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rogorc wesi, warumateblo

bis mTavari mizezi aris is, rom 

PR – menejerebi ver grZnoben 

sazogadoebrivi ganwyobis oums. 
Tu kompania mxolod Tavisi Ta

vis wardgeniTaa dakavebuli da 

mxolod Tavis nebaze cdilobs 

Secvalos sazogadoebis gan

wyoba, aseTi calmxrivi orien

tacia yvelaze ukeTes SemTxve

vaSi auditoriis gulgrilobas 

iwvevs. antipaTia ufro Zlie­

ria, Tu produqcia moZvelebu­

lia an `drois suliskveTebis~ 
konteqstidanaa amovardnili. 

ase rom, PR-kampaniis warma
tebis aucilebeli winapirobaa 

sazogadoebrivi ganwyobebis ga

Taviseba da gaTvaliswineba is

toriul konteqstSi.

magaliTisTvis, ̀lamborjini 
kauntaCis~ prezentacia gasuli 

saukunis 50-ian wlebSi rom mo

ewyoT _ aucileblad fiaskoTi 

damTavrdeboda, radgan maSinde

li sazogadoeba ̀ lamborjinis~ 

am models `daWeWyil benzoba­
kad~ CaTvlida da ara xelov

nebis nimuSad. Zvelmoduri sa­

zogadoeba silamazed miiCnevda 

avtomobilis korpusis `borc

vebis~ gracias – amitomac aqvT 

`50-ianel~ avtomobilebs araa

dekvaturad gamoberili `frTe

bi~, gabzekili sabargulebi Tu 

bamperebi da `gadmokarkluli~ 

farebi.... 

rogori PR aadvilebs 

kompaniis warmatebas?

arc erTi kompania ar iSurebs Zalebs Tavisi popu­
larobis zrdisaTvis - aqveynebs reklamebs mravalti­
raJian gazeTebSi, atarebs prezentaciebs, arigebs pres-
relizebs da sareklamo bukletebs. magram, arc ise iS­
viaTad am aqciebis Sedegebi sakmaod mokrZalebulia, 
miuxedavad imisa, rom aqciebi PR-is yvela wesebis dac­
viT tardeboda. 

koba biwaZe

eqsperti

 Tanamedrove adamianisTvis 

ki 50-iani wlebis avtomobile

bis dizaini araesTeTikurad 

gamoiyureba – Cvens droSi uf­

ro metad afaseben brtyeli ze

dapirebis gracias yovelgvari 

zedmeti `borcvebis~ gareSe. 

Tumca, mxolod sazogadoe

bis ganwyobebisadmi adaptacia 

kompaniis progress zRudavs. 

amitom ukeTesia, Tu kompania 

SesTavazebs sazogadoebas rai

me nou-haus da Seecdeba audi

toria mis upiratesobaSi da

arwmunos. Tu ginda, rom warma­
tebas miaRwio, unda ecado iyo 
Tanamedrove da ara Zvelmodu­
ri. rogorc laroSfuko ambob

da: `iyo Tanamedrove – niSnavs 
imdenad gauswro dros, rom mas 
saSualeba hqondes drodadro 
dagewios~. 

amrigad, dros arc Zalian 

unda CamorCe da arc Zalian un­

da gauswro. aseT SemTxvevaSi 

ufro advili iqneba SecvaloT 

kompaniis auditoriis azrovne­
bis wesi Tqvenda sasargeblod. 

PR–kampaniis mizani aris 
zustad rom klienturis az­
rovnebis Secvla da ara ubra­
lod popularobis mopoveba. 

amitom PR-aqciebi ar unda 

warmoadgendes ubralod in

formaciis miwodebas sarekla

mo bukletebis, Tu pres-reli

zebis saxiT. am informaciis 

mizani unda iyos auditoriis 

`ideologiuri damuSaveba~ da 

ara ubralod kompaniis gacno

ba. magram Tqveni kompaniis mi

er SeTavazebuli inovaciebi, 

namdvilad unda imsaxurebdnen 

imas, rom maTTvis axali “ide

ologia~ Seiqmnas. ra Tqma un

da, SesaZlebelia tradiciul, 

konservatiul Rirebulebebze 

apelaciac, magram nebismier 

SemTxvevaSi kompaniis SeTavaze

bebi da “propaganda~ unda iyos 

pozitiuri. 
negatiuri impulsebi pesi

mistebsac ki uaryofiTad ga

nawyobs kompaniis mimarT, ara

Tu optimistebs. adamianTa ume

tesoba iswrafvis progresisken, 

keTildReobisaken. Tu Tqven aC

venebT maT, rom Tqveni kompa

nia mzad aris mxari dauWiros 

am miswrafebebs, maSin Sedegi 

STambeWdavi iqneba: ufro meti 
adamiani moindomebs TqvenTan 
TanamSromlobas, klientebi 
ganmeorebiT dakveTebs ganaTav­
seben TqvenTan, dadebiTisken 
Seicvleba im adamianebis gan­
wyobac, romlebic Worebis an 
araswori warmodgenebis gamo 
uaryofiTad iyvnen ganwyobili 
Tqveni kompaniis mimarT. 

PR – aqciebis erT-erTi mTa

vari amocanaa iseTi ucnobi 

mtrebis Semorigeba, romlebic 

Worebisa da e.w. `Savi PR“-s ga
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mo gadagemternen. samwuxarod, 
informaciul epoqaSi Worebma 

kidev ufro meti Zala SeiZi­

nes masmediis saSualebiT. qar­
Tul presaSi xSirad ibeWde­
ba Savi PR –is `margalitebi~: 
`ratom ar unda aviRoT kredi­
ti `saxalxo bankisgan?!~, `ras 
gvatyuebs PSP ???“ – es qarTul 

presaSi gamoqveynebuli stati

ebis saTaurebia. garda amisa, 

viRac `asineTebi~ xalxSi avr

celeben Worebs, rom `aversi~ 
ormag fasad asaRebs wamlebs 

im pensionrebze, romlebic e.w. 

`wamlis vauCers~ waradgenen 

_ es `gasaReba~ meriis xarj­

ze mimdinareobs da am ormagi 

fasebiT Tbilisis meriis Ta

namSromlebic `iTboben~ Turme 

jibeebs. 

Tumca, e.w. `Savi PR~ namdvi
lad ar aris sufTa qarTuli 

movlena. TviT yvelaze Tavisu

fal amerikaSic ki. iqac `xal­
xur~ Tu sagazeTo Worebs sak
maod didi Zala aqvT. magali­

Tad, aSS-s sakmaod did qalaq

Si (`yvela rom erTmaneTs ar 
icnobs~), erT-erT rieltors 

misma `megobrebma~ ise gaufuWes 

reputacia binZuri miTqma-moTq­

miT da publikaciebiT, rom mas

Tan klientebi aRar midiodnen. 

maSin am rieltorma TviTon da

iwyo potenciur klientebTan 

siaruli da daarwmuna isini, 

rom igi sasiamovno, normaluri 

adamiania da ara TaRliTi an 

gaiZvera monstri raRac fsiqi­

kuri gadaxrebiT. 

amasTanave, SeiZleba gavixse­

noT bil klintonis, niu-ior
kis meris j. julianos da TviT 

jorj buSis ojaxTan dakavSi­

rebuli `Savi PR~-is magaliTe

bi. 

ase rom, PR – unda moicavdes 
ara mxolod aJurul masobriv 

aqciebs, aramed aseve `dazver

vas~ im mizniT, rom gaarkvioT, 

Tu vin ra meTodebiT cdilobs 

Tqveni reputaciis Selaxvas, 

vin ra statusiT icnobs Tqvens 

kompanias da a.S. sazogadoebis 

winaSe gamosvlebiT an Tundac 

pres-relizebis teqstebiT unda 

SeecadoT zedmeti miniSnebebis 
gareSe gaaneitraloT Worebi 

da daarwmunoT auditoria, rom 

Tqven ar gagaCniaT is Tvisebe

bi, rasac `keTilismsurvelebi~ 

mogaweren. 

amrigad, PR – aqciebis Se­

degad Tqven an unda SeqmnaT 
axali ganwyoba, an unda gaamya­
roT arsebuli, Tu igi TqvenT­
vis xelsayrelia, an unda Sec­
valoT, Tu es ganwyoba Tqvens 
winaaRmdegaa mimarTuli. 

auditoriis winaSe araswo

rad moqcevam SeiZleba Selaxos 

kompaniis imiji. amitom yoveli 

sityva awonil-dawonili unda 

iyos da unda Seesabamodes sa

zogadoebis pozitiur molo

dinebs. amisTvis Tqven kargad 

unda erkveodeT, Tu ra ician 

Tqvens Sesaxeb ama Tu im wreeb

Si, ra warmodgenebi aqvT kompa

niis korporaciul kulturaze 

da mis produqciaze da a.S. 

pirvel rigSi, ifiqreT sa­
zogadoebis im jgufebis Sesa­
xeb, romlebsac namdvilad Se­
uZliaT zemoqmedeba moaxdinon 
kompaniis moRvaweobaze. 

maTi aqtivaciis mizniT Tqven 

Tqvenis mxriv unda moaxdinoT 

pozitiuri zegavlena maTze. sa

erTod, sazogadoeba nebismier 

siaxles garkveuli qvecnobie­
ri skefsisiT xvdeba – amitom, 
Tqven unda daarwmunoT Tqveni 

auditoria, rom kompaniis axa

li SeTavazeba namdvilad xel
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sayrelia maTTvis da rom skep

tikur ganwyobebs namdvilad ar 

imsaxurebs. 

am miznis misaRwevad, rom 

ityvian, yvela meTodi misaRe

bia. darwmuneba ar unda Se­
moifarglebodes erTjeradi 
aqciebiT. klientebTan xSiri 
kontaqtebi unda gqondeT. mud­
mivad unda akontroloT maTi 
ganwyobebis cvlilebebi da un­
da ecadoT SeinarCunoT maTTan 
partnioruli urTierTobebi. 
amisTvis unda Sesruldes Sem

degi pirobebi:

1. PR-isTvis gankuTvnili in

formacia unda iyos rangirebu

li da sortirebuli kliente

bis yoveli jgufis mixedviT, 

maTi mikrosocialuri fsiqo

logiis gaTvaliswinebiT. 

2. ama Tu im jgufTan muSao­

bisTvis unda SearCioT PR – me
nejeri maTive wridan, romelic 

kargad grZnobs am jgufis fsi­

qologias da ganwyobebs. 

3. informacia unda iyos moq

nili da mudmivad ganaxlebadi 

yoveli cvlilebis Sesabami

sad. 

profesionalma PR-meneje­

rebma kargad ician, Tu rogor 

Secvalon klientebis ganwyoba 

informaciis adekvaturi miwo

debiT. am mizniT isini mimarTa

ven gulaxdili saubris taqti

kas. 

klients neitraluri eqs­
pertis ganwyobiT unda daesvas 
SekiTxvebi: Tu ra icis man kom­
paniis Sesaxeb? ra warmodgena 
aqvs mas kompaniis korporaci­
ul kulturaze? kompaniis ra 
moqmedeba iwvevs maT gaRizia­
nebas an, piriqiT, mxardaWeris 
survils? 

profesionalma PR – menejer­

ma klients unda agrZnobinos, 

rom TviTonac aris daintere

sebuli obieqturi informaciis 

miRebiT rogorc Cveulebrivi, 

daqiravebuli TanamSromeli da 

ara rogorc kompaniis qomagi 

da gulSematkivari. aseTi pozi­

ciebidan ufro advilia kompa­
niisadmi negatiuri ganwyobebis 
ganeitraleba. 

`Tavis marTlebis~ Tu `sawi­
naaRmdegos mtkicebis~ taqtika 
TviTon menejerma unda SearCi­

os konkretuli situaciis mi

xedviT. 

aseve efeqturia, Tu PR-mene
jeri aqtiur monawileobas mi­

iRebs sxva kompaniebis aqcieb

Si, rogorc maTi partniori da 

gulSematkivari. sxvis prezen

taciaze Tqveni kompaniis saxe

lis gaJRereba aranakleb efeq

turia, vidre sakuTari rigiTi 

PR-aqcia.
garda amisa PR ufro efeq

turi meTodia, vidre reklama:

1. PR gacilebiT iafia, vid­
re reklama: popularul gaze

TebSi mimzidveli sareklamo 

gancxadebis ganTavseba 2000 

lari mainc Rirs da Tan ar 

arsebobs araviTari garantia, 

rom im gazeTs Tqveni potenci

uri klientebi iyidian da Tan 

maincdamainc Tqvens gancxade

bas waikiTxaven. igive 2000 la

rad ki SeiZleba Tavisuflad 

dabeWdoT 1000 pres-relizi an 

sareklamo bukleti, xolo me

ore 1000 laris anazRaurebis 

fasad sareklamo agentebi maT 

zustad im firmebis misamarT

ze miitanen, romlebic Tqveni 

potenciuri klientebi arian. 

SeiZleba sareklamo agentebma 
piradi gasaubrebiT ufro da­
aintereson adresatebi, Torem 
pres-relizebis gagzavna fos­
tiTac SeiZleba.

 satelevizio reklamis siZ­

vireze laparakic xom zedmetia 

– prestiJul telearxze Sesam­

Cnevi sareklamo aqciis mowyoba 

ramdenime aseuli aTasi lari 

Rirs – amdeni mogebac ki ar 

aqvs kompaniebis umetesobas. 

2. PR – aris klientamde uSu­
alo miRwevis yvelaze efeqtu­
ri meTodi. reklamas iSviaTad 

Tu usmens vinme, radgan miaCni

aT, rom es reklama maT Tavs 

axvevs raRac usargeblo pro

duqcias. PR-is saSualebiT ki 

potenciur klients sTavazobT 

TanamSromlobas misi keTil

dReobis gaumjobesebis miz­

niT. zogierT qveyanaSi aseTi 

`TanamSromloba~ ukve `yelSi 

amouvidaT~: kanadis erT-erTi 

qalaqis mcxovreblebma Tavi

anT merias mimarTes TxovniT, 

rom aekrZalaT komvoiaJerebis 

saxlebSi viziti. magram es er

Teuli SemTxvevebia. aseTi ne

gatiuri ganwyobebis Tavidan 

acilebis mizniT unda gamoi

yenoT PR-is kidev erTi upi

ratesoba.

3. PR – es aris Semoqmedebi­
Ti procesi, rac saSualebas 
aZlevs menejerebs gamoimuSaon 
klientebTan urTierTobebis 
sul ufro daxvewili da mim­
zidveli meTodebi. Tu meneje­

ri auditoriasTan urTierTo

baSi ver Sedis, maSin es Tvi

Ton menejeris bralia da ara 

sazogadoebis, radgan civili

zebul qveynebSi iSviaTia ise

Ti seqtanturi an kriminaluri 

sociumebi (`ubnebi~), romlebic 

Tanamedrove sazogadoebriv 

urTierTobebs uaryofen an ga

urbian. zustad amitom.

4. sazogadoebasTan awyobi­
li urTierTobebi – axali sa­
qonlis gasaRebis Zlieri wina­
pirobaa. igive kanadaSi yovel

wliurad 2 milion erTeulze 

met vargis sayofacxovrebo teq
nikas hyrian. sul raRac 2 Tu 

3 wlis televizorebs, maciv

rebs, kompiuterebs, mobilur 

telefonebs Tu fotoaparatebs 

sanagveze agdeben mxolod imi

tom, rom maT moZvelebul mo­

delebad miiCneven. arada, ase

Ti donis teqnika ganviTarebad 

qveynebSi ZviradRirebulad da 

prestiJulad miiCneva. 

vargisi da Tan axali niv

Tebis gadayra da maT nacvlad 

uaxlesi modelebis SeZena al­

baT mxolod PR-is zemoqmede

biT SeiZleba...
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