
I will not share with you my knowledge in the fi eld of eth-
ics in accounti ng. I will not even tell you about the research 
I conduct in this fi eld. I would like to share with you a few of 
my refl ecti ons. Especially, I would like to tell you about two 
of them.  

Refl ecti on number 1. 
Many years ago, when I started studying the issue of eth-

ics, I was wondering, why talking about ethics is necessary? 
It seems that in the relati onship between a Man with capital 
“M” and another Man with capital “M” the problem of un-
ethical behavior cannot occur. So why “suddenly” – I mean 
“suddenly” when talking about centuries – has the issue of 
professional ethics in accounti ng become so urgent, and why 
has its magnitude become global?  

Parti cularly worrying is that usually when some issue 
starts being discussed means that it is in a very bad conditi on. 
Does it also apply to ethics? 

I think that the problem is not only important, but also 
surprising! Because what is going on around the issue of 
broadly understood ethics in various professions, not only in 
accounti ng, I see as: fi rstly, a sociological phenomenon, and 
secondly, as the phenomenon which is unique throughout 
the history of the world. Although it is not diffi  cult to noti ce 
that the lack of ethics as well as good business practi ces have 
existed practi cally for thousands of years. 

On this background my Refl ecti on number 1 appears. 
It results from my internal need to explain the originality of 
this phenomenon and to answer the questi on: From where 
or what source, nowadays, not historically, the primary 
reason for the lack of ethics in human behavior, and here 
in accounti ng, derives? 

There are many factors causing the lack of professional 
ethics that can be listed. The results of many studies show 
that people oft en agree with unethical behaviors consciously. 

They do it because of their life situati on – which is not 
uncommon – because they fear to lose their job or profes-
sional status. They also behave unethically simply out of 
greed for money and sick ambiti on to hold power or at least 
to be infl uenti al, which is important for their professional 
and material status. 

I would rather agree with the opinion that the factors for 
unethical behaviors that I menti oned depend solely on a given 
person. They depend on his or her personal qualiti es, and 
especially on their resistance to evil and various pressures. 

But getti  ng back to the main thought: where does the 
primary cause of the lack of ethics in business and account-
ing come from? 
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Seeking the reasons for unethical behaviors outside 
human personal qualiti es and moral codes, I would like to 
draw your att enti on to something known as the Schumann 
Resonance. 

The Schumann Resonance is called the pulse of Earth. 
Though the interpretati ons of the Schumann Resonance’s 
infl uence on human beings and their life are controversial 
in the world of science, a lot of people claim that the pulse 
of Earth changes and is not indiff erent to many phenomena, 
including the understanding of ti me and its passage. 

I think that what I am talking about surprises you because 
it is distant from ethics in accounti ng. 

However, if one looks for the primary cause of the lack 
of ethics, then the pulse of Earth may be important. For me 
personally it is diffi  cult to understand because it is based on 
the knowledge of electromagneti c waves, which is the realm 
of physicists rather than accounti ng specialists. 

But coming back to the point, I want to say that it is 
believed that ti me in fact accelerates, in a sense it falls into 
itself.  For thousands of years the pulse or “heartbeat” of 
Earth had been slightly over 7 cycles per second. However, 
since 1980 the resonance has slowly increased. Now, it is said 
to be nearly 12 cycles per second. 

What does it mean? It is claimed that every day is shorter 
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even by 8 hours. That is why we observe such an increased pace of everything everywhere. 
Over the last 25 years, ti me has condensed a lot. A lot of people at middle age claim that ti me is passing faster. We tend 

to think that this is caused by the fact that we get older and along with age our percepti on of the passage of ti me changes. 
But also young people are starti ng talking that ti me fl ies, and this is more curious.  

The pulse of Earth is incomprehensible for me, but if it is true, it may somehow primarily explain the common phenom-
enon of the lack of ti me for taking care of moral principles fi rstly at home, secondly at school and fi nally at work. 

And this may explain the need to speak out about ethics in business and accounti ng. 

Refl ecti on number 2. 

I am the Chairman of the Commission of Ethics in the Accountants Associati on in Poland. This role is an important chal-
lenge for me. But fi rst of all I am a professor at heart in the best Polish university of economics. For many years I have been 
working with students. With very talented and ambiti ous people. Many of them, for sure, are future managers, politi cians, 
fi nancial directors and certi fi ed accountants. They achieve fantasti c results not only at their alma mater, but also in external 
exams in ACCA and CIMA.  

I asked myself what young people who were born in the conditi ons of condensed ti me think about ethics in account-
ing? Do they see the problem? Do they see any soluti ons?  

This is my second refl ecti on. Over 100 students responded to my request for an essay about ethics in accounti ng. I will 
present to you a few opinions of the people, today students, tomorrow businessmen, in whose hands the future of busi-
ness and accounti ng lies. In my view we should pay our att enti on fi rst of all to them. As practi ti oners and insti tuti ons aware 
of the signifi cance of ethics we should fi nd ti me – nonetheless it is so scarce – to cherish moral principles and ethics in the 
characters that are now shaping of the young people who will soon replace us. 

Let me noti ce and emphasize with great convicti on that professionalism in accounti ng lies in the hands of the future 
generati on of accountants and auditors, and no codes of ethics will be eff ecti ve in the future if they do not fall on ferti le 
ground.  What to do?

We should invest in developing programs and ideas, which will quickly, eff ecti vely and in an att racti ve way appeal to stu-
dents. They will show that it is benefi cial to behave ethically because this gives an amazing comparati ve advantage in business. 

How to do it? The hints are included in the opinions of the students presented here. 
These opinions suggest that the educati on in the fi eld of ethics needs to be concentrated on three subjects at the same 

ti me: future accountants, managers and owners-investors. 

In relati on to future accountants the student say: 

Voice of young generati on: educati on of future accountants 

„It is important that people starti ng their career in the accountancy profession from the beginning be aware of the 
complexity of the problems in this profession. The key is to understand that from the beginning of educati on in the fi eld 
of accounti ng or working in the profession there is a necessity to develop the ability to deal with moral (ethical) dilem-
mas. Only this will allow us to expect that accountants will behave according to the internal moral code which will always 
prevail over fi nes and other threats as well as morally questi onable principles in the company.” 

 Student 1, the Program Finance and Accounti ng, Poland, Warsaw School of Economics, January 2014.

„Didacti cs and educati on in the fi eld of implementi ng professional ethical standards play a very important role. It is 
during the fi rst academic struggle with accounti ng and during the process of studying that the behaviors, views and values 
are developed. They are then used in business practi ce. Therefore, the academics familiar with the Code of Ethics should 
pass the values and knowledge promoted by the Code to their students.”

 Student 2 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, Mai 2014 

In relati on to future managers they say: 
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Voice of  young generati on: educati on of future managers

„Future managers should be taught about various examples of consequences of unethical behavior. For that purpose 
practi cal exercises and case studies can be used. They should also go through psychological tests, which enable them to fi nd 
out more about themselves. Why? Because accounti ng is not only about norms, but also about people who are involved 
in it. Those who establish the accounti ng policy in the company are especially important in this regard. I think that empha-
sizing the strictly psychological aspect is relevant to propagati on of ethical practi ces in accounti ng and broad business”. 

Student 3 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, January 2014.

„The company’s success in applying ethical principles depends highly on the engagement of the management supervis-
ing the work of the employees. Usually the pressure from the superiors makes the employees use creati ve accounti ng, 
even against their own conscience. The employees should be aware that their full professionalism and reliability while 
performing their duti es in the area of accounti ng will be appreciated. The employer should help them to observe the 
principles of the Code of Ethics, such as professional competence and high quality of the work, moti vati ng them to en-
hance and update their knowledge in the fi eld of behavior standards in accounti ng. The student who would like to be a 
manager must know about that!”

 Student 4 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, Mai 2014.

The third group of addressees in the fi eld of ethics in accounti ng are, according to students, future owners, entrepre-
neurs. In relati on to this group the students say: 

Voice of  young generati on: educati on of future company owners  (businessmen) 

 „I believe that the best soluti on is to encourage company owners to practi ce accounti ng in accordance with the Code of 
Professional Ethics. Thus, the focus should be on educati ng this group of stakeholders in the fi eld of accounti ng, so that, 
according to the effi  cient markets theory, they could assess accounti ng practi ces of the enti ti es and benefi t from their 
acti ons.” 

Student 5 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, January 2014 

The views seem to be loft y, but young people are reasonable and wisely perceive the reality. The last four opinions 
prove that: 

Voice of a young person: let’s come down to earth

„Morality, ethics and honesty are the features that should characterize every man. Their development depends on the 
environment of our upbringing, educati on and principles of behavior that we were taught. It is important that the prin-
ciples of ethical behavior be taught from an early age. It will be benefi cial for the future practi ces in the professional life. 
(…) However, in additi on to considering utopian att empts to build more conscious and moral society, it is worth to identi fy 
other ways of implementi ng the Code of Ethics into everyday practi ce on the level of an enti ty or individual”.  

Student 6 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, January 2014.

Voice of a young person: let’s create a global forum of ethics in accounti ng 

„The project that I propose is to create a special Internet forum with an access for people working in accounti ng. All the 
parti cipants could discuss real problems (connected only with the professional practi ce) that they face. Each person can 
take part in the discussion and propose soluti ons referring to the Code of Ethics. (…) (Maybe a competi ti on for the best 
ideas could be included?) Acti ve forum could consti tute a ready set of diffi  cult situati ons and knowledge compendium 
concerning problems that need discussion in the context of professional ethics. It will be benefi cial not only for the ac-
countancy profession, but also for the managers and other stakeholders of accounti ng”. 
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Voice of a young person: let’s learn by analyzing cases rather than studying rules 

„Unfortunately nobody can be forced to completely follow the Code of Ethics. As every other code, this one will be observed 
only by individuals willing to do so, who are against unethical behavior. The Code should be available and promoted in 
every company. (…) Those working in the accountancy profession should parti cipate in symposiums where they will ana-
lyze diff erent case studies connected with unethical conduct. The parti cipants will get to know how to deal with inducing 
to unethical and unlawful practi ces.”

 Student 8 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, January 2014.

Voice of a young person: let’s seek support in professional organizati ons in diffi  cult situati ons 

„The issue of ethics in accounti ng is signifi cantly less urgent in the ti mes of relati ve prosperity and stability on the fi nancial 
markets. However it is far more important that the Code of Ethics be applied in the more diffi  cult ti mes for economy. (…) 
In such ti mes the work of accountancy professionals is under pressure of the employers. In such situati ons, professional 
organizati ons should support those who would like to perform their duti es - fi rst of all - responsibly.” 

 Student 9 , the Program Finance and Accounti ng, Poland, Warsaw School of Economics, January 2014.

I will conclude repeati ng my deep believe that: 
We should develop in practi ce and not only on the pages of publicati ons, arti cles and codes the trend for ethics and pro-

fessionalism. And we need to do it for young people because, as we say, what youth is used to age remembers. Only then it 
will be easier to honestly realize such slogans as sustainable development and social corporate responsibility. 
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