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inovaciaTa marketinguli marTva gulisxmobs marketinguli RonisZiebebis gamoyenebas 

produqtis mTeli sasicocxlo ciklis manZilze da orientirebulia am ukanasknelis gaxan-

grZlivebaze. misi ZiriTadi amocanebia: miznobrivi bazris axali segmentebisa da zogjer 

sruliad axali bazrebis dapyroba, gayidvaTa moculobis gazrda, dizainis SemuSaveba, 

reklamis gafarToeba. 

firmis marketingulma samsaxurma safuZvlianad 

unda Seiswavlos sabazro moTxovna mocemul saqon-

elze, Seafasos bazris  konkretuli segmentebisTvis 

produqtis momavali moTxovnis dinamika, gamoavlinos 

im bazrebis segmentebi (momxmarebelTa jgufebi), sa-

dac (visTvisac) mocemul produqtze SeiZleba arse-

bobdes moTxovna. 

Tanamedrove marketingi ara mxolod swavlobs da 

aanalizebs bazrebs, garemo pirobebis faqtorebsa da 

dRevandel momxmareblebs, aramed qmnis potenciur 

momxmareblebsac. 

cnobilia axali produqciis amTvisebelTa 5 jgufi: 

inovatorebi, adreuli amTviseblebi, adreuli umrav-

lesoba, gviani umravlesoba, CamorCenilebi. TiToeul 

maTgans gansxvavebuli faseuloba gaaCnia. inovatorebi (innovators) riskianebi arian – isini riskze 

midian da axal ideebs cdian. adreuli amTviseblebi (early adopters) arian azris gamavrceleblebi 

TavianT sazogadoebaSi da iTviseben axal ideebs advilad, magram frTxilad. adreuli umravlesoba 

(early majority) frTxilia – miuxedavad imisa, rom iSviaTad arian liderebi, isini metad iziareben 

axal ideebs, vidre saSualod sxva adamianebi. gvian umravlesobas (late majority) skeptikosebi Sead-

genen – isini iziareben inovaciebs mxolod mas Semdeg, rac mas xalxis umravlesoba gamocdis. 

bolos modian CamorCenilebi (laggards) (xatovnad rom vTqvaT – maCanCalebi, tradiciaTa moyvar-

ulni). isini eWvis TvaliT uyureben cvlilebebs da siaxleebs mxolod maSin iReben, rodesac is 

raRac tradiciis msgavsi xdeba. amTvisebelTa aseTi klasifikacia gulisxmobs, rom kompaniam 

inovatorTa da adreul amTvisebelTa damaxasiaTebeli Tvisebebi unda gamoikvlios da market-

inguli Zalisxmeva warmarTos maTken1. momxmareblis interesebis yovelmxrivi gaTvaliswinebiT 

unda ganxorcieldes inovaciuri saqonlis miwodeba Sesabamisi raodenobiT, gansazRvrul drosa 

da adgilze. 

       kompaniam aucileblad unda moaxdinos axali produqtis bazarze damkvidrebis warmatebisa 

da warumateblobis analizi. bevri kvleva imaze miuTiTebs, rom axali produqtis warmateba 

damokidebulia unikaluri produqtis (unique superior product) ganviTarebaze, romlis mTavari maxa-

siaTebelic aris maRali xarisxi, axali niSan-Tvisebebi da gamoyenebis ufro maRali faseuloba. 

1 armstrongi r., kotleri f. marketingis safuZvlebi. avtorizebuli Targmani inglisurenovani 

gamocemidan. Pearson Education Inc, 2005. gv. 192.

inovaciaTa marketinguli 

marTvis ZiriTadi mimarTulebebi
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warmatebis ganmapirobebeli faqtori ki produqtis kargad gansazRvruli koncefciaa (well-defined 
product concept), sadac kompania Zalian frTxilad da zustad gansazRvravs Tavis samizne bazars2. 

     cnobilia, rom inovaciuri saqmianoba dakavSirebulia didZal finansur saxsrebTan da 

arsebobs mosazreba, rom rac ufro uzarmazar xarjebs gaiRebs kompania inovaciebisTvis, miT 

ufro didi mogeba eqneba mas. sainteresoa, rom es koncefcia yovelTvis ar aris marTebuli. ase 

magaliTad,  Jurnal “Forbes”-is mier Catarebuli kvlevis Sedegad aRmoCnda, rom  top-inovator 

firmaTa aTeulSi ver moeqca top-mxarjveli firmebi. maSin ram ganapiroba APPLE, Google, 3M, GE, 

Toyota-sa da sxva yvelaze inovaciuri kompaniebis Semosavlebis zrda da brendebis cnobadoba? maT 

SeZles iseTi inovaciebis SemoReba, romelic kargad daakavSires biznesis strategiebTan da sxva 

SesaZleblobebTan. rodesac aRniSnuli kompaniebi ideis etapze idgnen, am kompaniebma SeaRwies 

momxmareblis moTxovnilebebis Sida arealSi da gaiges potenciuri drouli saWiroeba. produqtis 

ganviTarebis etapze maT Caabes momxmareblebi aqtivobebSi, raTa daemtkicebinaT axali inovaci-

uri produqtis Rirebuleba, is, rom Zvirfasia mocemuli 

inovaciuri produqti da Rirs misi SeZena, Seafases bazris 

potenciali da riski. komercializaciis etapze aCvenes 

SesaZlebloba, rom SeuZliaT imuSaon momxmareblebTan. 

Yyvela warmatebuli firma avlens gansakuTrebul unarsa 

da SesaZleblobas, romliTac igi  gamorCeulia da irCevs 

garkveul strategiebs, romelic SemdgomSi uzrunvelyofs 

sakuTari kompaniis warmatebas3.

      bevri kompaniisTvis grZelvadiani ganviTarebis pro-

gramis ZiriTadi mimarTuleba diferencirebaa. produqtebze 

gansakuTrebuli Tvisebebis (saimedoobis, ekologiurobis da 

sxv.) miniWebiT firma iqmnis garkveul dadebiT reputaciasa 

da imijs bazarze. Tvisebrivi diferenciaciis gzis SerCeviT, 

bevrma kompaniam SeZlo ara mxolod SeenarCunebina, aramed 

gaeumjobesebina kidevac Tavisi sabazro poziciebi. mag-

aliTad,  AVON-i,   kosmetikuri kompania, romelmac pirvelma 

moaxdina xilis eqstraqtebis gamoyeneba kanis movlis saSualebebSi (A new Perfecting Complex for Face), 

parfiumerul produqciasTan erTad qalbatonebs miawodebs samkaulebsa da aqsesuarebs, xolo 

bavSvebsa da mamakacebs ki maTTvis gankuTvnil sxvadasxva produqts.

produqciis aseTi diferenciacia kompanias  saSualebas aZlevs: 

miiRos meti Semosavali da mogeba;  

gaxdes popularuli; 

moizidos da daakmayofilos ufro meti momxmareblis moTxovnilebebi. 

    inovaciuri produqtis komercializaciis TvalsazrisiT mniSvnelovania pirdapiri gayidva, 

rac gulisxmobs produqtisa da/an momsaxurebis realizacias saboloo momxarebelze aRiarebuli 

sacalo savaWro obieqtebis miRma, produqtis da/an momsaxurebis momxmareblisTvis individu-

aluri wardgenis gziT.

pirdapiri gayidvebis ZiriTadi maxasiaTeblebia:

momxarebelTan uSualo kontaqti misTvis mosaxerxebel adgilze;

gamyidvelis mier demonstracia da amomwuravi konsultacia produqtTan dakavSirebiT;

2 igive, gv. 266.

3 http://www.forbes.com/2011/04/04/10-top-innovative-companies-apple-google-leadership-managing-how.html
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pirdapiri gayidvebis biznesis SesaZleblobebis SeTavazeba.

Suamavlis rols  mwarmoebel kompaniasa da saboloo momxmarebels Soris asruleben: damoukide-

beli gamyidvelebi, distributorebi, konsultantebi, warmomadgenlebi da a.S. produqciis SeZenis 

amgvari meTodi sul ufrodaufro popularuli xdeba, radganac gaaCnia arsebiTi upiratesobebi 

momxmareblisaTvis4: 

drois ekonomia  _ produqciis SeZena mosaxerxebel dros;

xelmisawvdomoba xarisxiani produqciis farTo speqtrTan;

gamyidvelTan uSualo kontaqtisa da urTierTobis SesaZlebloba;

momsaxurebis maRali done;

konsultaciis miReba individualuri moTxovnilebebis dakmayofilebiT; 

produqciis testirebis SesaZlebloba mis SeZenamde;

gaTvaliswinebuli drois ganmavlobaSi produqciis dabrunebis saSualeba;

personaluri miwodeba momxmareblisTvis mosaxerxebel adgilze;

garantia produqciaze da SeZenis Semdgomi momsaxureba- xarisxis 100%-iani garantia;

konsultantis samuSao mimzidvelia imiT, rom SesaZlebelia:

damatebiTi Semosavlis miReba da materialuri mdgomareobis gaumjobeseba;

mosaxerxebeli samuSao grafiki, ojaxTan meti drois gatareba;

sakuTari biznesis dawyebis SesaZlebloba;

adamianebTan urTierTobis gafarToeba.

AVON-i Tavis produqcias mxolod sakuTari maRaziebis Taroebze ganalagebs. momxmarebeli ver 

naxavs aRniSnuli markis produqts sxva sacalo movaWre maRaziebsa Tu afTiaqebSi. Cveulebriv, 

warmomadgenlebis, gayidvebis agentebis, sakuTari distributorebisa da konsultantebis  saSu-

alebiT momxmareblebs sakuTar saxlSi an ofisSi kardakar mitaniT awvdian produqcias.  garda 

amisa, isini sakmaod efeqtianad iyeneben internet-gayidvebs da aseve,  satelefono SeTavazebebiT 

cdiloben sakuTari produqciis realizacias. 

kompania AVON-i unikaluria Tavis konkurentebs Soris produqciis realizaciis mxriv.  is  

gaxlavT yvelaze didi kompania, romelic iyenebs pirdapir gayidvebs da amasTan, pirdapiri mar-

ketinguli arxebis saSualebiT axdens produqciis distribucias, rac gacilebiT Zviri jdeba, 

vidre Suamavlebis saSualebiT produqciis realizeba da gayidva. miuxedavad amisa, AVON-ma 

produqciis gayidva mainc pirdapiri marketinguli arxebis saSualebiT gadawyvita.  amiT man 

SeZlo momxmarebelTan daaxloeba da maqsimalurad morgeba sakuTari produqciisa momxmare-

blTa moTxovnebsa da saWiroebebze, ramac uzrunvelyo kompaniis warmateba da gayidvebis maRali 

maCveneblebi. garda amisa, zemoT aRniSnuli strategiiT, kompaniam daamyara grZelvadiani urT-

ierTobebi momxmarebelTan. 

kompania AVON-i momxmarebelTan komunikaciis dasamyareblad sxvadasxva saSualebas iyenebs. 

maT Sorisaa : 

personaluri gayidvebi _ kompania gayidvebis prezentaciebis, savaWro  Cvenebebisa  da sxvadasxva 

wamaxalisebeli programebis saxiT axerxebs produqciis gacnobas miznobrivi momxmareblisTvis, 

rac TavisTavad exmareba produqciis popularizaciaSi. 

pirdapiri marketingi _ AVON-i axdens produqciis fostiT SeTavazebas, katalogebis gayidvas, 

satelefono SeTavazebebs, arigebs sareklamo broSurebs.  

reklama media saSualebebSi _ AVON-is nawarmze informacias SexvdebiT televizorsa da 

4 www.avon.ge
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Jurnal-gazeTebSi. 

unda aRiniSnos, rom AVON-i yvelaze did Zalisxmevas personalur gayidvebs uTmobs, Tumca 

sakmaod mravlad aqvs sareklamo klipebi media saSualebebSi. 

momxmarebelTan axali urTierTobebis dasamyareblad kompania socialur qselebsac mimarTavs. 

es ukanaskneli biznes-seqtoris axali gamowvevaa, radgan bevri momxmarebeli hyavs da saukeTeso 

saSualebaa sakuTari produqciis reklamirebasa da momxmareblebTan komunikaciis dasamyareblad.  

kompania AVON-i  Facebook-isa da sxva socialuri qselebis saSualebiT,  momxmarebels veb-gverdze 

pirdapir sTavazobs axal produqcias, katalogebs, internet-SekveTebs saxlSi mitaniT, fasda-

klebis aqciebsa da uaxles SemoTavazebebsac acnobs, rac uzrunvelyofs swraf kavSirs momx-

marebelTan da Tanac, gacilebiT dabali danaxarjebiT axerxebs amas, vidre  media saSualebebSi 

sareklamo ganacxadebis daxmarebiT. garda amisa, socialuri qselebi mas momxmareblebTan  ukuka-

vSiris damyarebaSi exmareba, ufro efeqtians xdis mis saqmianobas da aisaxeba gayidvebis zrdaze. 

momxmareblebTan mWidro da xangrZlivi urTierTobebis damyarebiT, personaluri gayidvebis 

unikaluri meTodisa da pirdapiri marketinguli arxebis gamoyenebiT, kompania  AVON-i yovelw-

liurad 500 milion dolar Semosavals (romlis 95% pirdapir gayidvebze modis) iRebs da  dRes 

igi msoflios kosmetikuri kompaniebis saukeTeso oceulSi mexuTe adgils ikavebs. 

Tanamedrove pirobebSi yvelaze metad gamoirCeva arafasobrivi konkurenciis erT-erTi meTodi 

– kompaniebi iswrafvian daimkvidron sazogadoebaze mzrunveli firmis imiji. sazogadoebisa da 

biznesis urTierTdamokidebuleba ganapirobebs  firmebis obieqtur arCevans socialur proeqte-

bze orientirebuli ekonomikuri strategiis sasargeblod. dRes sayovelTaod miRebulia azri, 

rom yoveli kompania, romelic aRwevs maRal ekonomikur Sedegebs, valdebulia Seitanos pozi-

tiuri wvlili socialuri problemebis gadaWraSi. firmis miznebSi unda aisaxos sazogadoebrivi 

molodini. amitom aris, rom msoflios wamyvani organizaciebi aqtiurad iyeneben socialuri mar-

ketingis xerxebs, awarmoeben ekologiurad sufTa produqtebs, rac ganapirobebs maT mier bazarze 

upiratesobis mopovebas. sazogadoebis interesebze orientireba zrdis kompaniis samomxmareblo 

reitings da xdeba firmis grZelvadiani efeqtianobisa da konkurentunarianobis garantia.

    amrigad, inovaciaTa marketinguli marTvis efeqtianobisTvis aucilebelia safaso, sa-

saqonlo, sadistribucio da sakomunikacio strategiebis gonivruli SemuSaveba, kompaniis 

miznobrivi momxmareblis gansazRvra da segmentireba, arsebuli klientebis analizi, potenciuri 

momxmareblebis Seqmna, bazris gamokvleva, moTxovnis analizi, konkurentebis Seswavla. inovaci-

uri produqtis realizaciis TvalsazrisiT mniSvnelovania yuradRebis gamaxvileba pirdapir 

gayidvebze, internet-reklamis gansazRvrasa da ganTavsebaze, internet-Sopingis ganviTarebasa 

da media menejmentze.

olRa faCulia
                              soxumis saxelmwifo universitetis

                 asocirebuli profesori

    

     

SUMMARY
Olga Pachulia – In the article “Aspects of Innovative Marketing Management” the author discusses  matters of 

capturing  the  target markets or its segment, sales expansion and  advertisements broadening.  There is underlined, that 
modern marketing not only studies and analyses markets, factors of environmental conditions and consumers, but also 
it creates potential customers. Based on properly research, the author makes conclusion, that in oreder to sale innova-
tive produt  it is essential  to highlight attention to dorect selling, internet advertising, internet shopping developement 
and media management.
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