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arada, bolo aTi wlis gan
mavlobaSi Tbilisis quCebSi 
gamravlebuli reklamebi gvam
cnobdnen qveynis ekonomikis 
ganviTarebaze. arsebobs azri, 
rom reklamis bazari nabismie
ri qveynis saerTo ekonomikuri 
ganviTarebis indikatoria. Cve
ni qveynis sabazro ekonomikaze 
gadasvlam moTxovna reklama
zec gaaCina. miuxedavad ase
Ti saqmianobis gamocdilebis 
ararsebobisa, gasuli saukunis 
90-ian wlebSi sareklamo biz
nesma saqarTveloSic warmate
biT daiwyo funqcionireba. igi 
qarTul bazarze erT-erTi sa
Wiro, mzardi da maRalSemosav
liani sfero gaxda. 

amjerad, sareklamo biz
nesSi mxolod gare reklamis 
ganviTarebis Taviseburebebs 
ganvixilavT saqarTvelos de
daqalaqis magaliTze, sadac 
yvelaze naTlad Cans saqarT
veloSi am dargSi winsvlac da 
problemebic. gare reklamis 
cneba moicavs reklamis gavrce
lebis yvela saSualebas, rome
lic moqmedebs momxmarebelze 
saxls gareT. maT miekuTvne
ba sareklamo farebi, dafebi, 
eleqtronuli moZravi striqo
nebi, sareklamo ekranebi, kiber
netikuri mowyobilebebi, daxa

tuli kedlebi da sxva mravali 
saxe reklamisa, romelic gamoi
yeneba sazogadoebriv adgileb
Si. Tbilisis quCebSi aseve in
tensiurad Cndeba reklama sat
ransporto saSualebebze. bo
lo wlebSi aSkarad saxezea gare 
reklamebis simravlis zrda, 
masSi Tanamedrove teqnikis da 
axali teqnologiebis gamoyene
ba da kreativic ufro srulyo
filadaa warmodgenili. 

sareklamo bizness, rogorc 
vaWrobisgan damoukidebel ca
lke saqmianobas, ori-sami sa
ukunis istoria gaaCnia, xolo 
TviTon reklamis warmoSobisa 
da ganviTarebis 5000 wliani is
toria iseve Zvelia, rogorc 
Tavad kacobriobis ganviTare
bis istoria. igi msoflio civi
lizaciis udidesi monapovaria 
da samarTlianad ganixileba 
zogadsakacobrio kulturis 
iseT damoukidebel Semadgenel 
nawilad, romelic Tavisi Sina
gani, mxolod misTvis damaxasi
aTebeli kanonebiT viTardeba. 
is Caisaxa uZveles msoflioSi, 
roca aseve uZveles civiliza
ciebSi mimdinare ekonomikurma 
procesebma da urTierTobebma 
moiTxova informaciebis gada
cemis aucilebloba. 

gare reklamis uZvelesi ni

muSebi aseve mravlad iyo Tbi
lisis quCebSi. es bunebrivicaa, 
radgan igi aziisa da evropis 
savaWro gzebis erT-erT mniSv
nelovan Sesayarze mdebareob
da. mogvianebiT ki XIX saukunis 
bolosaTvis qalaqis quCebsa da 
fexiT sasiarulo adgilebSi, 
bazrobebsa da sazogadoebriv 
TavSeyris adgilebSi Cndeba so
cialuri Sinaarsis mimarTvebi 
da sareklamo gancxadebebic. 
ase magaliTad, sacirko sana
xaobis sezonis gaxsnis Sesaxeb, 
Teatraluri afiSebi da sxva, 
romlebic im droindel Tbili
sis cxovrebaze mogviTxroben. 
imave periodSi Tbilisis quCebSi 
iseve rogorc evropis qalaqeb
Si, afiSebis gasakravad sarekla
mo tumbebic idga. reklamis sa
ukeTeso nimuSebs warmoadgens 
uniWieresi qarTveli mxatvris 
niko firosmanis naxatebi, ro
melebsac duqnebisaTvis sarek
lamod ukveTavdnen. 

gare reklamam gauZlo drois 
gamocdas, zepiri informaciebi 
ki warmatebiT Secvala informa
ciis gadacemis axalma saSuale
bebma _ eleqtronulma da beW­
durma mediam. XX saukunis da
sawyisSi gare reklamis Tanamed
rove epoqa daiwyo, rasac xeli 
Seuwyo avtomobilebis masiurma 

globaluri ekonomikuri 

krizisi _ carieli 

sareklamo konstruqciebi 

dedaqalaqis quCebSi

nana  kacitaZe

soxumis universitetis 
asocirebuli profesori

Tanamedrove msoflio meurneobis globalizaciis 
maRali xarisxi uzrunvelyofs nebismieri ekonomiku­
ri procesis jaWvuri reaqciis msgavs cvlilebebs, Tundac 
sruliad gansxvavebul qveynebsa da regionebSi. bunebrivia 
msoflio ekonomikurma krizisma moaRwia saqarTvelom­
dec da Sesabamisad gamoCnda Sedegebic, iseT dinamiurad 
mzard sferoSi, rogoricaa: sareklamo biznesi. Sedegi 
saxezea, igi SeuiaraRebeli TvaliTac advilad Cans - qala­
qis gamzirebze sami bilbordidan ori carielia.
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gavrcelebam da mosaxleobis 
mobilurobis zrdam. rogorc 
reklamis yvela sxva danarCenma 
saxem, Tavisi arsebobis manZilze 
gare reklamamac ganicada cvli
lebebi. gare reklama _ reklamis 
erT-erTi adaptaciuri da dre
kadi meTodia. igi momxmarebleb
Tan kontaqtis dasamyareblad 
Sesyidvis win erT-erTi bolo 
SesaZleblobaa. am mosazrebiT 
gare reklama Tavis TavSi aerTi
anebs reklamis ukeTes xarisxs 
Sesyidvis adgilis Sesaxeb. gare 
reklamas SeuZlia iyos media-
gegmis ekonomikuri damateba 
da misi mTavari obieqti. marto 
misi saSualebiTaa SesaZlebeli 
momxmarebelTa zogierTi ge
ografiuli da demografiuli 
segmentebis mocva. igi universa
luri matarebelia, sargeblobs 
sul ufro meti popularobiT 
im kompaniebSi, romelTaTvisac 
aucilebelia momxmarebelTa 
gaTviTcnobiereba misi savaWro 
markebis Sesaxeb. 

gare reklamis ZiriTadi upi
ratesobaa, mosaxleobis Tav
Seyris adgilebze ganTavsebis 
efeqtianoba da markis komuni
kaciuri efeqtianoba. monaceme
bis Sejerebis Sedegebi avlenen 
qalaqebis geografiuli orga
nizaciis specifikas. arseboben 
qalaqebi mkveTrad gamoxatuli 
centriT, sadac qalaqis praq
tikulad yoveli macxovrebeli 
regularulad imyofeba cen

trSi da qalaqebi gadanawile
beli centriT, sadac mTavari 
magistrali subieqturad ar 
aRiqmeba macxovreblebis mier 
rogorc kulturuli cxovre
bisa da vaWrobis erTiani cen
tri. Tbilisi am TvalsazrisiT 
miekuTvneba meore tips, radgan 
qalaqis orive sanapiroze gada
nawilebulia aseTi centrebi. 
koncentrirebuloba da racio
nalizmi _ esaa sagzao reklamis 
damamzadeblis ZiriTadi stra
tegia. rogorc wesi, posterebi 
gamoiyeneba bazris didi nawilis 
swrafi da iafi aTvisebisaTvis. 
garda amisa, Tu gaviTvaliswi
nebT geomarketingis SesaZleb
lobebs, sainteresoa ramdenad 
efeqturadaa ganlagebuli ga
re reklamis farebi qalaqSi. 
dakvirvebam aCvena, rom farTod 
gamoiyeneba gare reklamis fa
rebis ganlagebis Semdegi mode
lebi: qseli _ modeli, romlis 
drosac yvela fari ganlagebu
lia kompaniis (reklamis Semkve
Tis) ofisis irgvliv; 

magistrali _ farebi gan
lagebulia qalaqis ZiriTadi 
(yvelaze xalxmravali) magist
ralis gaswvriv calmxrivad an 
ormxrivad; 

budeebi _ farebi ganlagebu
lia qalaqSi grovebad, ramode
nime calad (buded). Cveulebriv, 
farebs ayeneben yvelaze xalxm
raval adgilebSi: saavtomobi
lo gzebis bolos da gadakveTa

ze, bazrebTan da moednebTan.
magram yvelaze metad xvde

biT farebs ganlagebuls rek
lamistis mzerisTvis yvelaze 
moxerxebul adgilebSi. es mo
deli xasiaTdeba, rogorc yve
laze qaosuri da susti yvela 
CamoTvlili variantebidan, 
magram Cveni realoba iseTia, 
rom xSirad sareklamo kampani
is momzadeba da ganxorciele
ba ikavebs Tveze nakleb dros, 
xolo am periodSi farebisTvis 
raime gaazrebuli adgilebis 
dajavSna SeuZlebeli xdeba. Se
sabamisad, gare reklamis efeq
tianoba naklebia. am modelis 
gamoyenebis aucilebloba, ro
gorc Cans gamowveuli iyo masze 
moTxovnis swrafi zrdiT. 

specialistTa prognoziT 
`saxls gareT~ reklamis popu
larobis zrda momavalSic unda 
SenarCunebuliyo, vinaidan amas 
xels Seuwyobda Semdegi faqto
rebi:

1. mosaxleobis mobiluro­
bis zrda;

2. gare reklamis Rirebule­
ba. CPM-is monacemebiT, gare 
reklamas ver Seedreba verc 
erTi sxva saSualeba. saxls 
gareT reklamis SedarebiT da­
bali Rirebuleba niSnavs, rom 
reklamis damkveTma SeiZleba 
miaRwios Zalian maRal Sedegs 
minimaluri danaxarjebiT;

3. mediis fragmentireba. 
sxva mediis auditoriis mzar­
di fragmentacia xels uwyobs 
gare reklamis mniSvnelobis 
zrdas;

4. reklamis damkveTebis 
mravalferovneba. Sedegi aris 
Semosavlebis zrda da gare 
reklamis imijis gaumjobese­
ba sazogadoebis TvalSi.

amrigad, gare reklamas me
tad mniSvnelovani roli akis
ria sareklamo biznesis ganvi
TarebaSi, radgan igi reklamis 
universaluri matarebelia. 
gare reklama uzrunvelyofs 
mosaxleobaSi kontaqts praq
tikulad yvela regionSi, muSa
obs dRe-RameSi ocdaoTxi saa
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Ti, rac mas xdis lamaz danamats 
reklamaze sxva mediaSi.

IPM Georgia-s 2001-2008 wleb
Si gakeTebuli monitoringis 
Sedegebis analizis mixedviT 
reklamaze gaweuli xarjebis 
sidide mianiSnebs, rom ZiriTa
di pozicia sareklamo biznesSi 
tele reklamis Semdeg gare rek
lamas anu reklamas saxl-gareT 
(Out Door) ukavia. amasTan, aSkaraa 
zrdis tendenciebi yvela saxis 
reklamaze. ase magaliTad: 2004-
2008 wlebSi radio-reklamaze 
danaxarjebi 5 mln. dolaridan 
18 mln. dolaramde gaizarda; 
reklama presaSi imave periodSi 
9 mln. dolaridan 23 mln. do
laramde; tele-reklamaze xar
jebma 29 mln. dolaridan 79 mln. 
dolaramde avida, xolo gare 
reklamaze gasammagda da 15 mln. 
dolaridan 44 mln. dolars mi
aRwia. Tu SevadarebT sarekla
mo saxeebis mixedviT reklamaSi 
ganxorcielebul investiciebs, 
aSkarad Cans gare reklamis yve
laze maRali zrdis tempi. aseTi 
mkveTri zrdis tendencia aixs
neba sareklamo biznesis nulo
vani sastarto poziciiT, ro
melsac momdevno wlebSi SesaZ
loa mohyoloda zrdis tempis 
Seneleba wina wlebTan Sedare
biT, rac reklamis rolis Sesus
tebasTan ar iqneboda dakavSi
rebuli. es bunebrivi movlenad 
SeiZleba CaTvliliyo. nulovani 
sastarto poziciidan garkveu
li drois Semdeg tempis mkveTri 
zrdis Semcirebis periodi dge
ba, magram ara is suraTi, rome
lic biznesis am sferoze msof
lio ekonomikuri krizisis Se
degad ukve gamoCnda. 2009 wlis 
da 2008 wlis ianvar-Tebervlis 
monacemebis Sedarebis Sedegad 
gvaqvs _ TanxebSi mxolod 25%-iT 
zrda, xolo monitoringiT kon
struqciebis raodenobis 78%-
iT Semcireba (adgili aqvs media 
inflacias) maSin, roca 2008 wlis 
ianvar-TebervalSi Tanxis zrda 
22%-iT, xolo konstruqciebis 
raodenobis 35%-iT. 2008 wels 
aseTi zrda SeiZleba aixsnas sa

arCevno periodiT. marTlac, 
rom qalaqSi ar arsebobs carie
li konstruqciebi, gansakuTre
biT moimata socialurma rekla
mebma. magram aseve ufro mkveT
ri zrda aRiniSneboda 2005-2006 
wlebSi (ix. cxr.1).

sareklamo biznesSi aseTi 
mkveTri daRma svla, ra Tqma un
da, globalurma krizisma gana
piroba, rasac daemata omi Cvens 
qveyanaSi, romlis gamoc inves
ticiebis Semosvla mniSvnelov
nad Semcirda. jaWvuri reaqciis 
msgavsad man gamoiwvia rekla

mis msxvili damkveTebis krizi
suli mdgomareoba. bankebi da 
samSeneblo firmebi, romle­
bic reklamis mniSvnelova­
ni msxvili damkveTebi iyvnen, 
gadavidnen pasiur mdgomare­
obaSi. bankebi, ,romlebic we­
liwadSi sul cota 6 mln. do­
lars xarjavdnen marto te­
le-reklamaze 2009 wlis mona­
cemebiT, maTi xarjebi samjer 
Semcirda. zogierTma bankma 
saerTod Sewyvita reklami­
reba. es tendencia advili Se­
samCnevia nebismieri momxma­

 
danaxarjebi wlebis mixedviT (mln. dolarebSi)

2001 2002 2003 2004 2005 2006 2007 2008
televizia 16 21 29 34 29 55 62 79

gare reklama         15 32 38 44
presa         9 14 18 23
radio         5 9 13 18

2001-2008wlebSi reklamaze gaweuli xarjebi 
sareklamo saSualebebis mixedviT 

cxrili#1 

2007-2008-2009 wlebSi (ianvar-Tebervali) 
gare reklamaSi bilbordebis raodenoba

cxrili#2

drois monakveTi 2007 (ian - Teb) 2008 (ian - Teb) %

xarjebi 787 275 $ 1233  776$ 35%

konstruqciebis raodenoba 1 066 354 $ 1776465 $ 22%

drois monakveTi 2008 (ian - Teb) 2009 (ian - Teb) %

xarjebi 787 275 $ 981 684 $ 25%

konstruqciebis raodenoba 1 066 354 $ 239 465 $ -78%
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reblisaTvis. sul ramdenime 
Tvis win bankebi erTmaneTTan 
Sejibris reJimSi reklamis 
saSualebiT mravalferovan 
produqts intensiurad sTava­
zobdnen momxmareblebs. aseTi­
ve tendencia SeimCneva samSe­
neblo kompaniebSi, romlebic 
dRes reklamebs ZiriTadad 
fasdaklebebis gamocxadebis­
Tvis ukveTaven. amas emateba 
isic, rom reklamis mniSvne­
lovani damkveTebi cnobili 
brendebi gadian qarTuli baz­
ridan. gamomdinare iqedan, rom 
maTTvis Cvens bazarze muSaoba 
ZiriTadad saimijo iyo, xolo 
krizisis periodSi mcire baz
rebis SesanarCuneblad Zalisx
mevis gaweva aRar uRirT. 

sayuradReboa is faqtic, 
rom bolo wlebSi imata mom­
saxurebis sferos reklameb­
ma. gaCnda reklama fufunebis 
sagnebzec. es imaze metyvelebs, 

rom Cvens qveyanaSi ukve arse­
bobda aseTi saqonlis momxma­
rebelis arc Tu ise patara seg­
menti. dReisaTvis aseTi Sinaar­
sis reklamebi naklebad Cans. 

gare reklamis Seswavlam 
naTlad aCvena, rom saerTaSo
riso reklamas didi wili uka
via. es ki imas niSnavs, rom qar
Tuli sareklamo saagentoebi 
finansdeba ucxoeli damkveTe
bisagan, xolo danarCeni, Seda
rebiT mcire nawili modis ad
gilobriv sacalo savaWro rek
lamaze da momsaxurebis sferos 
reklamaze. bunebrivia reklama
Si problemebis warmoqmnaze am 
faqtormac moaxdina zegavlena.

unda aRiniSnos is faqtic, 
rom saerTaSoriso reklama 
gvTavazobs ara marto saeqs
porto produqcias, is amav
droulad axdens dasavluri 
cxovrebis wesebis, moraluri 
normebis, garkveuli movlene

bisa da sagnebisadmi gansxvave
buli damokidebulebis rekla
mirebas. es friad sayuradRe
boa, radgan Cveni saeTero dro
is didi nawili dakavebuli aqvs 
saerTaSoriso reklamas, xolo 
quCebi aWrelebulia aseTive 
Sinaarsis gare reklamiT. miuxe
davad am sakiTxis aqtualobisa, 
amjerad masze ar SevCerdebiT. 

amrigad, bolo wlebSi gare 
reklamisTvis damaxasiaTebeli 
iyo swrafi zrda, rasac sawarmoo 
da savaWro firmebis strategia
Si reklamis mkveTri zrdis ten
dencia ganapirobebda. am mxriv 
gansakuTrebiT bankebi, samSeneb
lo firmebi da komunikaciuri 
firmebi aqtiurobdnen, romle
bic kargad iyeneben reklamas da 
sareklamo kampaniebs winsvli
saTvis. sayovelTaod cnobilia, 
rom kompaniebi mZime periodSi 
midrekilni arian marketinguli 
xarjebis Semcirebisken, globa
lurma krizisma zegavlena moax
dina reklamis damkveTebze ro
melTa nawilic tovebs bazars, 
nawili ki amcirebs marketingul 
xarjebs da Sesabamisad mcirdeba 
dakveTebi reklamaze. 

sareklamo biznesis warmate
bis aucilebeli pirobaa poli
tikuri stabiluroba, ekomo
mikuri zrda, maregulirebeli 
da fiskaluri pirobebis gamar
Tuloba, maRalkvalificiuri 
kadrebi, aseve am dargSi or sa
ukunovani dasavluri gamocdi
lebis gaazrebuli gamoyenebac. 

annotation

    Naturally world’s economic crisis reached Georgia 
and it resulted on the rather dynamic advertising business. 
As the advertising market is considered to be the indicator 
of total economical development for any country, the 
global crisis has totally influenced on the advertising 
customer, especially for outdoor advertisement customer 
organizations which are directly connected this foreign 
infestations. 

This business looses its attractiveness not only 
because of the Global economic crisis, but also because 
of the whole ranges of problems appeared in the 
advertising field. Like the wrong calculation relationship 
between customers and providers, existing problems in 
advertisement regulation and others. To reduce Problems 
like this would be much easier by using Occidental 
proficiency.

The influence of Global Economic Crisis – 
free advertising billboards in streets

Nana Kacitadze
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