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informaciuli momsaxurebis 
pirvel saxed informaciis Se
naxvis momsaxureba iqca _ doku­
mentebi xelnaweri wignebisa 
da xelnawerebis saxiT, aseve 
misi moZebnis momsaxureba _ 
biblioTekebis saavtoro da 
sistematuri katalogebi, rac 
aucilebeli informaciis mo­
Zebnas aadvilebda. am dros sa
informacio momsaxurebis iseTi 
saxeebi gamoCnda, rogoricaa: 
dokumentebis da fragmentebis 
aslebis gadaReba, aseve mocemu
li Temis mixedviT mimoxilvi
Ti, analitikuri informaciebis 
momzadeba, rac biblioTekis Ta
namSromlebi axorcielebdnen.

axali informaciuli teqno
logiis (wignis beWdva) gamoCenam 
da sazogadoebis industriul 
stadiaze gadasvlam ver Sec
vala informaciuli saqmiano

bis monawileTa Semadgenloba. 
codnisa da informaciis zrdis 
swraf tempebTan dakavSirebiT 
gamoCnda pirveli referatu
li Jurnali _ informaciuli 
produqti, romelic uSualod 
dokumentis gacnobamde misi Si
naarsis gacnobis saSualebas 
iZleoda. wignis gamocemam gamo
iwvia wignis bazris aRmoceneba, 
rac Tavis mxriv informaciuli 
resursebis bazris modeli gax
da. 

gasuli saukunis 60-iani wle
bis dasawyisamde referatuli 
Jurnali informaciuli resur
sebis bazris safuZvels warmo
adgenda. 

XVIII s-is bolos saqmiani sfe
ros da vaWrobis gafarToebasTan 
erTad, biznesis yuradRebas ara 
marto samecniero-teqnikuri da 
specialistebisTvis gankuTvni

li informacia ipyrobda, aramed 
specialuri saqmiani da komerci
uli informaciac. ganuwyvetliv 
izrdeboda gazeTebis roli _ XIX 
s-is pirvel naxevarSi specialu
ri gazeTebi gamoCnda, romlebic 
ZiriTadad saqmiani adamianebisT
vis  iyo gankuTvnili.

informaciuli momsaxurebis 
axali saxis gamoCenas biZgi aSS 
dasavleTis teritoriebis aT
visebam misca. miuxedavad didi 
manZilisa, satelegrafo xaze
bis ageba did siZneleebTan ar 
iyo dakavSirebuli da uzomod 
did investiciebs ar moiTxov
da. amasTan erTad, bizness saqmi
an da komerciul informaciaze 
axali moTxovnilebebi gauCnda. 
maT birJaze mimdinare fasebis, 
potenciuri savaWro da saqmiani 
partniorebis an bankis sesxebis 
Sesaxeb monacemebi sWirdebo

dali sexniaSvili
ekonomikis akademiuri 

doqtori

nazi WikaiZe 
ekonomikis akademiuri 

doqtori

teqnologiis 

ganviTareba _

qveynis ganviTarebis 

indikatori
informaciuli teqnologiebis gavlenam warmoebisa da 

momsaxurebis procesi, adamianTa cxovrebis wesi, azrov­
neba Secvala da  sazogadoebisaTvis axali Taviseburebebi 
moitana. Tanamedrove etapze informacia warmoebis faq­
torad gvevlineba, xolo informaciuli teqnologiis 
ganviTareba qveynis ganviTarebis indikatoradaa miCneuli. 

informaciuli saqmianoba, rogorc inteleqtualuri 
Sromisa da  aramaterialur sferoSi specializaciis 
erT-erTi mimdinareoba, samecniero, politikuri da sa­
meurneo mmarTvelobis saqmianobidan rutinuli Sromis 
garkveuli nawilis Sesasruleblad gamoiyo. 
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daT. am moTxovnilebis pasuxad 
telegrafis gamoyenebis meSve
obiT operatiuli sabirJo in
formaciis miRebis momsaxureba 
gamoCnda. 

bazarze sabirJo da komerci
uli informaciis samsaxurebis 
gamoCenasTan erTad, informa
ciul saqmianobaSi jer erov
nul, Semdeg ki saerTaSoriso 
doneze ganzogadebis procesebi 
daiwyo. XX s-is dasawyisisaTvis 
bazris mocemul seqtorze mxo
lod ramdenime msxvili  kompania 
dominirebda.

realizaciis problemis gam
wvavebam, globalurma ekono
mikurma krizisebma da XX s-is 
pirvel naxevarSi marketinguli 
strategiis principebze bizne
sis organizaciam specialuri 
statistikuri da demografiuli 
informaciis roli gaaZliera _ 
gamoCnda samsaxurebi, romlebic 
aseTi saxis informacias winaswar 
damuSavebuli saxiT sTavazobd
nen momxmareblebs da romlebic 
uSualod marketingis sferoSi 
gamoyenebisTvis iyo saWiro _ ma
Ti momsaxureba Tavidanave fasi
ani iyo.

XX s-is 50-iani wlebis Sua 
ricxvebidan informaciuli mom
saxurebis myari, damoukidebeli 
msoflio bazris Camoyalibeba 
daiwyo. 60-iani wlebis dasawyi
samde aq ZiriTadi momwodeblebi 
akademiuri, profesionaluri, 
samecniero-teqnikuri, saqmiani 
sazogadoebis da asociaciebis, 
saswavlo dawesebulebebis, sa
xelmwifo da mcirericxovani 
komerciuli samsaxurebi iyvnen. 
maT SeiZleba sasaqonlo da sa
fondo birJebis sainformacio 
qvedanayofebic mivakuTvnoT.

gasuli saukunis 60-iani wle
bis dasawyisidan sainformacio 
samsaxuris bazris paralelu
rad monacemebis eleqtronuli 
damuSavebis da gadacemis samsa
xuris msoflio bazarma daiwyo 
formireba.  

saqarTveloSi eleqtro­
nuli bazris Camoyalibebam, 
sainformacio _ sakomunika­

cio teqnologiebis Seqmnam, 
informaciuli sistemebisa 
da teqnologiebis damkvid­
rebam, postkomunistur qvey­
nebSi mimdinare movlenaTa 
gamo Zalian daigviana, amitom 
ganviTarebis doniT, qarTuli 
eleqtronuli bazari msoflio 
masStabebs mkveTrad CamorCeba, 
Tumca, marketinguli kvlevebis 
safuZvelze bazris formirebis 
aucilebloba ukve arsebobs.

sainformacio saqmianobis 
struqturis axal elementebTan 
erTad informaciuli momsa
xurebis axali saxeebi da axali 
momxmareblebi gamoCndnen. 

informaciul saqmianobaSi 
gamoTvliTi teqnikis gamoyene
baze dafuZnebuli axali infor
maciuli teqnologiebis far
Tod danergvis Sedegad bazarze 
informaciuli momsaxurebis 
umniSvnelovanesi saxe _ mona
cemTa bazebi gaxda. isini Seicav
dnen rogorc bibliografiul, 
referatul, faqtografiul da 
sacnobaro, samecniero-teqni
kur, aseve sxva saxis informaci
ebs specialistebisTvis. 

saqmianobis komercializa
cia informaciuli saqmianobis 
ganviTarebis magistraluri xa
zi gaxda. mecnierebis, teqnikis 
da biznesis ganviTarebasa da 
garTulebasTan erTad axali 
saxis informaciuli momsaxu
rebis moTxovnileba warmoiSva. 
informaciuli momsaxurebis 
msoflio bazarze lideroba 
aSS-m miisakuTra. 1971-1977 ww. 
informaciuli momsaxure­
bis saSualo wliurma zrdis 
tempebma RirebulebiT gamo­
xatulebaSi 24% Seadgina. in­
formaciuli samsaxuris mox­
marebis ZiriTadi moculoba 
im specialistebze modioda, 
romlebic biznesis, vaWrobis, 
mrewvelobis da samarTlis 
sferoebSi muSaobdnen.

70-iani wlebidan dawyebuli, 
monacemTa gadacemis erovnuli 
da globaluri qselebis Seqm
nasTan erTad, sainformacio 
momsaxurebis wamyvani saxe mom

xmareblidan moSorebul mona
cemTa bazebSi informaciis dia
loguri Zebna gaxda.

Tanamedrove periodSi mo
nacemTa bazebis saerTaSoriso 
sainformacio bazarze ̀ TamaSis 
wesebs~ Semdegi kompaniebi gan
sazRvraven: LEXIS-NEXIS, West
law, Knigh-Ridder, QUESTEL-ORBIT, 
Dow Jones/News Retrieval System, 
Datatime, Stn, NewsNet.

eleqtronuli komunikaciis 
pirveli qselebi, romlebic ara 
specialistTa da biznesmenTa  
viwro wrisaTvis, aramed masob
rivi momxmareblebisTvis iyo 
gankuTvnili, informaciuli 
momsaxurebis bazarze jer kidev 
70-80-ian wlebSi gamoCndnen. 

internetis qseli momxmare
belTa farTo wrisaTvis xelmi
sawvdomi 80—iani wlebis dasas
ruls gaxda, Tumca, misi SesaZ
leblobani pirvel etapze eleq
tronuli fostiT da gverdebis 
gacvliT Semoifargleboda.

1993 wlis Sua periodSi in
terneti multimediuri gaxda 
da gza gaexsna masobriobisken. 
specialuri programuli uz
runvelyofani World Wide Web 
(msoflio obobas qseli) momx
marebels saSualebas aZlevda 
emogzaura mTel qselSi, Tu ub
ralod miuTiTebda saWiro pik
togramas an daaWerda Rilaks. 
interneti adamianTa Sexvedre
bis, ideebis da azrTa gacvla-
gamocvlis axal adgilad iqca. 

1995 wlis Sua xanebSi qselSi 
CaerTo daaxloebiT 5 mln. kom
piuteri.  imave wels  veb-serve
rebis ricxvma 30 aTasi Seadgina. 
1996 dasawyisSi msoflioSi ukve 
iyo 48 aTasi veb-serveri da 80 
mln. veb-gverdi. 

1995 wlis Sua periodSi axa
li momxmareblebis raodenobis 
zrdis tempma TveSi 150 aTasi 
adamiani Seadgina, rac  imas niS
navda, rom momxmarebelTa rao
denobis zrdis tempi 2000 wels 
50 mln.-s miaRwevda. magram uk
ve 1995 wlis dasasruls da 1996 
wlis dasawyisSi es tempi mkveT
rad gaizarda 350 aTas adamia



80

in
f

or
ma

ci
ul

i 
 b

az
ar

i
ma
r
t
i
 
-
 
#

3
 
 
2
0
0
9

namde TveSi da ukve 1996 w. in
ternetSi 160 qveyanis 35-45 mln. 
momxmarebeli iyo.

zogierTi specialisti aR
niSnavs, rom arcerT komunika
ciur teqnologias anda sayo
facxovrebo eleqtronikis dar
gis arcerT saqonels, arasdros 
miuRwevia momxmarebelTa ricx
vis aseTi zrdis tempebisTvis.

informaciuli gacvlis mZl
avri saSualebisa da globaluri 
marketingis axali instrumen
tis gamoCenam umalve miipyro 
msoflio saqmiani sazogadoebis 
yuradRebac.

miuxedavad internetis ser
verebis  ricxvis swrafi zrdisa, 
1991-1995 ww. komerciuli serve
rebis wili SedarebiT stabilu
ri rCeboda da 1991 wels 26,9% 
da 1995 wels 27,1% Seadgenda. 
2005 wels msoflioSi inter
net-momxmarebelTa raodenoba 
gaizarda 1 mlrd-mde. msoflio 
regionebSi internet-momxmare

belTa raodenobam Seadgina mo
saxleobis 14,6 %. amasTan, msof
lioSi internet-momxmarebel
Ta saerTo raodenoba gaizarda 
577 mln-iT, saSualod 160 %-iT, 
maT Soris CrdiloeT amerikis 
regionSi internet-momxmareb
lebis procentuli zrda 2001-
2006 wlebSi iyo 106,7 %, laTi
nuri amerikis regionSi _ 277 %, 
evropaSi _ 161 %, aziaSi _ 183,2 
%, afrikaSi _ 258,3 %, xolo maq
simaluri zrda dafiqsirda Sua 
aRmosavleTis regionSi 311,9 %, 
yvelaze dabali zrda ki okeanis
pira regionebSi _ 115,9 %.1 

internetis qselis gavleniT:
1. msoflio da informaci­

uli bazari namdvilad globa­
luri gaxda;

2. informaciuli momsa­
xurebis bazarma ar Secvala 
struqtura (monawileebi, 
momsaxureba da produqtebi), 

1  www.internetworldstats.com 
ukanasknelad gadamowmda-03.03.2009

aramed mxolod Seavso igi. 
bazris aqamde moqmedi yvela 
monawile SenarCunebulia. 

3. saqmiani da komerciuli 
informaciis seqtorSi bazari 
namdvilad masobrivi gaxda.

4. informaciuli momsaxu­
rebis bazarze gamoCndnen axa­
li moTamaSeebi _ mdidari me­
dia-holdingebi _ momwodeb­
leblebi, romelTac gasaRebis 
axali arxebi sWirdebodaT.  

5. damkvidrda sazogadoebis 
zrdis axali paradigma - sti­
luri nairsaxeoba, romelsac 
arsebiTi Semosavlebis motana 
SeuZlia maTTvis, vinc qcevis 
axali modelis Seqmnas SeZlebs.

6. gamoCnda informaciuli 
momsaxurebis bazris ganviTa­
rebis axali mimarTulebebi, 
uwinares yovlisa, B2B (busi
ness-to-business) da B2C(busi
ness-to-consumer). bolo oTxi 
wlis ganmavlobaSi internet­
Si biznesis msoflio brunva 
20-jer gaizarda. ekonomikis 
arc erT sxva dargs ar SeuZ­
lia ganviTarebis aseTi tem­
pebiT iamayos. B2B sferoSi 
brunva gansakuTrebiT swra­
fad  (oTx weliwadSi 100-jer 
metad) gaizarda.

erTi sityviT, internetis 
qselis ganviTarebam informaci
uli momsaxurebis bazari namd
vilad masobrivi da globaluri 
gaxada. informaciuli saqmiano
ba uSualod biznes-proceseb
Si integrirda. Seiqmna biznesis 
ganviTarebis axali mimarTule
bebi da Seicvala bazarze reali
zaciis meqanizmebi.

Stages of development of the information market are 
considered. New participants of the information market 
are described.

Are described formation of new elements of an infor
mation work 60th years of the XX-th century.

It is noticed that the Internet has made the market 
of information resources on the present mass and glo
bal. A new information technology and the electronic 
market have replaced industrial economy with new 
economy.

annotation
History of development of the market 
of information resources and services 
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