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XXI saukuneSi mediabiznesi sul ufro metad xde-

ba TiToeuli individis cxovrebis, socialuri Tu 

sazogadoebrivi aqtivobisa da biznesis warmatebis 

aucilebeli winapiroba.

mediabazris ganviTareba umniSvnelovanesi 

faqtoria Tanamedrove etapze misi sabazro ekono-

mikaSi warmatebuli integraciisTvis. Tanamedrove 

mediabazris umTavresi tendencia da principi am 

sferoSi umaRlesi teqnologiebis farTo da di-

namiuri danergva gaxda. 

am yovelives xels uwyobs da did SesaZleblobas 

uqmnis onlain biznesi, romelic bazarze SedarebiT 

axali Semosulia; aseTive axali iyo sazogadoebi-

sTvis radios, beWduri mediis da sxva komunikaciis 

saSualebebis Semdeg televizia, Tumca igi mediaba-

zarze gamoCenidan dRemde ar kargavs lideris da 

wamyvan poziciebs. miuxedavad bazarze televiziis 

liderobisa, internetis momxmareblis ricxvi 

dRiTidRe izrdeba, rogorc saqarTveloSi, aseve 

danarCen msoflioSi,  rac SeiZleba gaxdes imis wi-

napiroba, rom onlain biznesi media bazarze wamyvan 

moTamaSed iqces. 

„kavkasiis kvleviTi resursebis centrebis“ 

2011 wlis mediis kvlevis mixedviT, saqarTve-

loSi yvelaze popularul internet-gverdebs 

socialuri qselebi warmoadgens. saqarTvelo-

Si wamyvani socialuri qseli`Facebook” -ia, mas 

686000 aTasamde registrirebuli momxmarebeli 

hyavs. saqarTveloSi internetTan pirdapiri 

wvdoma mosaxleobis 30 procents, anu 1.3 milion 

adamians aqvs. monacemebisa da internetis momxma-

reblis zrdis tempebis gaTvaliswinebiT SeiZleba 

onlain biznesis upirobo ganviTarebis SesaZ-

leblobebze saubari da amasTan onlain marketingi 

mediabazarze umniSvnelovanes rols TamaSobs.

umTavresi problema onlain marketingisT-

vis is gaxlavT, rom reklamis ganmTavseblebi 

am droisTvis naklebi ndobiT uyureben onlain 

bizness sxva danarCen komunikaciebis saSuale-

bebTan SedarebiT miuxedavad imisa, rom media-

bazarze reklamis ganTavseba gacilebiT iafia 

internet saitebze, vidre radioSi da televi-

ziaSi. radioSi erTi wuTi reklamis fasi saSua-

lod 20 dan 50 dolaramde meryeobs. yvelaze 

Zviria reklamis ganTavseba televiziaSi, sadac 

erTi wuTi reklamis fasi saSualod 300 dan 4000 

dolaramdea. amJamad, rodesac saqarTvelos mo-

saxleobis sruli umravlesoba internetis momx-

marebelia, yvelaze xelsayreli gaxda reklamis 

internetSi ganTavseba. saqarTveloSi yvelaze 

popularul da naxvad saitze 2 wuTian promoSi 

onlain marketingi

dReSi 200 lari jdeba, xolo baneri - TveSi 1000 

laria. samagierod, garantirebulia, rom kompani-

is baners 100 000 adamiani naxavs.

mocemuli fasebis miuxedavad, onlain bizness 

reklamis damkveTebi am etapze araseriozulad 

aRiqvamen.  aseve saqarTveloSi ar aris onlain 

biznesis SesaZleblobebi bolomde aTvisebuli 

da sxva qveynebSi garda amerikis SeerTebuli Sta-

tebisa, sadac „internet reklamidan miRebuli 

Semosavlebis moculoba 2011-dan 2015 wlamde  

40%  gaizrdeba  da 2016 wlisTvis yvela sxva pla-

tformidan miRebul Semosavals gauswrebs“, - 

es varaudi amerikulma kvleviTma organizaciam 

Pew Research Center (Project for Excellence in Journali-
sm) TebervalSi gamoTqva.

  mediis pirveli nabiji veb sivrcis gamoyene-

basTan aris Sedarebuli,  rac niSnavs onlainis 

marketis oflain garTobebisTvis gamoyenebas. ro-

gorc sxva industriebisTvis, veb sivrce uzarmazar 

SesaZleblobebs gvTavazobs. magaliTad, RTL Tavis 

filmebsa da onlain Taviseburebebs, satelevizio 

filmebisa da onlain anonsis SeerTebas, raime 

TematikiT dakavSirebuli sazogadoebisa da fa-

nebisTvis statiis yidvis SesaZleblobebas masiur 

reklamirebas uwevs. 

tradiciulma YouTube-ze  nanaxma arxebma ubiZges 

auditorias satelevizio arxebTan dabrunebu-

liyvnen, zogierT SemTxvevaSi  20%-ze meti axal-

gazrda auditoria iZulebulia Zvel televizias 

miubrundes. media produqtebisTvis socialuri 

rekomendaciis iZulebiT gaweva naklebad warmate-

buli gamodga. yidvis SesaZlebloba rekomendaciis 

miRebis Semdgom  mocemuli kvlevis mixedviT Ama-
zon-ze 3% wignebze, da 10%-amde DVD Sesyidvebze 

modioda. zogierTi sazogadoeba ukeTes mdgo-

mareobaSi imyofeboda: wignebisTvis, magaliTad, 



ONLINE MARKETING

Giorgi apciauri

SUMMARY
In Georgia, as well as in the entire world, online business has occupied its place in Media Market. The number 

of internet users has been increasing rapidly in our country, however, on this stage, the activeness of the users 
in online business doesn’t cause the increase of local incomes, because most of the population are the users of 
foreign websites and accordingly the incomes fl ow into those foreign websites.

Keeping incomes on the local market by online freedom, gaining confi dence of the companies and other 
advertisers and activeness of local users  - these and other important issues, that may cause the development  of 
online business in Georgia, needs research, even more, if  we consider that online-advertising is quite popular 
in the world and its market is increasing day by day. How developed is this fi eld in Georgia and how much 
importance do the Georgian companies attach to the online advertising?  The following article is dedicated to 
research these and the above mentioned  issues. Georgian online advertising is still far from world scales, it is 
just making its fi rst steps, however, it appears, that it has a great prospect of development in Georgia and in a 
few years it will gain the same popularity as the other types of the advertising have.
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rekomendaciebis warmatebis xarisxi 5%-s aRwevs 

medikosisTvis da profesionalisTvis. fanta-

stikuri Janris wignebTan SedarebiT, rogoricaa: 

romanebi an sabavSvo wignebi,  zemoxsenebuli Janris 

wignebi yidvis ufro did maCvenebels aCvenebdnen 

(fantastikuri Janris filmebis gayidva 2%-ze 

dabali iyo) (ix. suraTi 1). gasaocrad gamoyenebadi 

onlain marketingi  ar aris kargad gamoyenebuli 

media kompaniebis mier. mxolod ramodenime kompa-

nia realurad iyenebs analitikur instrumentebs 

(Buzzmetrics, Offermatica, Webtrends and others), raTa daa-

dginos Tavisi media danaxarjebi.
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suraTi 1. yidvis procentebi. DVD-isa da wig ebis 

onlain gayidvebi

wyaro: maqkinsis analizi Leskovec-is monacemebze dayr-

dnobiT; Adamic, Huberman, Carnegie Mellon-i.

miuxedavad imisa, rom msoflios wamyvan qveyneb-

Sic ki ar aris bolomde gamoyenebuli onlain bizne-

sis SesaZleblobebi da resursebi, saqarTveloSi 

mainc ufro rTuli situaciaa am mxriv. aqedan 

gamomdinare, vaskvniT, rom aucilebelia maregu-

lirebeli fasebis arseboba, ar unda xdebodes 

aramiznobrivi reklamis ganTavseba saitebze, 

segmenti ganTavsebamde unda iqnes Seswavlili 

da onlain biznesis ganviTarebisTvis aucilebe-

lia onlain Tavisufleba. onalin-Tavisuflebis 

indeqsi wina wlebis monacemebTan SedarebiT 

(43 qula) saqarTvelom 8 punqtiT gaaumjobesa 

sakuTari indeqsi, Tumca miuxedavad amisa, isev 

naxevrad-Tavisufali qveynebis rigebSi moxvda 

35 quliT. qulebi Semdegnairad gadanawilda: wv-

domis siadvile _ 12; kontentis SezRudva _ 10; 

uflebebis darRveva _ 13. (rac ufro naklebia qula, 

miT metia Tavisufleba).

amJamad suraTi Semdegia: saqarTveloSi inter-

net reklamebis raodenoba mkveTrad matulobs, 

rac qveyanaSi internetis gavrcelebis zrdiTac 

aris ganpirobebuli. Tumca, internet reklam-

ebis raodenobis mkveTri zrdis miuxedavad, es 

zrda ramdenime veb-gverdis finansuri mdgrado-

bis uzrunvelsayofad sakmarisi ar aris, radgan 

saqarTveloSi reklamebisTvis gadaxdili fuli 

adgilobrivi mediis ganviTarebas ar xmardeba 

da multinacionalur kompaniebSi, umTavresad 

Google-sa da Facebook-Si miedineba.

giorgi afciauri,

soxumis saxelmwifo universitetis

ekonomikisa da biznesis fakultetis 

doqtoranti
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