad gana­
Tebadi da kiTxvadi (me-4 muxlis 
me-3 punqti). kanoni iTvaliswi­
nebs specialur moTxovnas iseTi 
saqonlis reklamisTvis, romlis 
sertificirebac aucilebelia, 
kerZod, aseT reklamas unda ax­
ldes aRniSvna `sertificirebu­
lia~ (me-4 muxlis me-7 punqti).  

 kanoniT dadgenilia mTeli 
rigi akrZalvebi. saxeldobr, ak­
rZalulia:

• im saqonlis reklamireba, 
romlis warmoeba da realiza­
ciac akrZalulia saqarTvelos 
kanonmdeblobiT an saWiroebs 
specialur nebarTvas (licen­
zias), magram aseTi nebarTva ar 
aris miRebuli; agreTve im eko­

1  sasaqonlo niSani aris simbolo 
an simboloTa erToblioba, romelic 
gamoisaxeba grafikulad da ganasx-
vavebs erTi sawarmos saqonels an/da 
momsaxurebas meore sawarmos saqon-
lisa an/da momsaxurebisagan. 

2  transliteracia [laT. trans-iT, 
gavliT da littera-aso] _ erTi damwer-
lobis asoebis gadacema sxva damwer-
lobis asoebiT.

nomikuri agentis reklamireba, 
romlis saqmianobac saWiroebs 
specialur nebarTvas (licen­
zias) magram aseTi nebarTva ar 
aris miRebuli (me-4 muxlis me-6 
punqti);

• arasaTanado reklamis gan­
Tavseba da gavrceleba (me-4 mux­
lis me-8 punqti);

• reklamaSi fizikuri piris 
gamosaxulebis an saxelis ga­
moyeneba misi nebarTvis gareSe 
(me-4 muxlis me-9 punqti);

• reklama ubiZgebdes moqa­
laqeebs Zaladobis, agresiisa 
da qaosisken, mouwodebdes maT 
saSiSi qmedebisken, romelsac 
SeuZlia ziani miayenos adamia­
nis janmrTelobas an daemuqros 
mis usafrTxoebas (me-4 muxlis 
me-11 punqti);

• reklamis gadasaxdelis di­
ferencireba reklamirebadi sa­
qonlis saxeebis mixedviT (me-4 
muxlis me-12 punqti).

kanoni iTvaliswinebs aras­
rulwlovanTa dacvas reklamis 
warmoebis, ganTavsebisa da gavr­
celebis dros da am mizniT, maTi 
gulubryvilobisa da gamoucde­
lobis borotad gamoyenebisagan 
maT dasacavad krZalavs:

• arasrulwlovanTaTvis 
STagonebas _ daarwmunon mSob­
lebi an sxva pirebi reklamire­
badi saqonlis SeZenaSi;

• arasrulwlovanTa yu­
radRebis mipyrobas imaze, rom 
reklamirebadi saqonlis flo­
ba upiratesobas aniWebs maT 
sxva arasrulwlovanTa mimarT, 

xolo misi uqonloba iwvevs sa­
winaaRmdego efeqts;

• reklamaSi iseTi teqstis, 
audio- da videoinformaciis 
moTavsebas, romlebic aCvenebs 
arasrulwlovnebs saSiS adgi­
las an viTarebaSi;

• arasrulwlovanTaTvis sa­
qonlis gamosayeneblad saWiro 
Cvevebis aucilebeli donis ga­
uTvaliswineblobas (amasTan, 
Tu saqonlis gamoyenebis Se­
degebi naCvenebi an aRwerilia, 
reklama unda iZleodes infor­
macias imis Sesaxeb, risi miRwe­
vac realurad SesaZlebelia im 
asakobrivi jgufis arasrul­
wlovanTaTvis, romlisTvisac 
gankuTvnilia es saqoneli);

• arasrulwlovanTaTvis sa­
qonlis Rirebulebaze (fasze) 
ararealuri (damaxinjebuli) 
warmodgenis Seqmnas, kerZod, 
sityvebis `mxolod~, `sul ra­
Rac~ da maT msgavsTa gamoyene­
biT, agreTve pirdapiri an iribi 
miTiTebiT imaze, rom reklami­
rebadi saqoneli xelmisawvdo­
mia yvela ojaxis biujetisaT­
vis (me-14 muxli); 

• seqsualuri xasiaTis pro­
duqciis reklamirebisas aras­
rulwlovanTa gamosaxulebis 
an xmis nebismieri formiT gamo­
yenebas (me-4 muxlis me-14 punq­
ti);

• alkoholiani sasmelisa 
da Tambaqos nawarmis reklamis 
mimarTvas uSualod arasrul­
wlovnebisadmi, agreTve aseTi 
reklamis nebismieri saxiT gav­
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rcelebas arasrulwlovanTaT­
vis gaTvaliswinebul kino- da 
videomomsaxurebaSi, radio- da 
telegadacemebSi, beWdviT ga­
mocemebSi (me-8 muxlis me-4 pun­
qti);

• alkoholiani sasmelisa 
da Tambaqos nawarmis reklamis 
gavrcelebas sabavSvo da sas­
wavlo dawesebulebebSi, agreT­
ve maTgan 100 metris radiusSi 
(me-8 muxlis me-5 punqti).

 zemoaRniSnuli zogadi 
moTxovnebis garda, kanoni adgens 
specialur moTxovnebs reklamis 
calkeuli saxeebisTvis, ganvixi­
loT isini cal-calke:

 ara  garereklama

ara garereklamasTan dakavSi­
rebiT kanoniT ikrZaleba:

• arasareklamo, video-, 
audio- da kinoproduqciaSi, 
agreTve beWdviT gamocemebSi 
reklamis momxmarebelTa yu­
radRebis erTdrouli aqcen­
tireba saqonlis konkretul 
markaze (modelze, artikulze), 
damamzadebelze, Semsrulebel­
ze an gamyidvelze, im winaswari 
miTiTebis gareSe, rom es aris 
reklama (me-5 muxlis pirveli 
punqti);

• kino- da videomomsaxure­
baSi filmis demonstrirebis 
Sewyveta reklamiT, garda seri­
ebs (nawilebs) Soris Sesvenebi­
sa (me-5 muxlis me-6 punqti);

• teleqsiT an faqsiT rekla­
mis gavrceleba abonentis wi­
naswari Tanxmobis gareSe (me-5 
muxlis me-9 punqti).

ufaso sacnobaro satelefo­
no momsaxurebisas reklama abo­
nents SeiZleba miewodos mxo­
lod mis mier moTxovnili in­
formaciis Setyobinebis Semdeg 
(me-5 muxlis me-7 punqti), xolo 
satelefono, sakompiutero da 
sxva fasiani sacnobaro momsa­
xurebisas reklama abonents Se­
iZleba miewodos mxolod misi 
TanxmobiT, amasTan, amgvarad 
miwodebuli reklamis Rirebu­
leba ar unda Sevides abonentis 
mier moTxovnili informaciis 
RirebulebaSi (me-5 muxlis me-8 
punqti).

gare reklama

kanonis Tanaxmad, gare rekla­
mas warmoadgens reklama, rome­
lic gavrcelebulia plakatebis, 
stendebis, SuqfirniSebis da sta­
biluri teritoriuli ganTavse­
bis sxva teqnikuri saSualebebis 
(magaliTad, baneri, bilbordi, 
laiTboqsi) gamoyenebiT. aseTi 
saxis reklamaze dadgenilia Sem­
degi saxis akrZalvebi:

• gare reklama ar unda hgav­
des sagzao niSnebsa da maCveneb­
lebs;

• gare reklamam ar unda ga­
auaresos sagzao niSnebis, maC­
veneblebis da gzis xilvadoba, 
safrTxe ar unda Seuqmnas tran­
sportisa da qveiTad mosiaru­
leTa moZraobas;

• Senoba-nagebobebze gav­
rcelebuli reklama ar unda 
auaresebdes maT arqiteqtu­
rul iersaxes da unda iyos kon­
struqciulad mdgradi;

• nebismieri saxiT gavrce­
lebuli gare reklama ar unda 

amaxinjebdes erovnul da msof­
lio kulturul saganZurSi Se­
maval istoriul da arqiteqtu­
rul Zeglebs (me-6 muxlis me-2 
punqti).

gare reklamis ganTavsebasa da 
gavrcelebaze nebarTvas gasce­
men adgilobrivi TviTmmarTve­
lobis (mmarTvelobis) organoebi 
werilobiTi formiT (me-6 muxlis 
me-3 punqti). aqve unda aRiniSnos, 
rom `adgilobrivi TviTmmarT­
velobis Sesaxeb~ saqarTvelos 
organuli kanonis Sesabamisad, 
gare reklamis ganTavsebis regu­
lireba warmoadgens TviTmmar­
Tvelobis erTeulis eqskluzi­
ur uflebamosilebas. reklamis 
gavrcelebisaTvis gadasaxdelis 
odenoba da gadaxdis wesi dgin­
deba mesakuTresTan (an pirTan, 
romelsac aqvs qonebis flobis 
ufleba) dadebuli xelSekrule­
bis safuZvelze. amasTan, auci­
lebelia adgilobrivi TviTmmar­
Tvelobis (mmarTvelobis) or­
ganoebis werilobiTi nebarTva 
(me-6 muxlis me-6 punqti). kanonis 
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savaldebulo moTxovnas warmo­
adgens gare reklamaze zemoaR­
niSnuli organoebis mier rekla­
mis gamavrcelebelze gacemuli 
nomris miTiTeba (me-6 muxlis 
me-7 punqti). konkretuli obieq­
tidan daSorebuli unda iyos 1,5 
metriT mainc (me-6 muxlis me-8 
punqti). 

 TbilisSi gare reklamis gav­
rceleba regulirdeba qalaq 
Tbilisis sakrebulos 2006 wlis 
29 dekembris #4-32 gadawyveti­
lebiT (SemdgomSi `gadawyveti­
leba~). gadawyvetilebis pirveli 
muxlis Tanaxmad: `q. TbilisSi, 
saxelmwifo an adgilobrivi 
sakuTrebis miwaze, aseve adgi­
lobriv sakuTrebaSi arsebul 
sxva obieqtebze gare reklamis 
ganTavseba ganxorcieldes q. 
Tbilisis mTavrobis dadgeni­
lebis safuZvelze qalaq Tbili­
sis meriasTan Sesabamisi xel­
Sekrulebis gaformebis gziT.~ 
aqve miTiTebulia is pirobebi, 
romlebsac unda Seicavdes ase­
Ti saxis xelSekruleba, kerZod, 
es pirobebia: 

a) fizikuri an iuridiuli 
piris mier gare reklamis gan­
TavsebisTvis gadasaxdeli Tan­
xis odenoba, gadaxdis vada da 
wesi;

b) xelSekrulebis moqmede­
bis vada;

g) konkretuli urTierTobe­
bidan gamomdinare dadgenili 
sxva pirobebi;

d) xelSekrulebis moSlis 

pirobebi da mxareTa Sesabamisi 
valdebulebebi;

e) kanonmdeblobiT gaTva­
liswinebuli sxva monacemebi 
(me-2 muxlis pirveli punqti).

zemoaRniSnuli pirobebis 
mixedviT gaformebuli xelSek­
ruleba ar ganapirobebs miwis an 
sxva uZravi qonebis mesakuTris 
Secvlas da ar aniWebs pirs ga­
re reklamis ganTavsebasTan da­
kavSirebul RonisZiebaTa garda 
sxva qmedebaTa ganxorcielebis 
uflebamosilebas (me-2 muxlis 
me-2 punqti). xelSekrulebis 
moqmedebis maqsimaluri vada Se­
adgens 4 (oTxi) wels. am vadis gas­
vlis Semdgom, piri valdebulia 
sakuTari saxsrebiT ganaxorci­
elos gare reklamis demontaJi, 
Tu xelSekrulebiT an pirisa 
da q. Tbilisis meriis Semdgomi 
urTierTSeTanxmebiT sxva ram 
ar aris gaTvaliswinebuli (me-4 
muxli). Tbilisis teritoriaze 
ganTavsebuli gare sareklamo sa­
Sualebebis mesakuTreTa mier q. 
Tbilisis meriisaTvis gadasaxde­
li sazRauris odenobad gansazR­
vrulia konkretul adgilze rek­
lamis ganTavsebidan miRebuli Se­
mosavlebis 15% (me-3 muxlis me-2 
punqti), xolo im SemTxvevaSi, Tu 
sareklamo saSualeba carielia an 
masze ganTavsebulia reklamis ga­
mavrceleblis reklama an nebis­
mieri sxva informacia, reklamis 
gamavrcelebelma q. Tbilisis bi­
ujetSi unda gadaixados konkre­
tul adgilze reklamis ganTavse­

bis Taobaze bolo xelSekrule­
biT miRebuli Semosavlebis 15% 
(me-3 muxlis me-3 punqti). 

reklama 
satransporto 
saSualebebze

satransporto saSualebebze 
reklamis gavrceleba xdeba Sesa­
bamisi satransporto saSualebis 
mesakuTresTan (an pirTan, ro­
melsac aqvs satransporto saSu­
alebis flobis ufleba) dadebu­
li xelSekrulebis safuZvelze, 
Tu kanoniT an xelSekrulebiT 
sxva ram ar aris gaTvaliswine­
buli (`reklamis Sesaxeb~ kanonis 
me-7 muxlis pirveli punqti).

alkoholiani 
sasmelebisa da 
Tambaqos nawarmis 
reklama

alkoholiani sasmelebisa da 
Tambaqos nawarmis reklama mTels 
msoflioSi warmoadgens rekla­
mis yvelaze ufro mkacrad regu­
lirebul saxeebs. `reklamis Se­
saxeb~ kanoni iZleva maT ganmar­
tebebs, kerZod, alkoholiani 
sasmelis reklama warmoadgens 
reklamas, romelic Seicavs al­
koholiani sasmelis an alko­
holiani sasmelis mwarmoebeli 
firmis sasaqonlo niSans, lo­
gotips, alkoholiani sasmelis, 
misi taris, moxmarebis proce­
sis an masTan dakavSirebuli 
qmedebis demonstrirebas (me-3 
muxlis me-13 punqti), xolo Tam­
baqos nawarmis reklama es aris 
reklama, romelic Seicavs Tam­
baqos nawarmis an Tambaqos na­
warmis mwarmoebeli firmis sa­
saqonlo niSans, logotips, Tam­
baqos nawarmis, misi kolofis, 
yuTis, moxmarebis procesis an 
masTan dakavSirebuli qmedebis 
demonstrirebas (me-3 muxlis 
me-12 punqti). kanoniT yvelaze me­
ti akrZalva da SezRudva swored 
reklamis am saxeebis mimarTaa da­
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wesebuli. ufro konkretulad, 
akrZalulia:

• alkoholiani sasmelisa 
da Tambaqos nawarmis reklama, 
gavrcelebis wesis miuxedavad, 
qmnides STabeWdilebas, rom 
alkoholis an Tambaqos gamoye­
neba xels uwyobs fizikuri da 
fsiqikuri mdgomareobis gaum­
jobesebas, sazogadoebriv Tu 
sportul sarbielze warmate­
bis miRwevas (me-8 muxlis pirve­
li punqti);

• reklama axdendes alkoho­
lis an Tambaqos gamoyenebisgan 
Tavis Sekavebis diskreditire­
bas (me-8 muxlis me-2 punqti);

• reklama Seicavdes infor­
macias alkoholis an Tambaqos 
dadebiTi samkurnalo Tvise­

bebis Sesaxeb (me-8 muxlis me-2 
punqti);

• magari spirtiani sasmele­
bisa da Tambaqos nawarmis rek­
lamis nebismieri saxiT gavrce­
leba qalaqebisa da sxva dasax­
lebuli punqtebis gamzirebze, 
xidebze, moednebze (da maT mim­
debare teritoriaze 20 metris 
farglebSi) da satransporto 
saSualebebze (me-8 muxlis me-3 
punqti);

• alkoholiani sasmelisa 
da Tambaqos nawarmis reklamis 
mimarTva uSualod arasrul­
wlovnebisadmi, agreTve, aseTi 
reklamis nebismieri saxiT gav­
rceleba arasrulwlovanTaT­
vis gaTvaliswinebul kino- da 
videomomsaxurebaSi, radio- da 
telegadacemebSi, beWdviT ga­
mocemebSi (me-8 muxlis me-4 pun­
qti);

alkoholiani sasmelisa da 
Tambaqos nawarmis reklamis 
gavrceleba sabavSvo, saswavlo 
da samedicino dawesebulebeb­
Si, kulturisa da sportis or­
ganizaciebSi, agreTve maTgan 
100 metris radiusSi (me-8 mux­
lis me-5 punqti) arsebobs gamo­
naklisi: `reklamis Sesaxeb~ ka­
nonis me-8 muxlis me-51 punqtis 
Sesabamisad, sportis organiza­
ciebSi alkoholiani sasmelis 
reklamis gavrceleba daiSve­
ba mxolod im SemTxvevaSi, Tu 
sportis organizacia (stadio­
ni, sportuli darbazi) maspinZ­
lobs adgilobrivi (erovnuli/
lokaluri) an saerTaSoriso 
mniSvnelobis sportul Ronis­
Ziebas (garda sabavSvo sportu­
li Sejibrebisa). 

• magari spirtiani sasmele­
bisa da Tambaqos nawarmis rek­
lamis gavrceleba radiosa da 
televiziis saSualebiT, gaze­
Tebis kabadonebze, Jurnalebis 
garekanze (me-8 muxlis me-7 pun­
qti).

garda saerTo akrZalvebi­
sa, kanoni adgens specialur 
moTxovnebs am orive saxis rekla­
misTvis. me-8 muxlis me-61 punqtis 
Tanaxmad, alkoholiani sasme­
lis reklamas, romelic Seicavs 
aseTi sasmelis taris gaxsnil 
mdgomareobaSi an misi moxmarebis 
procesis demonstrirebas, mowo­

debebs misi gamoyenebis Sesaxeb, 
unda axldes gafrTxileba: `al­
koholis didi odenobiT miReba 
vnebs janmrTelobas~. amasTa­
nave, igi ar unda arRvevdes sa­
yovelTaod aRiarebul humanur, 
eTikur da eTnofsiqologiaSi 
damkvidrebul zneobriv normebs. 
rac Seexeba Tambaqos nawarms, 
misi reklama ar unda Seicavdes 
am nawarmis kolofisa da yuTis 
gaxsnil mdgomareobaSi da misi 
moxmarebis procesis demonst­
rirebas, mowodebebs misi gamo­
yenebis Sesaxeb, arRvevdes sayo­
velTaod aRiarebul humanur, 
eTikur da eTnofsiqologiaSi 
damkvidrebul zneobriv nor­
mebs (me-8 muxlis me-6 punqti). 
Tambaqos nawarmis reklamis gav­
rcelebas unda axldes gafrTxi­
leba: `jandacvis saministro 
gafrTxilebT: moweva mavnebe­
lia Tqveni janmrTelobisaT­
vis~. am reklamaSi agreTve unda 
figurirebdes erT-erTi Semdegi 
gancxadebaTagani: `moweva iwvevs 
kibos~, `moweva iwvevs gulis daa­
vadebebs~, `moweva iwvevs naadrev 
sikvdils~, `moweva orsulobis 
dros safrTxes uqmnis nayofis 
janmrTelobas~, `pasiuri moweva 
saSiSia janmrTelobisaTvis~. am­
gvari informacia unda avsebdes 
reklamis mTeli moculobis ara­
nakleb 10 procents (me-8 muxlis 
me-8 punqti). 

seqsualuri xasiaTis 
produqciis reklama

seqsualuri xasiaTis pro­
duqciis reklamas warmoadgens 
reklama, romelic Seicavs im 
produqciis demonstrirebas, 
romelic emsaxureba seqsua­
luri moTxovnilebebis dakma­
yofilebas, maT Soris seqsua­
luri darRvevebis profilaq­
tikisa da mkurnalobisaTvis 
gankuTvnili samedicino na­
warmisa (`reklamis Sesaxeb~ ka­
nonis me-3 muxlis me-15 punqti). 
kanoniT akrZalulia aseTi saxis 
reklamis gavrceleba radiosa da 
televiziis saSualebiT, gazeTe­
bis kabadonebsa da Jurnalebis 
garekanze (me-81 muxlis pirveli 
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punqti). aRniSnuli akrZalva ar 
vrceldeba seqsualuri xasiaTis 
samkurnalo-profilaqtikur sa­
Sualebebsa da samedicino nawar­
mze, Tu es aucilebelia adamianis 
janmrTelobis usafrTxoebis 
uzrunvelsayofad (me-81 muxlis 
me-2 punqti). akrZalulia seqsu­
aluri xasiaTis produqciis rek­
lamirebisas arasrulwlovanTa 
gamosaxulebis an xmis nebismieri 
formiT gamoyeneba (me-4 muxlis 
me-14 punqti).

samedicino nawarmis 
(momsaxurebis) reklama. 
Cvil bavSvTa xelovnuri 
kvebis reklama

reklamis aRniSnuli saxeebis 
maregulirebeli normebi ZiriTa­
dad amkrZalav xasiaTs atarebs. 
kerZod, kanoniT akrZalulia:

• samkurnalo saSualebebis, 
samedicino daniSnulebis nake­
TobaTa da samedicino teqnikis 
reklamis gavrceleba, Tu maT 
warmoebaze an/da realizaciaze 
ar aris gacemuli nebarTva (me-9 
muxlis pirveli punqti);

• mkurnalobis, profilaq­
tikis, diagnostikisa da reabi­
litaciis meTodebis reklamis 
gavrceleba, Tu aseT momsaxu­
rebaze ar aris saqarTvelos 
janmrTelobis dacvis organo­
ebis mier gacemuli specialu­
ri nebarTva, aRniSnul sferoSi 
gamogonebaze patentis3 miRebis 
SemTxvevaSic ki (me-9 muxlis 
pirveli punqti); 

• wamlis Sesaxeb iseTi rek­
lamis gavrceleba, romelic ar­
wmunebs momxmarebels, rom mi­
si gamoyenebisaTvis saWiro ar 
aris eqimis konsultacia, ara 
aqvs Tanmxlebi movlenebi, misi 
gamoyeneba sagrZnoblad gaaum­
jobesebs janmrTelobas, xolo 
gamouyenebloba gaauaresebs 
mas, rom wamlebi SeiZleba gamo­
yenebul iqnes, rogorc kvebis 
produqtebi, kosmetikuri saSu­

3  patenti _ 1999 wlis 5 Teberv-
lis saqarTvelos kanonis `saqarT-
velos sapatento kanonis~ Sesabam-
isad gacemuli damcavi dokumenti.

alebebi an moxmarebis sxva saga­
ni (me-9 muxlis me-2 punqti);

• saqarTveloSi araregist­
rirebuli samkurnalo saSua­
lebebis, agreTve im samkurnal­
wamlo saSualebebis reklamis 
gavrceleba, romlebic gaicema 
mxolod eqimis receptiT da/an 
Seicavs narkotikul, fsiqot­
ropul, SxamSemcvel an radiaq­
tiur nivTierebebs (me-9 muxlis 
me-3 punqti);

• savaWro obieqtebis abreb­
ze diabetisa da sxva daavade­
bebis xseneba (me-9 muxlis me-5 
punqti);

• Cvil bavSvTa xelovnuri 
kvebis produqtebis (garda da­
matebiTi sakvebisa), sawovria­
ni boTlebisa da satyuarebis 
nebismieri saxis reklama (me-91 
muxli).

 samedicino daniSnulebis na­
keTobaTa da samedicino teqnikis 
reklamis gavrceleba, romelTa 
gamoyeneba moiTxovs specialur 
momzadebas, kanonis me-9 muxlis 
me-4 punqtis Sesabamisad, nebadar­
Tulia im beWdviT gamocemebSi, 
romlebic gankuTvnilia samedi­
cino da farmacevtuli dargis 
muSakebisaTvis. amasTan, kanonis 
savaldebulo moTxovniT reklama 
unda gavrceldes mxolod im Sem­
TxvevaSi, Tu arsebobs nebarTva Se­
sabamisi samedicino daniSnulebis 
nakeTobis Tu samedicino teqnikis 
warmoebaze da/an realizaciaze.

iaraRis reklama

`reklamis Sesaxeb~ kanoniT 
akrZalulia sabrZolo iaraRis 
reklamis gavrceleba. yvela sxva 
saxis, maT Soris, sanadiro, spor­
tuli iaraRis reklamis gavrce­
leba SeiZleba, romelsac gascems 
saqarTvelos Sinagan saqmeTa Se­
sabamisi organoa specialuri ne­
barTvis safuZvelze (me-10 mux­
li).

fasiani 
qaRaldebis 
reklama

saqarTveloSi fasian qaRal­
debTan dakavSirebul urTier­
Tobebs awesrigebs 1998 wlis 24 
dekembris saqarTvelos kanoni 
`fasiani qaRaldebis bazris Se­
saxeb~. fasiani qaRaldi (fasia­
ni qaRaldebi) es aris mimoqce­
vadi finansuri instrumentebi 
da uflebebi, romelTa sajaro 
SeTavazebac SesaZlebelia wi­
lobrivi Tu sasesxo fasiani 
qaRaldebis saxiT, an romelic 
SeiZleba gardaiqmnas aseTebad, 
an romlebic arian aseTebze 
xelmowerisa Tu SeZenis ufle­
bis matareblebi, sainvesticio 
xelSekrulebebi da fasian qa­
RaldebTan dakavSirebuli sxva 
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instrumentebi da uflebebi 
(me-2 muxlis 32-e punqti). `rek­
lamis Sesaxeb~ kanonis me-11 mux­
lis pirveli punqtis Tanaxmad, 
fasiani qaRaldebis gamoSvebisa 
da ganTavsebis Sesaxeb reklamis 
gavrcelebis mizania informati­
uloba. fasiani qaRaldebis SeTa­
vazeba da miwodeba xdeba mxolod 
maTi emisiis prospeqtis4 meSve­
obiT. kanoni iZleva im savalde­
bulo monacemebis CamonaTvals, 
rac miTiTebuli unda iyos fasi­
ani qaRaldebis Sesaxeb reklama­
Si. es monacemebia:

a) emitentis dasaxeleba;
b) anderraiteris dasaxele­

ba da misamarTi;
g) ganTavsebisaTvis pasuxis­

mgebeli pirebis vinaoba da mi­
samarTi;

d) sad da visTan SeuZlia po­
tenciur investors SeiZinos 
emisiis prospeqti an gaecnos 
mas;

e) licenziis nomeri da im 
organos dasaxeleba, romelmac 
gasca licenzia (me-11 muxlis 
me-2 punqti).

 aqve gansazRvrulia is 
SezRudvebi, rac dakavSirebulia 
aseTi saxis reklamis gavrcele­
basTan. kerZod, dauSvebelia:

a) fasiani qaRaldebis rek­
lamis gavrceleba maTi emisiis 
prospeqtis saxelmwifo regis­
traciamde;

b) emisiis prospeqtSi aRniS­
nulis garda raime sxva infor­
maciis gavrceleba;

g) saqmianobis momavali efeq­
tianobis (momgebianobis) Sesa­
xeb nebismieri garantiis, dapi­
rebis an varaudis gancxadeba, 
maT Soris, fasiani qaRaldebis 
sakurso Rirebulebis gazrdis 
Taobaze;

d) Cveulebriv aqciebze di­
videndebis garantirebuli si­
didis Cveneba;

e) emitentis mier sakuTari 
fasiani qaRaldebis TviTkvoti­
rebis nebismieri cda da gamov­
lineba (me-11 muxlis me-3 punq­
ti).

4  emisiis prospeqti _ werilo-
biTi Setyobineba an Setyobineba 
eleqtronuli Tu beWdviTi sainfor-
macio saSualebebiT.

socialuri 
reklama

`reklamis Sesaxeb~ kanonis mi­
xedviT, socialur reklamas 
warmoadgens sazogadoebrivi 
sikeTis xelSewyobisa da saqvel­
moqmedo miznebis miRwevisaken 
mimarTuli reklama, romelic 
ar aris arc komerciuli da arc 
winasaarCevno reklama da ar Se­
icavs kerZo samarTlis iuri­
diuli piris an samTavrobo da­
wesebulebis, agreTve maT mier 
gaweuli momsaxurebis reklamas 
(me-12 muxlis pirveli punqti). 
savaldebulo moTxovnis Tanax­
mad, socialur reklamaSi ar unda 
iyos moxseniebuli komerciuli 
organizaciebi da individualuri 
mewarmeebi, maTi saqonlis konkre­
tuli markebi (modelebi, artiku­
lebi), agreTve im saqonlis kon­
kretuli markebi (modelebi, ar­
tikulebi), romelic warmoadgens 
arakomerciuli organizaciis 
damxmare samewarmeo saqmianobis 
Sedegs (me-12 muxlis me-2 punqti).

SedarebiTi 
reklama

`reklamis Sesaxeb~ kanonis me-3 
muxlis me-61 punqtis Sesabamisad, 
SedarebiTia reklama, romelic 
pirdapir an iribad miuTiTebs 
konkurentze an iseT saqonelze 
an/da momsaxurebaze, romlebic 
SeTavazebulia konkurentis mi­
er. kanoniT, SedarebiTi reklama 
daiSveba mxolod Semdeg SemTxve­
vebSi:

a) Tu is erTmaneTs adarebs 
iseT saqonels an/da momsaxure­
bas, romlebic gamoiyeneba er­
Ti da imave saWiroebisaTvis an 
miznisaTvis;

b) Tu is obieqturad adarebs 
erTmaneTs saqonlis an/da mom­
saxurebis erT an met sagnobriv, 
arsebiT, Semowmebad da tipur 
Tvisebebs, romlebsac SeiZleba 
Seicavdes Rirebuleba;

g) Tu is bazarze ar iwvevs 
aRrevas reklamis damkveTsa da 
konkurents an reklamis damk­
veTisa da konkurentis savaWro 

niSnebs, savaWro dasaxelebebs, 
sxva ganmasxvavebel niSnebs, sa­
qonelsa da momsaxurebas So­
ris;

d) Tu is ar axdens konkuren­
tis mdgomareobis, savaWro niS­
nebis, savaWro dasaxelebebis, 
sxva ganmasxvavebeli niSnebis, 
saqonlis, momsaxurebis an saq­
mianobis diskreditacias;

e) Tu is warmoSobis miTiTe­
biT gamoSvebuli produqciis 
reklamirebisas, TiToeul Sem­
TxvevaSi, miuTiTebs imave dasa­
xelebis produqcias;

v) Tu is ar sargeblobs kon­
kurentis savaWro niSnis, savaW­
ro dasaxelebis da sxva ganmasx­
vavebeli niSnis reputaciiT an 
konkurent-produqtis warmo­
Sobis aRniSvniT;

z) Tu is ar warmoadgens sa­
qonlisa an/da momsaxurebis 
reproduqcias, romelTa savaW­
ro niSani da savaWro dasaxele­
ba daculia (me-121 muxli).

samauwyeblo 
reklama da 
sponsoroba

rogorc zemoT aRvniSneT, sa­
mauwyeblo reklamisa da sponso­
robis sakiTxebi regulirdeba 
`mauwyeblobis Sesaxeb~ saqar­
Tvelos kanoniT. `reklamis Se­
saxeb~ kanoni iZleva samauwyeb­
lo reklamisa da sponsorobis 
Semdeg ganmartebebs: samauwyeb­
lo reklama _ mauwyeblis5 mier 
gavrcelebuli (gadacemuli) 
komerciuli, socialuri an wi­
nasaarCevno reklama, garda ma­
uwyeblis mier sakuTar an da­
moukidebel programasTan da­
kavSirebiT gakeTebuli gancxa­
debisa, romelic aris fizikur 
an iuridiul pirze, saqonelze, 
momsaxurebaze, samuSaoze, ide­
asa da wamowyebaze nebismieri 
saSualebiTa da formiT gavr­
celebul informacia, romelic 
gamiznulia pirTa ganusazRv­
reli wrisTvis da emsaxureba 
fizikuri an iuridiuli piris, 

5  mauwyebeli _ mauwyeblobis 
licenziis mflobeli fizikuri an 
iuridiuli piri.
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saqonlis, momsaxurebis, samu­
Saos, ideisa da wamowyebisadmi 
interesis formirebasa da Se­
narCunebas, agreTve saqonlis, 
momsaxurebis, samuSaos, ideisa 
da wamowyebis realizaciis xel­
Sewyobas (me-3 muxlis me-15 punq­
ti), xolo me-13 muxlis Sesabami­
sad, sponsoroba aris fizikuri 
da iuridiuli piris mier sxva 
fizikuri da iuridiuli piris 
saqmianobaSi wvlilis Seta­
na (fuladi saxsrebis, qonebis, 
inteleqtualuri moRvaweobis 
Sedegebis, momsaxurebis gawe­
vis da gaweuli momsaxurebis, 
samuSaos Sesrulebis saxiT) 
sponsoris mier warmoebuli sa­
qonlis reklamis gavrcelebis 
pirobiT. amasTan, sponsoruli 
Senatani ganixileba reklamis 
Rirebulebad, xolo sponsori 
da damsponsorebeli, Sesabami­
sad, reklamis damkveTad da rek­
lamis gamavrceleblad. kanoni 
ukrZalavs sponsors reklamis 
mwarmoeblisa da gamavrceleb­
lis saqmianobaSi Carevas. sponso­
robis ufleba ara aqvT im pirebs, 
romelTa nawarmis an saqmianobis 
gavrcelebac akrZalulia `rek­
lamis Sesaxeb~ kanoniT (magali­
Tad, sabrZolo iaraRis mwarmoe­
beli ar SeiZleba iyos sponsori, 
vinaidan `reklamis Sesaxeb~ ka­
nonis me-10 muxliT akrZalulia 
sabrZolo iaraRis reklamis gav­
rceleba). ̀ mauwyeblobis Sesaxeb~ 
kanoni erTmaneTisagan ganasxva­
vebs komerciul, socialur da 
winasaarCevno reklamebs. sama­
uwyeblo reklamaze vrceldeba 
is zogadi moTxovnebi da akrZal­
vebi, rac ̀ reklamis Sesaxeb~ kano­
niTaa dadgenili. 

 `mauwyeblobis Sesaxeb~ kano­
niT, msgavsad `reklamis Sesaxeb~ 
kanonisa, aseve dadgenilia gark­
veuli akrZalvebi da moTxovnebi 
samauwyeblo reklamis da spon­
sorobis mimarT maTi specifikis 
gaTvaliswinebiT. saxeldobr, ak­
rZalulia:

• arasaTanado, arakeTilsin­
disieri, arasarwmuno, araeTi­
kuri da aSkarad yalbi rekla­
mis an teleSopingis ganTavseba 
(63-e muxlis me-2 punqti);

• axali ambebis, sazogadoeb­
riv-politikuri da winasaar­

Cevno debatebis programis wam­
yvanis an Jurnalistis nebismie­
ri saxiT monawileoba reklama­
Si an teleSopingSi (63-e muxlis 
me-5 punqti);

• teleSopingi gamiznuli 
iyos arasrulwlovanTaTvis 
(63-e muxlis me-7 punqti);

• sazogadoebrivi mauwyeb­
lobis arxze komerciuli rek­
lamis an teleSopingis ganTav­
seba dasvenebisa da uqme dReeb­
Si, agreTve saukeTeso dros _ 
sxva dReebSi, garda sportuli 
programebis, saerTaSoriso 
festivalebisa da konkursebis 
farglebSi, sakonkurso prog­
ramebis dawyebis, bunebrivi in­
tervalisa da dasrulebis dro­
isa (64-e muxlis pirveli punq­
ti);

• administraciuli organo, 
administraciuli organos wev­

ri an moxele, politikuri par­
tia, politikuri partis lide­
ri an Tanamdebobis piri, poli­
tikur partiaTa koalicia an 
bloki, sxva saarCevno subieqti 
iyos programis sponsori (67-e 
muxlis pirveli punqti);

• is fizikuri an iuridiuli 
piri, romlis ZiriTadi saqmia­
nobaa iseTi saqonlis warmoeba, 
an momsaxurebis miwodeba, rom­
lis reklamirebac akrZalulia 
`reklamis Sesaxeb~ saqarTve­
los kanoniT, iyos programis 
sponsori (67-e muxlis me-2 pun­
qti);

• sponsoris da reklamis 

mimwodeblis mier gavlenis 
moxdena mis mier dafinansebu­
li programis Sinaarssa da xan­
grZlivobaze (69-e muxlis pir­
veli punqti);

• sponsoris da reklamis mim­
wodeblis Careva mauwyeblobis 
sferoSi licenziis mflobelis 
saredaqcio damoukideblobaSi 
(69-e muxlis pirveli punqti);

• pornografiis, agreTve 
adamianisa da moqalaqis Rir­
sebisa da ZiriTad uflebaTa 
Semlaxavi iseTi programis an 
reklamis ganTavseba, romelic 
Seicavs uxamsobas (56-e mux­
lis me-4 punqti) (Tumca, saka­
belo mauwyeblobis licenziis 
mflobels ufleba aqvs aseTi 
saxis programa an reklama gana­
Tavsos nebismier dros, kodire­
buli formiT, momxmarebelTan 
individualurad gaformebuli 

xelSekrulebis safuZvelze, 
56-e muxlis me-6 punqti).

 kanonis 64-e muxlis me-4 pun­
qtiT akrZalulia Semdegi Ronis­
Ziebebis translaciisa da prog­
ramebis reklamiT an teleSopin­
giT Sewyveta:

a) saqarTvelos prezidentis 
gamosvla, saqarTvelos parla­
mentis plenaruli sxdoma, ofi­
cialuri saxelmwifo RonisZi­
eba, umaRlesi saxelmwifo po­
litikuri Tanamdebobis piris 
oficialuri gamosvla;

b) religiuri ceremonia;
g) programa, romlis xangrZ­

livoba 15 wuTze naklebia;
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d) axali ambebis, sazogado­
ebriv-politikuri, religiuri, 
winasaarCevno debatebis prog­
rama an dokumenturi filmi, 
romlis xangrZlivoba 30 wuTze 
naklebia;

e) mxatvruli filmi an te­
lefilmi an filmis seria (gar­
da serialisa da dokumenturi 
filmisa), romlis xangrZlivo­
ba 45 wuTze naklebia.

 moTxovnebi, ZiriTadad da­
kavSirebulia reklamis da te­
leSopingis ganTavsebis specifi­
kasTan, maT Soris, dReSi ramdeni 
wuTi unda daeTmos ama Tu im ar­
xze reklamas, drois ra periodis 
ganmavlobaSi unda gagrZeldes 
intrvalebi reklamisaTvis gan­
kuTvnil wyvetebs Soris, ra saxis 
programebi, ramden xanSi erTxel 
da ramdeni wuTiT SeiZleba Sewy­
des reklamebiT da a. S. drosTan 
dakavSirebuli SezRudvebi ar 
vrceldeba dafarvis saxiT (maT 
Soris, ̀ moZravi striqonis~ gamo­
yenebiT) reklamirebisas. amasTan, 
savaldebulo moTxovnaa, rom da­
farvis zoma ar unda aRematebo­
des kadris farTobis 7%-s (64-e 
muxlis me-12 punqti). kanonis zo­
gadi moTxovnis Tanaxmad, rekla­
ma da teleSopingi identifici­
rebuli da programisgan mkafiod 

gamijnuli unda iyos (63-e muxlis 
me-4 punqti).  

saxelmwifo kontroli 
reklamis sferoSi

reklamis sferoSi saxelmwi­
fo kontroli xorcieldeba ad­
gilobrivi TviTmmarTvelobis 
(mmarTvelobis) organoebis mi­
er, xolo samauwyeblo sferoSi 
kontrols axorcielebs mxolod 
saqarTvelos komunikaciebis 
erovnuli komisia, igi akisrebs 
pasuxismgeblobas mauwyeblobis 
sferoSi licenziis mflobelebs 
samauwyeblo reklamis maregu­
lirebeli normebis Seusruleb­
lobisaTvis. aRniSnuli organo­
ebi kontrolis mizniT TavianTi 
kompetenciis farglebSi:

• axorcieleben masobrivi 
informaciis saSualebebSi rek­
lamis kanonmdeblobis Sesru­
lebis saxelmwifo kontrols;

• iReben gadawyvetilebas 
arasaTanado reklamis srulad 
an nawilobriv SeCerebasa da 
kontrreklamis ganxorciele­
baze;

• uflebamosilni arian rek­
lamis Sesaxeb saqarTvelos ka­

nonmdeblobis damrRvevs kano­
niT dadgenili wesiT daakisron 
administraciuli saxdeli;

• uflebamosilni arian mi­
marTon Sesabamis organoebs 
sisxlis samarTlis saqmis aRZ­
vris Taobaze;

• uflebamosilni arian rek­
lamis mwarmoebelTa da gamav­
rcelebelTagan Seuferxeblad 
miiRon nebismieri informacia.

 Tavis mxriv, reklamis damkve­
Ti, mwarmoebeli da gamavrcele­
beli valdebulni arian Seinaxon 
sareklamo masalebi da maTi as­
lebi, maTSi SemdgomSi Setanili 
yvela cvlilebis CaTvliT, rek­
lamis ukanasknelad gavrcelebis 
dRidan 2 (ori) Tvis ganmavlobaSi. 
Tu sareklamo masala sadavo gax­
da _ Sesabamisi organoebis mier 
am davis gadawyvetamde (`rekla­
mis Sesaxeb~ kanonis me-15 muxli), 
da moTxovnis arsebobis SemTxve­
vaSi, dadgenil vadaSi warudgi­
non makontrolebel organoebs. 
makontrolebel organoebs ekr­
ZalebaT im monacemebis gaxmau­
reba, romlebic komerciul sai­
dumloebas Seicavs, xolo gaxma­
urebis SemTxvevaSi, maT evalebaT 
miyenebuli zianis anazRaureba 
saqarTvelos kanonmdeblobiT 
dadgenili wesiT (me-18 muxli). 
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pasuxismgebloba 
reklamis Sesaxeb 
kanonmdeblobis 
darRvevisaTvis

reklamis damkveTi, mwarmo­
ebeli da gamavrcelebeli Tavi­
anTi kompetenciis farglebSi 
pasuxs ageben reklamis Sesaxeb 
saqarTvelos kanonmdeblobis 
darRvevisaTvis. kerZod, damkve­
Ti pasuxs agebs reklamis Sesaq­
mnelad wardgenili informaci­
is Sinaarsze, Tu ar damtkicda, 
rom es darRveva moxda mwar­
moeblisa da gamavrceleblis 
mizeziT; mwarmoebeli pasuxs 
agebs im nawilSi, romelic exeba 
reklamis gaformebas, warmoe­
bas an momzadebas; xolo gamav­
rcelebeli pasuxismgebelia im 
nawilSi, romelic exeba rekla­
mis gavrcelebis dros, adgils 
an saSualebebs (`reklamis Se­
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saxeb~ kanonis me-20 muxli). aqve 
aRsaniSnavia, rom mauwyeblo­
bis sferoSi licenziis mflo­
beli pasuxs ar agebs winasaar­
Cevno da socialuri reklamis 
Sinaarsze. maT Sinaarsze pasu­
xismgebloba ekisreba reklamis 
damkveTs (`mauwyeblobis Sesa­
xeb~ kanonis 63-e muxlis me-3 
punqti). 

 reklamis Sesaxeb kanonmdeb­
lobis darRvevisTvis gaTvalis­
winebulia rogorc administraci­
ul-samarTlebrivi, ise sisxlis-
samarTlebrivi pasuxismgebloba. 
garda amisa, pirebs, romelTa uf­
lebebi da interesebi darRveulia 
arasaTanado reklamis Sedegad, 
ufleba aqvT sarCeliT mimarTon 
sasamarTlos janmrTelobisa da 
qonebisTvis, saxelis, Rirsebi­
sa da saqmiani reputaciisTvis 
miyenebuli zianis kompensaciis 
Taobaze da moiTxovon arasaTa­
nado reklamis sajarod uaryo­
fa. pasuxismgeblobis dakisre­

ba reklamis damkveTs, mwarmo­
ebelsa da gamavrcelebels ar 
aTavisuflebs reklamis Sesaxeb 
kanonmdeblobis darRvevis aR­
kveTisagan da kontrreklamis 
ganxorcielebis Taobaze ga­
dawyvetilebis Sesrulebisagan. 
maT ufleba aqvT gancxadebiT mi­
marTon sasamarTlos adgilobri­
vi TviTmmarTvelobis (mmarTve­
lobis) organos gadawyvetilebis 
srulad an nawilobriv baTilad 
cnobis Sesaxeb. amasTan, aRniSnu­
li gancxadebis sasamarTloSi Se­
tana ar aCerebs makontrolebeli 
organos gadawyvetilebis Sesru­
lebas, Tu sasamarTlom ar gamo­
itana gadawyvetileba misi SeCe­
rebis Sesaxeb (`reklamis Sesaxeb~ 
kanonis me-21 muxli). 

imeds vitovebT, rom winamde­
bare statia, saintereso iqneba 
qarTveli biznesmenebisTvis da 
daexmareba maT mocemul sakiTx­
Tan dakavSirebiT codnis gaRr­
mavebaSi.  

Advertising, which is one of the essential elements 
of today’s market economy, is regulated in Georgia 
by the February 18, 1998 Law of Georgia on 
Advertising and December 23, 2004 Law of Georgia 
on Broadcasting. The present article is aimed at gi
ving its reader the main idea about the basic aspects 
of advertising law. It contains detailed descriptions of 
different kinds of advertisements (non-external adver
tising, external advertising, advertising the means of 
transportation, alcoholic beverages and tobacco, se
xual production, medical products/service, artificial 
baby food, weapons, bank securities, as well as soci
al advertising, comparative advertising, broadcasting 
advertisements and sponsorship). It also covers the 
norms regulating those advertisements and require
ments that should be satisfied by every particular kind 
of advertisement, also different restrictions, state con
trol in the advertising field and the responsibility in 
case of violating the legislation on advertising.

Additionally, in order to help readers in unders

tanding specific terms, the article provides them with 
interpretations brought from different normative acts, 
particularly: February 5, 1995 Law of Georgia on Tra
de Marks; October 31, 1997 Law of Georgia on Free 
Trade and Competition; Resolution No 4-32 passed 
by the Tbilisi Sakrebulo (self-government body) on 
December 29, 2006; December 16, 2005 Organic Law 
of Georgia on Local Self-Government; December 24, 
1998 Law of Georgia on Security Market; February 
5, 1999 Law of Georgia titled the Patent Law of 
Georgia; June 25, 1999 General Administrative 
Code of Georgia; October 31, 1997 Law of Georgia 
on Public Service; October 31, 1997 Law of Georgia 
on Political Unions of Citizens; and August 2, 2001 
Organic Law of Georgia – the Election Code.

It is impossible for any kind of business environ
ment to exist without advertising, and one of the main 
conditions for effective utilization of the latter is the 
perfect knowledge of the regulatory legal base. Res
pectively, the present article is a step towards this end. 
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