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Tavisufali biznesi er­
TaderTi gzaa sabazro eko­
nomikis ganviTarebisTvis, 
Tavisufali da mdidari sa­
zogadoebis SeqmnisaTvis. 
imis gaTvaliswinebiT, Tu ra 
dadebiTi Sedegebi SeiZleba 
moutanos qveyanas mcire da 
saSualo biznesma, misi ganvi­
Tarebis xelSewyobis mizniT 
saxelmwifom unda Seqmnas 
efeqturi garemo, risTvisac 
saWiroa, daCqardes mTliani 
Sida produqtis zrdis tem­
pi, rac miiRweva qveynis re­
sursuli potencialis sru­
li amoqmedebis SemTxvevaSi. 
igi qveynis ekonomikuri gan
viTarebis sawindaria. saSua
lebas iZleva maqsimalurad 
amoqmeddes adamianuri faq
tori da Seiqmnas farTo Se
saZlebloba warmoebis Ziri
Tadi faqtorebis ufro sru
lad gamoyenebisaTvis. mcire 
biznesi astimulirebs axali 
samuSao adgilebis mniSv
nelovani raodenobis Seqm
nas, ekonomikis inovaciuri 
potencialis ganviTarebas, 
warmoebis, gasaRebisa da fi
nansirebis axali formebis 
danergvas. 

yvela ganviTarebul qve
yanaSi mcire biznesi Tana
medrove sabazro infrast
ruqturis safuZvelia. mis 
wilad modis saqonlisa da 
momsaxurebis saerTo mocu
lobis 60-80%. 

bolo wlebSi saqmianma 
samyarom gaacnobiera, rom 
SeuZlebelia biznesma Ta

vi aaridos socialur pasu
xismgeblobas. Tanamedrove 
etapze saqarTvelos ekono
mikisaTvis sazogadoebis si
cocxlisunarianobis sxva
dasxva sferoSi biznesis so
cialuri pasuxismgeblobis 
eqspansiis problema metad 
aqtualuria. 

  socialuri pasuxismgeb
lobis koncefcia Semdeg sa
kiTxebs moicavs: 

1. samuSao garemo da ada­
mianis uflebebi _ ramdenad 
Seesabameba samuSao gare­
mo Sromis kanonmdeblobas, 
aris Tu ara sakontraqto 
sistema, daculia Tu ara 
adamianis uflebebi;

2. rogoria dasaqmebul­
Ta socialuri daculoba _ 
sicocxlis, janmrTelobis 
dacva,   sapensio uzrunvel­
yofa, arsebuli adamianuri 
resursebis Seswavla da gan­
viTareba; 

3. garemosdacviTi sa­
kiTxebi _ ramdenad xorci­
eldeba arsebuli garemos 
kvleva, garemosdacviTi pro­
eqtebi, reciklirebis prog­
ramebis dafinanseba;

4. mosaxleobasTan mimar­
Teba da   socialuri proeq­
tebi _ kerZo, saTemo, muni­
cipaluri an samTavrobo. aq 
igulisxmeba finansuri, pro­
duqtebiT, momsaxurebiT, teq­
nikiT, materialuri da ada­
mianuri resursebiT daxmare­
ba Semdeg sferoebSi: ganaT­
lebis, kulturis, sportis, 
janmrTelobisa da garemos 

dacvis; teqnikuri treningebi 
mosaxleobisaTvis, sacxovre­
beli garemos uzrunvelyofa 
sxvadasxva tipis socialu­
rad gaWirvebuli mosaxleo­
bisa da instituciebisTvis;  
antikorufciuli da siRari­
bisgan Tavis daRwevis poli­
tikis gatareba.

fondma `horizonti“ (2008 
wels) Caatara kvleva, rom
lis ZiriTadi mizani iyo _ 
garkveuliyo, ramdenad Riaa 
biznes-seqtori sazogadoe
bis interesebis mimarT; ram
denad exmareba; romel sfe
roebs exmareba; Tu ar exma

mcire biznesi da 

socialuri 

pasuxismgebloba

badri geCbaia,
ekonomikis akademiuri 

doqtori

ekonomikurma reformebma sruli sicxadiT moaxdina 
imis demonstrireba, rom ekonomikuri da socialur-po­
litikuri gardaqmnebis mTavari muxruWi samewarmeo moR­
vaweobisa da mcire biznesis ganviTarebis srulyofili 
meqanizmebis uqonlobaa. 

gela mamulaZe,
ekonomikis akademiuri 

doqtori
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reba, ra aris amis mizezi; ra 
aris saWiro mis gasaaqtiu
reblad. kvlevis saboloo 
mizani iyo gamxdariyo biz
nes-seqtori ufro aqtiuri 
sazogadoebrivi interesebis 
mimarT, raTa man SeZlos, upa
suxos sazogadoebis moTxov
nebs qveynis amJamindeli da 
momavali stabiluri ganvi
TarebisaTvis.

kvlevis miznebidan gamom
dinare, fondma gamoyo ram
denime  saintereso sakiTxi, 
kerZod, adamianuri resurse­
bi, maTi swavleba, waxalise­
bis da dazRvevis sistemebi; 
momxmarebelTan urTierTo­
ba; socialuri/sazogadoeb­
rivi da saTemo proeqtebis 
ganxorcieleba; socialuri/
sazogadoebrivi proeqtebis 
ganxorcielebis priorite­
tuli sferoebi; socialuri 
proeqtebis ganxorcielebis 
dafinansebis wyaroebi; soci­
aluri, an wliuri angariSe­
bis gamoqveyneba, damokidebu­
leba socialuri proeqtebis 
ganxorcielebis mimarT mo­
mavalSi; prioritetuli sfe­
roebi momavalSi; oficialu­
ri/sazogadoebrivi proeqte­
bis ganxorcielebis xelis­
Semwyobi faqtorebi da sxv.

fondma gamokiTxa 63 kom
paniis menejeri. gamokiTxul 
kompaniaTa 78% gamoyofs 
Tanxebs TanamSromelTa kva
lifikaciis asamaRleblad. 

amasTan, msxvili kompaniebi 
metad zrunaven TanamSro
melTa kvalifikaciis amaR
lebaze.

biznes-organizaciebi sa
kuTari TanamSromlebis kva
lifikaciis amaRlebas sxva
dasxva meTodiT axorciele
ben. yvelaze xSiria treninge
bi, romelsac organizaciebi 
sakuTari resursebiT atare
ben (46%) da treningebi, ro
melsac atareben mowveuli 
trenerebi (39.7%). kompaniaTa 
34.9% agzavnis TanamSrom
lebs sazRvargareT, xolo 
31.7% _ sxva organizaciaSi 
(saqarTvelos masStabiT).

kompaniaTa did umravle
sobas (88.9%) aqvs TanamSro
melTa waxalisebis sisteme
bi (maT Soris msxvili kom
paniebis 96.4%-s da saSualo
ebis 82.9%-s). fulad premias 
waxalisebis mizniT iyenebs 
organizaciaTa 82.5%, xelfa
sis momatebas _ 49.2%, dasa
Cuqrebas _ 41.3%. fulad pre
miebs erTnairi sixSiriT iye
neben rogorc saSualo, ise 
msxvili kompaniebic, xelfa
sis momatebas ufro xSirad 
mimarTaven saSualo kompa
niebi,   dasaCuqrebas ki   _ 
msxvili.

gamokiTxul kompaniaTa 
42.9% organizebas ukeTebs 
gasarTob, kulturul da 
sportul programebs Tanam
SromlebisaTvis.

kompaniaTa 19% TanamS
romelTa sicocxles, xolo 
9.5% TanamSromelTa ojaxis 
wevrebsac azRvevs; sul 6.3% 
biznes-organizacia axorci
elebs TanamSromelTa si
cocxlis dazRvevas, xolo 
4.8% _ sapensio uzrunvel
yofas. kompaniaTa did umrav
lesobaSi (82.5%) arsebobs 
specialuri departamenti, 
romelsac evaleba pasuxis 
gacema momxmarebelTa saCiv
rebze, kritikaze. 

gamokiTxuli 63-dan mxo
lod 12 biznes-organizacia 
saerTod ar monawileobs 
socialuri/sazogadoebrivi 
proeqtebis ganxorcielebaSi 
arc erT sferoSi.  yvelaze 
xSiria socialurad daucve
li fenebis daxmareba (70.6%) 
da proeqtebis ganxorcie
leba kulturisa (52.9%) da 
sportis (41.2%) sferoSi; 
Semdeg modis ganaTlebis 
(37.3%), stiqiuri ubedure
bebis Sedegebis likvidaci
is (29.4%), jandacvis (27.5%) 
sferoebi. socialurad da
ucveli fenebis daxmarebis 
TvalsazrisiT, erTnairad 
aqtiurebi arian rogorc 
msxvili, ise saSualo biz
nesis warmomadgenlebi (18-18 
kompania), sports 15 msxvili 
kompania da 6 saSualo exma
reba, kulturas _ 17 msxvili 
da 10 saSualo, ganaTlebas 
_ 10 msxvili da 9 saSualo. 
stiqiuri ubedurebis Sedege
bis likvidaciaSi 10 msxvili 
kompania da 5 saSualo mona
wileobs.

socialuri pasuxismgeb
lobis erT-erTi mniSvnelo
vani aspeqti _ socialuri 
angariSgebis praqtika (rome
lic gulisxmobs angariSis 
gamoqveynebas ekonomikur, ga
remosdacviT da socialur 
sferoebSi kompaniis aramom
gebiani, socialurad pasuxis
mgebeli saqmianobis Sesaxeb),  
aseve SedarebiT siaxles war
moadgens saqarTvelosaTvis. 
Tumca, yovelwliurad sul 
ufro meti kompania aqveynebs 

biznesis sidide da waxalisebis formebi
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amgvar informacias TavianT 
veb-gverdebsa da wliur an
gariSebSi, rac dadebiT ze
gavlenas axdens korporaci
ul reputaciasa da kompani
is urTierTobaze sxvadasxva 
dainteresebul mxareebTan. 
saqarTveloSi gaeros `glo­
baluri SeTanxmebis~ regi
onuli qselis Seqmna, rome
lic socialurad pasuxism

annotation

The article considers that the development of small 
business gives the opportunity to activate a human factor 
and create a broad possibility to use the main production 
factors more perfectly. It stimulates the development of 
more flexible organizational production structures, ma­
kes a considerable number of workplaces, development 
of innovative potential of economy, inculcation the new 
forms of producing, sale and financing. That is why, the 
development of small and average is the essential source 
for the economical progress of Georgia.

A business should care for the economical and social 
prosperity of its company. However, the goals of society 
cannot be implemented without the success of a business 
that stipulates the employment and makes the social sur
roundings allowing the organizations of different types 
to discharge their obligations. The social responsibility 
serves to strengthen the whole society, business, non-go
vernmental and governmental sectors by means of dee
pening the co-operation. Business sector accomplishes 
the social projects in different countries.

Some Important Questions of Social 
Responsibility of Small Business

 Gela Mamuladze, Badri Gechbaia

gebel kompaniebs aerTianebs, 
agreTve mniSvnelovanwilad 
uwyobs xels socialuri an
gariSgebis danergvas. 

socialuri angariSi saer­
TaSoriso biznes _ garemoSi 
kompaniis savizito baraTia. 
masSi gacxadebulia kompani­
is prioritetebi da faseu­
lobebi, aRwerilia misi da­
debiTi Senatani ekonomikis 

ganviTarebasa da sazogado­
ebis keTildReobis zrdaSi. 
arsebiTad, socialuri anga­
riSi pasuxs scems im ZiriTad 
SekiTxvebs, romlebic dain­
teresebul mxareebsa da far­
To sazogadoebas SeiZleba 
gauCndes kompaniis saqmiano­
bis Sesaxeb. dRes msoflioSi 
miCneulia, rom angariSgeba 
kompaniis socialur pasuxis­
mgeblobaze misi warmatebu­
lobisa da efeqturi menej­
mentis maCvenebelia,  rac gan­
sakuTrebiT mniSvnelovania 
investiciebis mosazidad. an­
gariSgebis praqtika dadebiT 
zegavlenas axdens agreTve 
kompaniis Sida menejmentsa 
da misi funqciebis horizon­
talur integraciaze.

saqarTveloSi biznesis 
ganviTarebis done da xasi­
aTi ukeTesis imeds tovebs. 
Seqmnili mdgomareobidan ga­
momdinare, unda SemuSavdes 
mcire da saSualo biznesis 
ganviTarebis saxelmwifo 
strategia, romelic orien­
tirebis gansazRvriT unda 
gaxdes saxelmwifos ekono­
mikuri politikis safuZve­
li, xolo es ukanaskneli 
biznesis mxardaWerisa da 
ganviTarebis realizaciis 
saSualeba.
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