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iva­ne ja­va­xiS­vi­li aR­niS­
nav­da, rom ,,mevenaxeoba Zvel 
saqarTveloSi uaRresad gan­
viTarebuli unda yofiliyo, 
radgan iseTi maRali Rir­
sebis vaz-yurZnis jiSebis 
Seqmna saferavi, rqawiTeli 
da sxva jiSebi, qarTvel me­
venaxes mxolod xangrZlivi 
da Segnebuli mzrunvelobiT 
aRsavse muSaobiT SeeZlo.”1 

sa­qar­T­ve­lo­saT­vis is­
to­ri­u­lad gan­m­sazR­v­rel 
dar­gebs war­mo­ad­gen­da meve­
naxeoba da mis sa­fuZ­vel­ze 
aR­mo­ce­ne­bu­li meRvineoba. 
sxva­das­x­va mxa­ris bu­neb­ri­vi 
pi­ro­be­bis Se­sa­ba­mi­sad, sa­u­
ku­ne­e­bis man­Zil­ze ix­ve­we­bo­
da zvre­bis ji­Sob­ri­vi Se­mad­
gen­lo­ba. igi mdid­r­de­bo­da 
axa­li se­leq­ci­u­ri ux­v­mo­sav­
li­a­ni da ma­Ra­li xa­ris­xis 
Rvi­no­e­bis mom­ce­mi ji­Se­biT, 
ra­mac sa­fuZ­ve­li Ca­u­ya­ra 
msof­lio do­nis me­ve­na­xe­o­bas 
da meR­vi­ne­o­bas.

sa­qar­T­ve­los meR­vi­ne­o­bis 
erT-er­Ti yve­la­ze da­ma­xa­si­
a­Te­be­li ga­nu­yo­fe­li ni­San-
Tvi­se­baa xa­ris­xi. msof­li­
os sa­u­ke­Te­so meR­vi­ne­o­bis 
mxa­ris Ta­na­var­s­k­v­la­ved­Si 
(rom­le­bic gan­vi­Ta­re­bu­li 
xa­ris­xi­a­ni meR­vi­ne­o­biT ga­

mo­­ir­Ce­vi­an), sa­qar­T­ve­los 
da­­m­sa­xu­re­bu­lad uWi­ravs 
er­T-er­Ti wam­y­va­ni ad­gi­li. 
gan­vi­Ta­re­bu­li me­ve­na­xe­o­ba-
meR­vi­ne­o­bis qyey­nebs So­ris 
sa­qar­T­ve­lo ga­mo­ir­Ce­va mniS­
v­ne­lo­va­ni upi­ra­te­so­be­biT. 
amas Zi­ri­Ta­dad ori ga­re­mo­
e­ba ga­na­pi­ro­bebs: jer er­Ti, 
mevenaxeoba-meRvineobis mra­
valsaukunovani tradiciebi 
da dagrovili unikaluri 
gamocdileba, vazis kul­
turis gaSenebisa da Rvinis 
warmoebis mdidari Cvevebi, 
originaluri jiSobrivi Se­
madgenloba; me­o­re, saqarT­
velos bunebriv-klimaturi 
pirobebis mravalferovneba, 
rac ganpirobebulia misi 
geografiuli mdebareobiT 
da reliefis xasiaTiT. swo­
red, am ori faq­to­ris op­ti­
ma­lu­ri Se­xa­me­bis gav­le­niT 
ya­lib­de­bo­da qar­Tu­li meR­
vi­ne­o­bis gan­sa­kuT­re­bu­li 
ni­San-Tvi­se­be­bi, rom­leb­mac 
Rir­se­u­li ad­gi­li da ro­li 
mi­u­Ci­nes mas msof­lio meR­vi­
ne­o­ba­Si. 

erov­nul eko­no­mi­ka­Si me­
ve­na­xe­o­ba-meR­vi­ne­o­bis seq­
tors mniS­v­ne­lo­va­ni ad­gi­li 
uka­via da gan­vi­Ta­re­bis Se­
saZ­leb­lo­be­bic ga­aC­nia. 2009 

wlis mo­na­ce­me­biT, sof­lis 
me­ur­ne­o­bis dar­gob­riv struq­
tu­ra­Si mem­ce­na­re­o­bis wi­lad 
mo­di­o­da MmTliani Si­da pro­
duq­tis 41%, mecxo­ve­le­o­bis 
wi­lad 56%, mom­sa­xu­re­bis 
wi­lad mxo­lod 3%. mem­ce­na­
re­o­ba­Si wam­y­va­ni ad­gi­li me­
ve­na­xe­o­bas uka­via. 2009 wlis 
mo­na­ce­me­biT, ve­na­xe­bis far­
Tob­ma 25 aTa­si heq­ta­ri, xo­
lo mo­sa­val­ma 149,9 aTa­si 
to­na Se­ad­gi­na.2 qve­ya­na­Si Sem­
ci­re­bu­lia ume­te­si sa­sur­sa­
To pro­duq­te­bis, maT So­ris, 
yur­Z­ni­sa da Rvi­nis war­mo­e­ba. 
1980-2008 wlebSi yurZnis Rvi­
noebis warmoebis maCvenebeli 
19257 aTasi dkl-iT Semcirda. 
mniSvnelovnad Semcirda Sam­
panuris (1049 aTasi dkl-iT), 
aryisa da liqioris warmoe­
bac (559 aTasi dkl-iT), igive 
periodSi yurZnis warmoeba 
795,6 aTasi toniT Semcirda. 

Amiuxedavad ze­moT aR­niS­
nu­li­sa, ag­ra­ru­li sfe­ro­dan 
me­ve­na­xe­o­ba-meR­vi­ne­o­bis seq­
to­ri yve­la­ze me­ta­daa ori­
en­ti­re­bu­li ba­zar­ze. saqar­
Tvelos SeuZlia msoflio 
bazars miawodos maRalxa­
risxovani sufris samarko 
da unikaluri naxevradtkbi­
li Rvinoebi. didi moTxov­
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sa­qar­T­ve­los erov­nul eko­no­mi­ka­Si me­ve­na­xe­o­ba-meR­vi­
ne­o­ba yo­vel­T­vis Tval­sa­Ci­no rols as­ru­leb­da.  yur­Z­nis 
ad­gi­lob­ri­vi ji­Se­bis Se­sa­niS­na­vi fon­diT, sa­u­ku­ne­e­bis ga­
moc­di­le­ba­ze da­fuZ­ne­bu­li sa­u­ke­Te­so Rvi­no­e­bis ga­moy­
va­niT, mra­val­fe­ro­va­ni Rvi­nis pro­duq­ci­is war­mo­e­bis 
ori­gi­na­lu­ri we­se­biT, sa­qar­T­ve­los re­for­mam­del pe­
ri­od­Si Rir­se­u­li wvli­li Seh­qon­da msof­lio me­ve­na­xe­
o­ba-meR­vi­ne­o­bis gan­vi­Ta­re­ba­Si.
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nilebaa qarTul samarko 
Sampanurze da koniakzec. 
sa­qar­T­ve­los ga­aC­nia me­ve­na­
xe­o­ba-meR­vi­ne­o­bis gan­vi­Ta­
re­bis mdi­da­ri tra­di­ci­e­bi, 
ro­mel­Ta mi­xed­vi­Tac, dRes 
am seq­to­ris re­a­bi­li­ta­ci­
is erov­nu­li prog­ra­ma un­da 
da­ix­ve­wos. ase­Ti stra­te­gia 
uz­run­vel­yofs am seq­to­ris 
pro­duq­ci­is kon­ku­ren­tu­na­ri­
a­no­bas.3 mizanSewonilia Seiq­
mnas saerTaSoriso bazarze 
Rvinisa da konkurentunari­
ani Rvinomasalis gasatanad 
ucxouri jiSebis, mag. Sar­
done, kaberne savinioni, pino 
Savi da sxva konkurentuli 
warmoebisa da gadamuSavebis 
xelsayreli pirobebi.   aqe­
dan gamomdinare, mevenaxeo­
bis reabilitaciis erovnu­
li strategia orientire­

buli unda iyos mevenaxeTa 
stimulirebaze maRalmosav­
liani dabalxarisxiani yur­
Znis warmoebidan gadavidnen 
dabalmosavliani maRal-xa­
risxiani yurZnis warmoebaze. 
Se­sa­ba­mi­si va­zis ji­Sis Ser­
Ce­viT da mo­wi­na­ve ag­ro­teq­ni­
kiT Se­iZ­le­ba mo­sav­li­a­no­bis 
ga­di­de­bis da Rvi­nis xa­ris­
xis ga­um­jo­be­se­bis sa­kiTxis 
ga­dawy­ve­ta. ve­na­xis far­To­be­
bis zrdas­Tan da­kav­Si­re­biT 
is­me­ba ji­Sis swo­ri gan­la­
ge­bis, suf­ris, ASampanuri, 
sa­de­ser­to Rvi­no­e­bis, ko­ni­
a­ke­bis ga­moS­ve­bis Sem­d­go­mi 
ga­di­de­bi­sa da ma­Ti xa­ris­xis 
ar­se­bi­Ti ga­um­jo­be­se­bi­saT­
vis mi­wis ma­si­ve­bis ra­ci­o­na­
lu­rad ga­mo­ye­ne­bis sa­kiTxi. 
pro­duq­ci­is kon­ku­ren­tu­na­ri­
a­no­bis amaR­le­bi­sa da ma­Sa­sa­

da­me, ba­zar­ze me­ti xved­ri­Ti 
wi­lis mo­po­ve­bi­saT­vis mniS­v­
ne­lo­va­nia sa­sof­lo-sa­me­ur­
neo ned­le­u­li­sa da sur­sa­
Tis sfe­ro­Si sa­sur­sa­To sa­
qon­lis mar­ke­tin­gu­li sam­sa­
xu­ris gan­vi­Ta­re­ba. rac meti 
iqneba bazris xvedriTi wi­
li, miT meti iqneba ekonomi­
kuri efeqtianoba. dReisaT­
vis sakmaod didi problemaa 
mevenaxeebisTvis yurZnis mo­
savlis realizacia. Rvinis 
dasayeneblad dakrefili 
yurZeni advilad fuWebadia, 
misi transportireba Sors 
manZilze SeuZlebelia. amiT 
sargebloben Rvinis qarxnis 
mepatroneebi da mosavlis 
mimRebi biznesmenebi, qmnian 
monopoliur kavSirebs da 
erToblivad adgenen yurZ­
nis Sesasyid Ffass, romelic 
Zalian mcirea. amiT ispo­
ba mosaxleobis interesi am 
sferoSi da SeiZleba iTqvas 
vazis gadarCena bolo wleb­
Si mxolod mevenaxis tradi­
ciebisadmi siyvarulma ga­
napiroba. 2003 wli­dan dRem­
de maq­si­ma­lu­rad Se­izRu­da 
ucxo­u­ri yur­Z­nis Se­mo­di­ne­
ba, ri­Tac Se­da­re­biT ga­i­zar­
da Se­sas­yi­di fa­si. ker­Zod, 
sa­fe­ra­vis ji­Sis 1 ki­log­
ra­mis fas­ma 1,5 la­ri­dan 1,8 
la­ram­de aiwia, TeT­ri yur­Z­
nis fas­ma ki 0,40-dan 0,90 la­
ram­de, rac Se­da­re­biT xel­
say­re­lia gle­xe­bi­sa da fer­
me­re­bi­saT­vis.4 re­for­me­bis 
gag­r­Ze­le­bis stra­te­gia un­da 
iyos ag­ro­sa­sur­sa­To sfe­ros 
po­ten­ci­a­lis maq­si­ma­lu­ri 
ga­mo­ye­ne­ba ker­Zo seq­to­ris 
ga­aq­ti­u­re­bis, sa­kuT­re­bis da 
me­ur­ne­ob­ri­o­bis for­me­bis 
op­ti­ma­lu­ri Se­Ta­nawyo­bis, 
war­mo­e­bis mas­S­ta­be­bis gaz­r­
di­sa da sxva­Ta gziT, ase­ve 
sazR­var­ga­re­Tu­li pro­duq­
te­bis im­por­t­ze ta­ri­fe­bi­sa 
da qvo­te­bis ga­mo­ye­ne­biT. sa­
baz­ro eko­no­mi­ka­ze ori­en­ti­
re­bu­li ag­ro­sa­sur­sa­To seq­
to­ris gan­vi­Ta­re­bis sa­fuZ­ve­
li un­da iyos ori mTa­va­ri 
prin­ci­pis gaT­va­lis­wi­ne­ba: 1. 
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1 javaxiSvili i. masalebi saqarTvelos ekonomikuri istoriisaTvis, 
naw. II, Tbilisi, «federacia», gv 308, 1935.

2 www.geostat.ge
3  xaraiSvili e. sursaTis resursuli potenciali da sasursaTo ba­

zris funqcionirebis Taviseburebebi, saqarTvelos soflis meurneobis 
mecnierebaTa akademiis Jurnali ,,moambe“, Tb .N 15, 2006.

4  ozbeTlaSvili g. saqarTvelos agraruli seqtoris ganviTareba 
gansaxelmwifoebriobis pirobebSi,Tb. gv.145. 2009. 

5  lazariaSvili T. mevenaxeoba-meRvineobis ganviTarebis problemebi 
kaxeTis mxareSi.Tb.,gamomcemloba ,,universali”, gv.79. 2007.

Tamar Lazariashvili, Assistant Professor 
of Tbilisi State University, Faculty of Economics and Business

annotation

On the base of analysis of  opportunities for develop
ment of viticulture and Wine Making in Georgia the artic
le has  evaluated its importance in the country economics.

Has been substantiated that the national strategy of vi
ticulture rehabilitation should be directed towards encoura
gement of wine-makers in order to raise competitive ability 
and therefore to obtain more specific weight in the market 
it is important to develop marketing service of commoditi
es of agricultural raw material and products sphere. 

On the grounds of generalizing of matertial has been 
concluded that development of viticulture and wine-ma
king sector is one of the foremost factor for improve
ment of social state of population. Acceleration of the 
export potential, introduction of Georgian wines in the 
international market should become the strategic direc
tion of viticulture and wine-making of Georgia that will 
perform the important role in the economic boost of 
Georgia.

Opportunities for Development of Viticulture 
and Wine-Making in Georgia

saSinao bazarze samarTli­
ani konkurenciis damkvid­
reba; 2. Ria saerTaSoriso 
bazris reJimis mtkice dac­
va. me­ve­na­xe­o­bis sa­ned­le­u­lo 
re­sur­seb­Tan er­Tad gan­sa­
kuT­re­bu­li mniS­v­ne­lo­ba un­
da mi­e­ni­Wos sxva ad­gi­lob­ri­
vi re­sur­se­bis maq­si­ma­lu­rad 
ga­mo­ye­ne­bas. ker­Zod, Si­nam­
rew­ve­lo­bis gan­vi­Ta­re­bas da 
mis Se­Ta­nawyo­bas me­ve­na­xe­o­
bas­Tan. qve­ya­na­Si ve­na­xis op­
ti­ma­lu­ri far­To­bi un­da ga­
ni­sazR­v­ros 80-90 aTa­si heq­
ta­riT. mxa­re­e­bis mi­xed­viT 
far­To­bis 65-68% da war­mo­e­
bu­li yur­Z­nis 65-70% mo­va ka­
xe­Tis mxa­re­ze, Se­sa­ba­mi­sad, 
ime­reT­Si da da­sav­leT sa­
qar­T­ve­lo­Si 18-20%, qar­T­l­Si 
14-15%, ve­na­xeb­Si asa­kob­ri­vi 
Ta­na­far­do­bis dac­vi­sa da 
amor­ti­za­ci­is nor­mis far­g­
leb­Si 2.5% ar­se­bu­li nar­ga­
ve­bis 90-92% un­da iyos srul 
mo­sav­li­a­ni. axal­Se­ni (4 wli­
a­nis CaT­v­liT) ve­na­xis nar­ga­
o­ba­Si ar un­da aRe­ma­te­bo­des 
8-10%-s.5 grZel­va­di­an per­s­

peq­ti­va­Si Rvi­nis mrew­ve­lo­
bis gan­vi­Ta­re­bis Zi­ri­Ta­di 
mi­mar­Tu­le­be­bis gan­sazR­v­ri­
sas gaT­va­lis­wi­ne­bu­li un­da 
iq­nas mi­si mu­Sa­o­bis kon­k­re­
tu­li pi­ro­be­bi, ned­le­u­lis 
re­sur­se­bis zrdis, pro­duq­
ci­is war­mo­e­bi­sa da re­a­li­
za­ci­is Se­saZ­leb­lo­be­bi da 

am pro­duq­ci­a­ze sa­Si­nao da 
sa­ga­reo baz­ris moTxov­na.

amrigad, mevenaxeoba-meR­
vineobis seqtoris ganviTa­
rebis erT-erTi mTavari faq­
toria qveynis mosaxleobis 
socialuri mdgomareobis 
gaumjobeseba. dRes dargis 
aRorZineba TiTqmis nulidan 
iwyeba. saeqsporto potencia­
lis gaumjobeseba, qarTuli 
Rvinoebis damkvidreba msof­
lio bazarze unda iqces me­
venaxeoba-meRvineobis ganvi­
Tarebis strategiul mimar­
Tulebad, rac mniSvnelovan 
rols Seasrulebs qveynis 
ekonomikur zrdaSi.
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