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 Cveni qveyana bolo ramden-
ime welia cdilobs daimkvi-
dros adgili msoflio tur-
istul rukaze. saqarTvelos 
turizmis erovnuli saagento 
bolo sami welia qveyanaSi 
vizitorebis mkveTr zrdas 
acxadebs, xolo  2011 weli 
Sefasda,  rogorc yvelaze 
dinamikuri qveynis turiz-
mis ganviTarebaSi. am wels 
saqarTveloSi 2.8 milioni 
ucxoeli mogzauri Camovida, 
rac 39%-iT metia 2010 welT-
an SedarebiT. miuxedavad 
amisa, turizmis zogierTi 
eqsperti fiqrobs, rom dar-
gi arasworad, erTdroulad 
yvela mimarTulebiT,  qao-
turad viTardeba da rom ar 
aris gaTvaliswinebuli am 
sferoSi qveynis konkuren-
tuli upiratesoba. 

  dReisaTvis, rodesac  
turistuli produqtisa da 
bazrebis mkveTri gamijv-
nis Sedegad adgilobrivi 
turizmi Tavisi formiTa 
da SinaarsiT Seicvala da 
igi sabazro principebiT 
funqcionirebs, mosaZeb-
nia qarTuli turistuli 
produqtis realizaciis 
bazrebi. saqmes arTulebs 

isic, rom qveyanam sabWoTa 
saqarTvelodan miiRo ukve 
dangreuli sakurorto da 
turistuli infrastruq-
tura da zemoT naxsenebi 4 
milionidan 2,5 milioni af-
xazeTSi isvenebda. saqarT-
velos TiTqmis Tavidan  uwevs 
am dargis Seneba. magram, ra 
didic ar unda iyos survili 
swrafad mivaRwioT sasurvel 
Sedegs, yovlad dauSvebe-
lia araswori da naCqarevi 
gadawyvetilebebis miReba. 

turizmis qaoturma ganviTa-
rebam regioni SeiZleba did 
ekonomikur, ekologiur da 
socialur problemis winaSe 
daayenos. imisaTvis, rom qar-
Tuli turistuli produqti 
iyos konkurentunariani, 
saWiroa, msoflio turizmSi 
dRes mimdinare procesebis 
da tendenciebis gaTval-
iswinebiT moxdes turizmis 
grZelvadiani dagegmva da 
misi ganviTarebis politikis 
(koncefciis gansazRvra, ro-

saqarTvelo saerTaSoriso 

turistul bazarze
turizmi saqarTveloSi erovnuli 

ekonomikis ganviTarebis prioritetul 
mimarTulebadaa aRiarebuli da es, SemTx-
veviTi ar aris. is msoflioSi erT-erTi 
yvelaze dinamiurad ganviTarebadi da 
maRalSemosavliani dargia. msoflio  
turizmis organizaciis (UNWTO) statisti-
kuri monacemebiT 2011 wels saerTaSor-
iso turizmidan Semosavali trilions 
miuaxlovda da 919 mlrd. aSS dolarze 
(693 evro) meti Seadgina. 2009-2010 wlebSi 

dafiqsirda mogzaurTa  4,5-5% zrda, 
rac 2011 welsac SenarCunda.   turizmis 
sferoSi msoflioSi arsebuli samuSao 
Zalis 16%-ze metia dasaqmebuli. am dargSi 
iqmneba msoflio Sida produqtis 9,2%, 
xolo  saerTaSoriso eqsportis 4,3% da 
msoflio investiciebis 9,2% xorcielde-
ba, 2011 wlisTvis is miuaxlovda msoflio 
ekonomikur krizisamde arsebul dones, 
rac mianiSnebs imaze, rom dargis ganviTa-
reba kvlavac grZeldeba.
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melic unda Seesabamebodes 
qveynis ganviTarebis erTian 
politikas. 

  saqarTvelos mTavroba 
bolo periodSi cdilobs 
turizmis spontanuri gan-
v i T a r e b i s  m i m a r T u l e b a 
Secvalos da aqcenti kvl-
evaze aiRos. magram, saxelm-
wifo struqturebis mier 
kvlevis Catarebis araswori 
meTodologia da praqtika 
aris damkvidrebuli. aras-
woria vilaparakoT qveynis 
sazRvris gadamkveTi adamian-
ebis ricxvis zrdis mixedviT  
turizmis, rogorc dargis 
ganviTarebaze da qveynisaT-
vis mis sikeTeze. turistebis 
ricxovnobis zrda unda ga-
nixilebodes misgan miRebul 
ekonomikur sargebelTan 
erTad. turizmisa da saku-
rorto meurneobis gavlena 
qveynis ekonomikaze gamoix-
ateba konkretulad Semdeg 
maCveneblebSi: Semosuli, 
gasuli da adgilobrivi tur-
istebis ricxovnoba; erTi 
turistis mier gaweuli xar-
jebi; turizmidan da saku-
rorto meurneobidan miRebu-
li Semosavlebi; turizmidan 
da sakurorto meurneobidan 
miRebuli Semosavlebis xve-
driTi wili qveyanaSi Seqm-
nili saqonlisa da momsax-
urebis saerTo moculobaSi; 
turizmis xvedriTi wili 
qveynis eqsportSi da sagad-
amxdelo balansSi; qveynis 
biujetSi turizmidan da 
sakurorto meurneobidan 
miRebuli Semosavlebi; tur-
izmis ganviTarebiT Seqmnili 
samuSao adgilebis raodenoba 
da sxva.

msoflioSi  mogzaurobisa 
da turizmis (T&T) ganviTa-
rebis xelSewyobis mizniT 
msoflio ekonomikuri fo-

rumi 2007 wlidan aqveynebs 
mogzaurobisa da turiz-
mis konkurentunarianobis 
angariSs, sadac qveynebis 
gradacia efuZneba konkuren-
t u n a r i a n o b i s  i n d e q s s 
(Travel&Tourism Cometitiveness 
Index (TTCI)), indeqsi afasebs 
im faqtorebsa da politikas, 
romelic mimzidvels xdis 
mogzaurobisa da turizmis 
seqtoris ganviTarebas sx-
vadasxva qveyanaSi. 

vinaidan turizmi gadax-
l a r T u l i a  s a x e l m w i f o , 
e k o n o m i k u r ,  p o l i t i k u r 
da socialur sistemebTan 
konkurentunarianobis indeq-
sis gamoangariSeba efuZneba 
Semdeg faqtorebs:   1) poli-
tikis ganmsazRvreli kanone-
bi da regulireba; 2)garemos 
maregulirebeli wesebi; 3)
daculoba da usafrTxoeba; 
4)janmrTeloba da higiena; 5)
mogzaurobisa da turizmis 
prioritetuloba; 6)sahaero 
transportis infrastruq-
tura; 7)saxmeleTo trans-
portis infrastruqtura; 
8)turistuli infrastruq-

tura; 9)sainformacio da 
sakomunikacio teqnolo-
giebis infrastruqtura; 10)
fasis konkurentunarianoba; 
11)adamianuri resursebi; 
12)turizmisadmi erovnuli 
damokidebuleba; 13)bunebri-
vi resursebi; 14)kultureli 
resursebi. aseTi monacemebis 
analizis safuZvelze tur-
istuli qveynebis mTavro-
basa da turistul kompaniebs 
kargi SesaZlebloba uCndebaT 
daadginon dargis ganviTa-
rebis xelSemSleli mize-
zebi da ipovnon problemebis 
efeqturad gadaWris gzebi, 
indeqsiT aseve SesaZlebelia 
Sefasdes is faqtorebi da 
politika, romelic mimzid-
vels xdis mogzaurobisa da 
turizmis seqtors.

a R n i S n u l i  g r a d a c i i s 
mixedviT, saqarTvelo 2007 
wels 134 qveynidan 66-e pozi-
ciaze imyofeboda da uswreb-
da iseT qveynebs, rogoricaa 
quveiTi, ruseTis federacia, 
CineTi, ukraina, rumineTi da 
sxva. 2011 wels gamoqveynebu-
li konkurentunarianobis in-



 57

i
v
l

i
s

i
 2

0
1

2

turizmi

deqsiT (TTCI) qveynebis grada-
ciaSi saqarTvelo 139 qveyni-
dan 2009-2011 wlebSi ucvle-
lad 73-e pozicias ikavebs. 
amave gamokvleviT regionSi 
Cveni qveynis mniSvnelovan 
konkurents TurqeTs uWi-
ravs- 50-e pozicia, xolo iseT 
patara qveyanas, rogoricaa 
kviprosi 24-e pozicia. aseve 
sayuradReboa yofili sab-
WoTa qveynebis  estoneTis 
- 25-e pozicia; latvias 51-e; 
bulgareTis 48-e; poloneTs 
49-e, ungreTis 38-e adgilebi 
konkurentunarianobis in-
deqsiT da yuradsaRebia, ra 
udevs safuZvlad TiToeuli 
maTganis warmatebas.

am TvalsazrisiT zemoT 
naxsenebi konkurentunari-
anobis Sefasebis indeqsiT 
statistika calkeul kom-
ponentSi sainteresoa. masSi 
gamoyenebuli. 

14 faqtori moicavs 74 
komponents, romelTa anal-
iziT ikveTeba saqarTveloSi 
turizmis ganviTarebis xe-
lisSemSleli faqtorebi. maT 
Soris erT-erT umTavresi 

problema turistuli infra-
struqturis ararsebobaa. ase 
magaliTad, sahaero trans-
portis infrastruqturis 
mixedviT saqarTvelo  105-e 
poziciazea, masSi Sedis iseTi 
koeficientebi, rogoricaa 
sahaero transportis infra-
struqturis xarisxi (89-e 
pozicia), frenebis raode-
noba 1000 kacze (91-e), aero-
portebis simWidrove(89-
e), saerTaSoriso sahaero 
transportis qseli(103-e) da 
sxva. saqarTvelo turistuli 
infrastruqturis mixedviT 
87-e pozicia 139 qveyanas So-
ris.  turistuli produqtis 
fasis konkurentunarianobis 
mixedviT saqarTvelo 91-e 
poziciazea, sastumros fasis 
komponentiT 109-e, rac imaze 
mianiSnebs, rom sastumro 
momsaxurebis siZviriT saqa-
rTvelo safrangeTsac (97-e 
adgili) ki uswrebs. 

zamTris turizmis mimar-
TulebiT evropis qveynebs, 
magaliTad, italias sastum-
ros fasis komponentiT 89-e 
da sastumro oTaxebis raode-

nobis mixedviT me-10 pozi-
cia uWiravs, xilo avstrias 
igive sastumros fasis kom-
ponentiT 71-e da sastumro 
oTaxebis raodenobiT 26-e 
pozicia uWiravT. es ki imas 
niSnavs, rom iq  Casul tur-
ists ufro didi arCevanis 
saSualeba aqvs ufro dabal 
fasSi. amas emateba saqarT-
veloSi mgzavrobasTan daka-
vSirebuli maRali xarjebi 
(TviTmfrinavis bileTi, mo-
sakrebeli da sxva)  da dabali 
xarisxis momsaxureba. maSin 
Cndeba kiTxva: ratom unda 
isargeblon evropelma tur-
istebma, romelic miznobriv 
segments warmoadgens, Cvens 
mier SeTavazebuli zamTris 
turebiT, imitom, xom ara, 

rom Cven ,,gansakuTrebuli 
Tovli gvaqvs?”, es araserio-
zulia. 

q a r T u l i  t u r i s t u l i 
kompaniebis momsaxurebis 
dRiuri fasi 100-dan 180 aSS 
dolaramde meryeobs, maSin 
rodesac TurqeTis da eg-
viptis turistuli paketis 
dRiuri fasi SedarebiT ia-
fia (Sesabamisad dReebSi 100 
da 120 aSS dolari), amasTan 
es kurortebi  idealuri 
sezonurobiT gamoirCevian 
da momxmarebels sTavazoben 
Tvisobrivad da xarisxo-
brivad ufro maRali donis 
samogzauro turebs. 

yofil socialistur qvey-
nebs, rogoricaa: bulgar-
eTi (48-e), rumineTi(63-e), 
litva(55-e), latvia(51-e), 
estoneTi(25-e), poloneTi(49-
e), slovenia(33-e), TTCI -iT 
qveynebis gradaciaSi ukaviaT 
gacilebiT mowinave pozicie-
bi da amas ZiriTadad kargi 
infrastruqturis da mom-
saxurebis maRali xarisxiT 
aRweven. ase magaliTad: es-
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toneTi turistuli infra-
struqturis mixedviT me-11, 
xolo sastumroebis fasis 
me-14 poziciazea; bulgareTi 
sastumroebis fasis mixed-
viT 24-e, xolo sastumroTa 
raodenobis mixedviT me-13 
poziciaze da sxva.

q a r T u l i  t u r i s t u l i 
produqti  maRali fasisa da 
momsaxurebis dabali donis 
gamo, arakonkurentunariania 
mezobeli qveynebisa da zoga-
dad saerTaSoriso bazarze. 
momsaxurebis dabal xarisxs 
mniSvnelovnad gansazRvravs am 
sferoSi dasaqmebulTa arapro-
fesionalizmi. igive TTCI -is 
monacemebiT, Tu saqarTvelos 
dawyebiTi ganaTlebis regis-
traciis mixedviT me-6, saSua-
lo ganaTlebis registraciis 
mixedviT me-11 pozicia ukavia,  
ganaTlebis sistemis xarisx-
is mixedviT 119-e, kadrebis 
momzadebis donis mixedviT 
108-e pozicia. saqarTveloSi 
turizmSi dasaqmebulTa didi 
odenoba dabalkvalificiuria. 
amasTan, adgilobrivi mosaxle-
obis samenejero gamocdilebis 
uqonloba da finansuri Sez-
Rudvebi ganTavsebis adgilebSi 

Zalian arTulebs turistTa 
momsaxurebis donis amaRlebas.

saqarTvelos turistul 
bazarze SeiniSneba ucxouri 
investiciebis naklebobac  
(TTCI-is monacemebiT, saqa-
rTvelo 89-e poziciazea). 
arsebobs garkveuli faq-
torebisa, romlebic qveya-
naSi xels uSlis sasurveli 
sainvesticio garemos Seqmnas. 
upirveles yovlisa es aris 
biznesis araprognozire-
buloba da maRali riski; 
adgilobrivi da ucxouri 
investorebis uflebebis 
daculoba da sxva. (TTCI-is 
monacemebiT saqarTvelo 
sakuTrebis uflebis mixede-
viT 120-e, xolo ormxrivi 
sahaero xelSekrulebis Ri-
aobis mixedviT 121-e adg-
ilze). saerTaSoriso sahaero 
satransporto qselis 103-e 
adgilze, amasTan bortis 
datvirTvis saSualo maCvene-
beli ar aRemateba 56%-s.

miuxedavad imisa,  rom 
ukanasknel periodSi qveyana-
Si bevri maStaburi investicia 
ganxorcielda. saqarTveloSi 
Semovida msoflio sasatum-
roebis qselebis: ,,hiltonis“ 

,,haiatis“, ,,redisonis“, ,,in-
terkontinentalis“ inves-
ticiebi. magram, rogorc Cans 
es ar aris sakmarisi. amasTan 
saWiroa ara mxolod 5 da 4 
varskvlaviani, aramed 3 da 2 
varskvlaviani sastumroebi, 
motelebi, hostelebi, sast-
umro saxlebi da sxva, raTa 
moxdes sastumros fasebis 
Semcireba. 

yuradsaRebi da gasaTval-
iswinebelia aseve is faqti, 
rom turistuli biznesi 
msoflios bevr qveyanaSi da 
gansakuTrebiT patara qvey-
nebSi,  emyareba saSualo, mc-
ire da saojaxo bizness. saqa-
rTveloSi konkurentunari-
ani turizmis ganviTarebis 
strategiaSi warmodgenili 
unda iyos regionebSi tur-
izmis ganviTarebis mikros-
trstegiebi, sadac didi ad-
gili daeTmoba adgilobrivi 
mosaxleobis CarTvas turiz-
mis industriaSi da maTTvis 
xelSewyobas, rogorc materi-
aluri resursis ganviTarebis, 
aseve turistTa momsaxurebis 
profesuili donis amaRlebis 
mimarTulebiT. 

 rogorc zemoT avrniSneT, 
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turistTa ricxvis zrda maSin 
aris saxarbielo, Tu mas Tan 
sdevs misgan miRebuli eko-
nomikuri sargebeli. saqarT-
veloSi turistebis raode-
nobis zrdas mniSvnelovnad 
CamorCeba  saerTaSoriso 
turizmidan Semosavlebis 
zrda (ix. grafiki). amitom 
saWiroa turizmis ise ganvi-
Tareba, rom SesaZlebeli iyos 
turistebis naklebi  naka-
didan miviRoT meti Semosava-
li. am TvalsazrisiT Zalze 
momgebiania saqmiani turizmi, 
sakonferencio turizmi, eqs-
tremaluri turizmi, romlis 
ganviTarebis potenciali 
saqarTvelos aqvs. 

 angariSgasawevia agreTve 
is faqti, rom SezRuduli 
resursebis pirobebSi gaumar-
Tlebelia dargis mravali 
mimarTulebiT erTdrouli 
ganviTareba da etapobrivad 
dasaxuli unda iqnes dargis 
ganviTarebis prioritetebi.

  amasTan, saqarTvelos 
turizmis konkurentunari-

anobisTvis aucilebel piro-
bas warmoadgens turistuli 
produqtis dabali fasebi da 
momsaxurebis maRali xarisxi, 
rac aseve asaxuli unda iqnes 
qveynis turizmis ganviTa-
rebis strategiaSi.

 miuxedavad imisa, rom sax-
elmwifo Cinovnikebi tur-
istebis raodenobis zrdaze 
dayrdnobiT yovelwliurad, 
zar-zeimiT gvamcnoben saqa-
rTveloSi turizmis ganvi-
Tarebis zrdas, turizmis 
msoflio organizaciis ofi-
cialur monacemebis mixedviT, 
Tu vimsjelebT, saqarTvelo 
saerTaSoriso turistul ba-
zarze arc, Tu saxarbielod 
gamoiyureba (saqarTvelos 
TTCI-is mixedviT bolo sami 
weli 73-e pozicia ukavia). vi-
naidan, turizmi aris meurneo-
bis ganviTarebis erTob rTu-
li dargi, romelic moicavs 
sazogadoebisa da ekonomikis 
sxvadasxva seqtorebs, rasac 
TTCI-is faqtorTa simravle da 
mravalferovnebac gviCvenebs. 

aqedan gamomdinare dargis 
warmatebulad ganviTarebis 
safuZvels unda   warmoadgens 
misi winaswari dagegmva, ro-
gorc erovnul, aseve region-
alur da adgilobriv doneze. 
qveynis turizmis ganviTarebis 
politika (koncefcia) unda 
formirdebodes turizmis 
ganviTarebis arsebuli mod-
elebis, infrastruqturis, 
RirsSesaniSnaobebis, saqmi-
anobis saxeebis, turizmis 
bazris kvlevisa da analizis 
safuZvelze, aseve social-
ekonomikuri da ekologiuri 
faqtorebis gaTvaliswinebiT.

nana kacitaZe,
sdasu asocirebuli 
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