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ABSTRACT

Energy efficiency marketing has become an important component of strategic business communication. Recent research
shows that energy efficiency is perceived as strategic business communication. It includes customer-oriented marketing
(CX-based EE), behavioral marketing, and communications marketing (digital, visual, and social media). Itis a combination
of brand, customer, technology, and integrated communication policy whose main goal is to change consumer experience
and behavior.

One of the key tasks of marketing in the field of changing experience and behavior is to determine how to convey in-
formation about energy efficiency to consumers so that it is perceived as a strategic investment. Specific customers must
clearly understand why they need it, what they need to do to get it, what benefits it will bring, and when. Behavior, as a
combination of awareness, opportunity, and motivation, is an active force that ensures the correct, long-term, and wide-
spread use of marketing communications technologies.

Effective marketing communication in the field of energy efficiency requires, in addition to defining consumer behavior
criteria (awareness, environmental values, culture, habits, economic opportunities, and motivation), an assessment of the
business environment, technologies, infrastructure, and government policy.

Based on an analysis of recent work by leading specialists and experts in this field, this article will provide a concep-
tual framework for understanding the relationship between energy efficiency marketing and consumer behavior criteria.
In addition, based on an analysis of real business cases from Georgia, the main barriers and challenges that need to be
considered for effective marketing communication in the field of raising awareness of energy efficiency will be identified.

The study will enrich existing knowledge on energy efficiency marketing. It will also provide significant assistance to
practitioners in developing effective messages tailored to the needs of target audiences with specific behavioral tenden-

cies, selecting communication channels, and evaluating interactivity and results.
Key Words: Integrated Marketing Communications, Energy-efficient products, Consumer awarenes.

OO OO OO OO OO OO OO OO OO OO OO0

33LO3OR0N

®0b03gMmzg 993 3m3b3amgdmgdal LEMoggs
39693mb 333509 @ 9bgH3MYBI& M0 3GmeYIGI-
b0l d9dgbodg @ 860d369mmdal ndgbl [1]. mgaboom-
30b 9bgMamgxgddndmods gobos gobgomomgdswn s
dmnbmzbawo ngs, Moasbsz Imdbdamgdmgdn gobobab
q@cm dgdbmdasmgbo gomgdmb ozgolb 3Mmdmgdgdals
30303560 s o0bygb g69Mamgxngdd&mc 3hmoed@gdab
o@hgae.[2-5].

36mM 98 g0l 965MamgBgd@NOmdadg @s doc dmb-
3o6gdsdg 9Mbgdmmo (3mEbs 360336qmm3s6 gogmgbsls
sbgbl oo dodsMm dmdbdomgdmgdol sdmzngdy-
39dabg, gdgbabe @s dmbdatgdsdy. gobmabo 33mg3g-
00 EsLENMYds, MmMI oM 3g@ebamm LBMmsGgangoL
dgndmosm sshjommb gbg@anal 3mbdotigdal dgd30-
®9%9, 969HamB9IG M0 Ggdbmmmangdob wsbyMmagal
30bM@om s ImbdaMgdal badndgdal m3E0dadsz000m.
obg39 LGNS, BMB goyn3ggd0l dm3Mmands(z0ols

©d smddnem maMgdymgdsb 860336gmmagebo gogmgbs
57d3L 33069 d5BM0b 3mAb3smgdmadol dgbynzgdol ao-
3643909390y [6]-

a0b630m0Mgdom d5bM9dDdg oMbgdmm dadbgl aomyg-
3mbs s d0DbgL 3megmgdda 3mabIsmgdmado v3mgbgb
a56bbgeggdnm, dgemgdom NRmm bojmgdo gbgcam-
989363 39390 30@Mg 39630maMgdyer 35Myy,
o3 DML Hmam& (3 9MamgB9dEMH™dab 356398 0630b
sd@mormmdal, sbggg 98 dodMgddy 33t g3980L Batidmgdals
360336gmdasb.

96903max894@nMOmdalb dom3g@&nbaon gb o6 séab bm-
mmE g69Ma 00l 3mbdamgdal dgd (30619600396 Jodsimeemn
LEMOGga0s. ob dodoMommons sbggg IM3bIsMgdmgdals
0bgzm@m3nmgdadg o 9bgMamaxngddnmo s0Rgzebabs s
3bm36930L Bgbal Bndomam domo 4(3930L 3g(33emady. 969-
3m9839J& O™l o 39@0bg0 asbbbzoggds 8653564
30639 0630bog 06", Bmdgma(z badL qb3geaL ggmemaon®
30058 gbmdgdl, sbgzg ob gobbbgogmgds gbgManol

Business & LLaw



N2. 2025 https://doi.org/10.52340/bal

WWW.0JS.B-K.GE

©obmagol o 39&nbaobogsb (energy conservation
marketing) s gbgMamesdbmgsgn dom3g@nbanbogsb
(energy-saving marketing), ®m3mgdo(z bodL ¢bgsdgb
9696 a00b baehgbgdal 393 (306905L s 3mIbIscgdemg-
dobmgob gbgFanal bafggdal odmagsb.

dm3bdomgdmal (36mdagMgds sGolb LEmAgw ob
sd@ogMa doms, HmIgmag dANbzgmymab gbgcam-
9897& O™l o6 3980bg30 §gdbmmmangdal LEmE,
a36dgmgo056 s BoMmm 353§ s0dnsb gsdmygbgdsb. abs
odergge 969M3myBad@gMmdnbsedn J3930b 3geaey-
dab, g3mbm3ognen Lafggdmab gosdMgdol, 3mmo@ngal
5 LBGMOGganal BbomEodgMal, sboma abmgasngdobs
©5 Bgdbmmmgogdol Jomgdabes s 43639 gdal dgbad-
m9dmmdab.

egobogol LadsMmggmmdo bobgmdbogm mbgdy
96963m98394@MMdab 309135 mdqLgdal dodstmmmgdoom
b (309mEgds Modwybndg 360d369mmgsb nbozns@nge:
936m3533060bs ©s badomggmmb sbmnfgdal dgomes-
bb3dgds 9bgFamgBg@mEmdal gomdxmdgbgdsdg (2014)
©5 96963980300 35gH0056930b Bgg6imds (2017), Ho(3
bgeb 9bymdl Jg9y60b 8mbabagyg 9bgGag@ogmm LEsbws-
8900156 asbrmgdsl. 2017 Brob 360Dl dgmabbadyg-
30l bgmImbygMs, GmImoamsz 30bbow 360l @sabobmma
2030 Bmsdmg Lomdyg@oal s0gdals gdabogdol 35%-00
g3 (306909. M83w7b0dg Bemals Bab, badsFmggmma sbgzg
dgdmomm Gganmaogdo dgbmdgdda gbgGamgngdd-
Amdal aoboydgmdgbgdmo, gobbognmmgdoo 3o sboem
dgbmdgdda. LagdeMmggmm sbggg (3EommdL 9bgHamg-
39J&O™Mab bbgs 0bo(300803900L gobbmE30gmgdobscs
3bmgemom dsb 3ab, USAID-0ls, UNDP-ab oo GIZ-0b dbstco-
Fgtoon.

LaogoBomnggmmdo dmddgmgdlb 3g@dm dabbgl 0bo(zns-
&03gda3, OmImgda(y 9gd@oycew 3xdamdgb gbgmamg-
39JGnO™dal BadsGormgdoo ©s 963006 Lbgomabbgs
3m3bobyEgmdgdl: mAasbodszns EEC Georgia (www.
eecgeo.org) s4@omMo 0s6533HmImmdL saommdog
©5 bagMmadm@obm g4L3gMGgdmab gbgManals 3mbdstig-
b0l 3g3(306980b o 36356 §3mbmBagal gobzomamgdals
30%6om. gb mFasbadsgns sbmG(z0gmgdl 9bgamg-
39J&aMHmMdob dodsmmnyymagdom bbgowsbbgs od@ngmdgdl:
9696 am 30@gdol Rs@omgdsl; Hg3m8gboszngdabs s
Loabggb@nom 3Gmgd@gdals ImIbaydsl; dnbbgb-aga-
3980 ImMIbagdsl, nbggb@omgdal dgbademgdermmdgdols
35630056 5350; LabBogmmm 3BmaMs8gdal @s GMgababag-
30l Ro@omgdal; 3Gmgd@gdab 8g6gxdgb@L; bogmblyyem-
&d30m 3m3dLabyMgdsl; 3mbxgmgb3ngdab, Lydabogdals
mGa560bgdsl; L3gosmaEa dobommgdal Mgosdgomg-
3oL o 3Mdmogozool. mGasbadsgos CENN (3oggzoboal
30693mbEs(33000 5MdLITMOgHMIM MmEgsbaDds(30980l
JLgmo) sbm 309 gdL baabgrm@dsz0m ©s (36mbogMgdals
83ommgdal 30335605L gbgPamaxngd@nemdalb dgbsbgd,
Am3gmog dmo3o3L 303mxygbgdl, bLogobdsbsmmygdmm
Ly30boMgdL s bbgs mbalidngdgdb.

96963m989J&M™dal dodoMorgmgdoom modgMs@-
0l dgbbogmed a30hggbs, Mm3 3Mog@ngedn 3gmygzgdal
11398 9bmds 0ygbgdL Mommgbmdmng dgmmegdl s ggm-
39bofgdamos 3mbiMgGmm doDMgddy, dob 03 Lm(zos-
@YA-@gdmaMogogr, gbogmamsgogm, boggszog

WWW.B-K.GE

5 356398063 B9JBMMGddY, BmBrmgdars aogmgbol
bbb 3m3bdsmgdmal gbgHamgxngdd&n® J(39359

83 b o@nadn Rz9b 393930090 NBRM™ MG3d dga39L-
Bogmo 3mabomgdmygdal gbgMamgxrgd@nemdsbomsb
©530330093 gm0 @38m3oRyonmgdgse @ J393g20-
3Mb3Mg@ o 3m33s6ngdol Im3bdomgdmagdol 33mggz0l
dogomamndg 408mg393em0bs mgmEogem 3mb(3993(3090b
3Mogd@ogm 8mddggdgdlb dmEal sGbgdamo 30330650,
o3 0030b Bgmamb dg0@oblb Gmameg bagombolb mgm-
o, sbggg 3md3s60gdal gbgMamgngd@ncmdsbmsb
0535330695490 JodbmdFnga bogmInbogsom LGEs-
&930930b g630magdado.

d060010R0 &3JdLEN

bdoMo, sgoma 3G >Galb dmdbIocgdmgdabomgals
080l sbLbs, ®mB 0bobo bgmawsb ©d39696 sdmgzal
893565 dgbadmygdmmdgdl 0bmgssnn®o s gbgMamg-
%39d& M0 3BmEnd&gdob o6 dgdgbob go8m. gb dgadmgds
398mb3ggmmn agmb gbgManal odmggol mabergbo doembg-
3900l 3gbobgd 0bgm@mds (300l Bogmgdmdao. dgbsdsdabsg,
57 do0sb o MHmEb 0535dmL 3mddsbogdal og@oyma
96963m989J&nO™dab 356 3980630.Dma oo 3o 398 0b-
3990 3m3b03o(30980b bogrmgdmds 3madbdamgdgmb byl
3ol 08530 H™I 3oFg0 355(36mMdagFmL LagoMm 3Em-

98960l 6996965 @s Fomnasb Imbammebgmoa batagdema.
830@m3 Lagogem 3m33s60gdabomgal 360dgbgmmgebas

989J&M0 o6 398 0bayma 3m3nbago309d0L LobGgdal
3mgbo.

9696am9x89d&OHmdal oM 398 0ban gmmabbdmdl
3m3b35Mgdmgdmab s domosbow bodmasmydsbomsb
acdgmzonsbo EmogHomdgdol bgmdgbymdal s do-
63080630b yzgms sb3gg@an, oo ImGnl 3GHmEe &b
399935390530, BLBsMIMJ86530, abGEady300Ls ©
3m81bogo00b bGMsGgangddo 9bgMamggrgddncmdal
360b(303980b gomgamalbbabgdsb. ob sbggg ammabbdmdl
83 Bodsmmymydoo dgbsedsdabo gobsmmgdals domgdal,
9696amgu9d&nco dgbynmggdal, goMgdmbossgomo ©s
begosE&o DgdmJdgogdal bgmdgbymdsb, 3sbmbobdggo-
0560 Imb3scgdob 60393930l Redmysmndgdsl, gbgMamy-
%399dED0 3O G gdab batggdmal 3m3gmamads(z0sl,
sbgom 96Rg356m0b @s393306Mgdmoa aMdgmgomnsba
bofxgdalb sdmagabs s Labamggdmm mgabgdgdal
boDgobdsl. Bobmgol 300 Mmoo 360d36gmm3zo60s Jm-
3b3omgdmab J3930L goggds, boas aowsd6yzg® Mmmb
05353mdgb g90056943980mgdgddg ImJdgoo gbogmmm-
309960 Bog@mmgdo. [11].

9696amgB9d&OMdal 3o 3980banl Jonsgem 3absbl
- 8mdbdomgdmadol 0bgm@mdamgds s 9bgMamax gl
R g3560bs s (3bm3zMgdal Bybob 30dstm domo J3g30L
dg(33md BoBmoamagbl. b 8magst ggm 3Ll 3mdbdsmgd-
mob godmzeomygdsdg (Customer Experience, CX) s dobo
(36md0gF9d0b EMbab 885 gdady bos 539090@g.

998394890 bs 3mINbagszom g8 ymdabgdgdal Bods-
ngabomngol J(3930m035(36096960b 36106(303960L godm-
496905 (569 Ig@ymdabgdgdo, GmImgdoy sbamm J(3935L
86 3m (398 0935Dg ©gImbLGMamgdon RsGmmmmdals
sbaem @mbgl sed@ogh) dgbbsgmamas babmaswmgdmoga
®oboa(330b bgggPmda [12], sbggg gemnda@ab (33emamgdabs

Business & Law



https://doi.org/10.52340/bal N2.2025

WWW.B-K.GE

5 3a Moo dmbdamgdal dndstmmymgdgdom [13, 14]. gb
333900 5R39698L, M3 9bgMamgngd@nmmdal Babaeo-
Lgdabs s gbgManal Bmbdomgdobmeb ws3e330Mgdaymao
R393900b dg(33c0b 3(309mmdgdL dgydmasm egrdbmb
50530060l J(3930L Lbgoabbgs mgmmngdl [15].

bmaseem, gbgMammsddmgsgn &gdbmmmangdabe
©d 96g6amgngd@uemdalb bLatggdmalb dgbobgd abgm-
35(300L 30BmEads FnbbmdMag0 smmoBmEaabsmgal,
Bomdmomaqblb gbgfanaol @sdmagol J3930L bgemdgbym-
dob LagBom LGB a0sl. 0bgm@mIs300l Jobmogdal
dbgogbo bLEMoGgangdo 9xdbgds ssd0sbal J(3930L
(30mbsmmEo 56Bg3560L MgmENsL, HmBgmocy goMa-
©mdl, Mm3 gbgFaonl godmygbgdsbmeb s 3egdomgdom
Logo@m 0bgm@mds(300b B0bmegdslb dgmdmos sgbdsmml
30bb6mdMng sn@o@mnsl 0bgm&mdamgdamo sRggze6al
3539990530, 56LgdmdL sbggg Lbzs 38 30390mmydgdos,
Gemdmgdacs 9F39693L MM 06ggmE3s(300L Fobmegdsd 3o
Jdgadmgds 30dmobz0mb 30BbmdMago sma@m®aal (3me-
Bob BEs, Bogod ab o6 boImawa bl domasb gggJ@&n®
LEGoGga0sl [16].

3936096960 sbg3g dILE MM Y96 M3 gbgMmanal
©5dma g0l d0dsfam 80BbmMdMngo syyma@mEnal 43935y
Jdgodmgds 3dmbogl 860d36gmmgeba gogmgbs gbgmam-
989J&NOMIsLmb ©s353306gdmma g8 ymdabgdgdals
RoRmb. Lydngd@gdlb, HmBmgdbs dogbmgdmmom
96963m9539J@NOMILmsb ©s393d0Mgdmoa Jg@ymdoa-
693980 ggmown Rs@hmma (3og., g3mdn odmags) ©s
30693mbsggomn Rs@hmma (dsg., CO2-0b dg3(30619ds),
a03mogmabs gmgd@MmmygbgManol obmggol gucm
o0 g56dbMsbgs [17]. bbgs 3mb@gdL@adn, 39360961983
58mahRabgl, Hm3 g6gHamgngd@ncmdol dg@&ymdabg-
dgd0, Bm3mgda(z bodL ¢b3gs8gb gomgdmbossgom ©o
%563Bngmmdabmgal bafggdgmb, gudm dg@ 9bgManal
©32ma30L 3930 0B393L, oMy bmmme Py ©o-
Bmgzodg mEngb@omgdamo dg@ymdobgdgdo. [18]. Hodm-
©9608g 33maggzo oRz9653L 0dsbs(s, Hm3 Jg@ymdabgdgdl,
Am3mgdLa(3 3963390 3Mmbmzosmy®a J3930b o 30~
mgdmmdal Bodgbo o3l - bogmgdem adaggfgdgmos,
30069 ob d9@Yymdobgdgdo, MmBmgdLsas YBcm dmogha
333968900 odgo [19].

3936096900 HM3mgdo(s 033396 9bgMamadmbdatg-
30l gofg3mbs33000 bogombgd by gogmgbsl, babl ¢qbge-
396 Im3bIogdmygdol 3bomdsl, Bm3 9@ gosnbamb
96963983390 Bggbogobomgab. 8sc0 g3rgge o gL
dofMomo Bogd@mmgdl, Hmdmada(z aogmagbsl sbwgbgb dm-
3b3oMgdgmmas adm 3ogdemgdsdy, s Jdm batabbdy,
3oLDY, 98m 3096 s 3963mbs (3300 RoMgdamgdgddy,
@3 bomgmb 3g96b 9bgMmamyzgd@ o Gggbogelb @oby-
330b Bobamalbgdol b M@ gaogdl [20].

23930MMNmoE, 30bsbndbsgns HmI mgabsmgal
96963m9899@cHmdal 360d369mmdal dgbobgd (36mda-
96gdal sdommgds dpamomon (3bmgMgdol BMbosdgb@n
3065, JoogMmdgdo s badbgbgda s@onGam sg6(3gmy-
396 0bgymMIs (3000 3933560980bo @s Logs6dsbommgdmm
36mg 3960l 85339mdam, Moms Im3bdamgdmagdo nbgym-
3069dmbo 043696 96gMa00L @sbma g0l 360d365mmbals
dgbobgd [21].

96963mgxn9d@ntmdol bymdgbymdabsjgb dado-

WWW.0JS.B-K.GE

Gommo bbgomabbgs bogmdnbogsigom bLGMsGganal
98978 9OMdsdg IMsgema 33magge sOLgdmdl [22]. 53
33m93900b 63Bamo ggm 3gbo@gdgmas bbgowabbgs gbo-
Jommann® god@mMgddg s Jobbmdmaga snwadmtanls
56b3M6gdadg [23]. Lbgs 33mgg9d0 93mb3gd b bbgowslb-
b3 Bbogmmmaom®o Bogd@mmgdol gogmgbsl Mgomyin
dgbyomgzol/Im3nbaol gocgdmda [24]. gb 33mgggdo
3609369mmm356 0bgm@mda(300L ndmggs 9bgGamgrgdd -
mdsdg 3m3b3smgdmgdal (36mdngfgdal, ©odm jowgde-
mgdgdab, oM g30mgdgdal BHmedg bbgosbbgs dg@ym-
306g3980b go3mgbal Igbebgd. Abgsglbo 3gmgzgdolb wawa
Lod 306 390603690 badstmggmmdo.

dm3bIomgdgmms J3930bs s gbgMamgngd@nemdsdy
30639 0bgmmn 3m3nbogsz0ob bEMs@gangdab dgbbagmes
F396 3oBsm3mgo 3mbiMgG Mo 3m33sbngdal - 303gM-
306398900L JLgm ,amBansbs” s gmgd&mmEgdbozol
dbbgomo Logogtm (3968®0b ,,&gdbm d¢80L” dmBbds-
9dgmoms 33mggzol dogomomndg. gb 3m33s60980 Rz9bL
3096 dg@bgnmoa ngbs goyoggdob 353G edgemdal godm,
03gbsmss 0boba LagdoMmggmmb dodomdy Bomdmo-
39696 Amamé (3 bLodmdbdomgdmm Lagmayszbmgmgdm
&9d6030b, sbgzg Loddgbgdmm-LomgdmbGm Bobamgdals
g39e2odg 8bbgor 3o8goggmgdb. Aggbo jaeggolb 8od-
bmdFog sa@mmosl Bomdmawagbwbgb 53 8bbgama
333560950l 3m3bdotgdmgdoa.

33939 3obaMm3mgom godmzombgzal dgommom. 53
30amdsd 8mag(ze 3mI3mygdLyEn dmba(3g3gdal dggEim-
3900b Ladygamgds MMl dmzgdymo 8m3gbGobamgals.
abggg 080l Lodnemads, Gm3 dga394365 gocgzgmma bo-
3mEa9bs 96gMamaxgd@nmmdabswnda dmdbdamgdemgdals
53m 3009dMmgdgddy s 3magzgbrnbs 83 3m33s60g33a
96963mg89d&NOMdadg 3mInbagsznob LEMsGgangdal
dgmatgds.

9L3mMbr 6@ gdn Igzocmbagm om0z dgdmbgggomm-
30l 3606303000 5 393m 3ombzs 3obsMBmgm 56 39&0Mgdals
Loe@3abgnmo ab@gMgongdal 8gdg3gmdam, Hgbdmbogb-
& 36mbB0dHMbob LBmma ©s(33000 2025 Bemals 0360bdo.
LEMSGOBZS(300L 3G Mgl Bomdmawa gbws sbs o,
Lggbo, 3mb3smgdals Jabebo s Goda. dg@mhggzal dmzmmm-
353 Jgo0a06s 300 5@sdnsba. Jombgato dgmagdmes 30
30mbgabasb, Moz Ima(zogms Mmam 3 IMogom3sbyybasb,
obyg3g g mo 3abybolb MEBsG0b Jombgzgdl. jombggda
dmo(3o3ms 3mbsbomgms Lmznmegdmg@ogogm Jobe-
Losmgdmgdl, gbgMamgygd@nto 3Gmoy]@qgddg dsm
(36mMd0gMgdsL, (3mEbsL s M nEgdymgdsl, 3Emun -
&qd0b dgdgbabisl doMoma 3am&ndgdgdb (g3mbmdas,
bomabbo, gobo, 3o6gdmb @s(339) sMabogmoa dgbynwgg-
b0l Rsmgmom, g69Mamgggd&nmmdal gobgzomemgdsdy
5 06mga(3098bg Boo (3Mm©BsL s 3ol gomgamabbabgdsl
sbam 3gbyng9ddn, docm IDombIL @agbgMgsm sbama &qd-
Beaemmangda o 3mdbobymgds, Logmdybogozam sMbgdl
mdgmoms (s 0gdmmmdbgb abobo 0bgm&madszasb.

dobgoegom ndabs, Hm3 3gmgze gB3ndbgds badstmgg-
mmdo 538 mGa Jbbgomo Logegem 3m33s600b dm3bdsmgd-

@g30b J3a3°L, B39k 2Lg3g 39393°Ra HmB 5339Lobs
a3bboEnm 0g3sLmab s 3933065300 YPREO™M GoMom §g-

Brgb309d0(3- 9939 M6 90603bmU, Mm3 Rggba 3gmygzals
dggagdob godmygbgds bbgs bagsagtm 383560980l Bog

Business & LLaw



N2. 2025 https://doi.org/10.52340/bal

WWW.0JS.B-K.GE

Jdgndmygds gofnmgdogl 3mb@g4LEdg sdmzapgdamada-
056 308m30bsMyg.

Rggbo 333000 LoEsbEGMEES 3ndmmgbs 0dsDdy, Mm3
3MbgdmdL MggombamuMa gobbbgezgds gbgmamgngd@-
ol 50 ddobmeb s 3egd0Mgdom. 33mg3e3 a30hz96s
™3 godmgzombyem dmdbdaMgdgmms 3o 3zg4mo Mo-
mEgbmds (7%) o6 ool ©snb@gmgbgdamo gbgmam-
98989OMdom 3OmEY]dgdalb dgdgbabab. Logymdgmb
Bomdmoagbl bobgmdbogm 3mmoa@ogs, Hmdmal Jg-
©ga9© g3d3mgzombym Ggbdmbogb@ms gb baBoemoa (g3m-
30gM5b@qd0 s 0dymgdom gossaomgdmma 3oMgdo,
Leognomu@om oy (3390 mgsbgdal 6936 9d0, omab
396mboom gsbbsdmgMma Mganmbgdals Imbabmgmds)
9 99@Omgbgansl 860d36gmmzgsbo Lyydbowangdom o6
LogBome ggsbme 3mabdsmgh (bagdoGmggmmb 396mba
»3omomImosbo Mgaombgdals asbgomamgdals dgbabgd®).
9696am9x39d&neOmdabowdn (36mdngMgdal @mbol go6-
Lbgoggdgdo godmgmabos sbggg gMmzgbym Lgbmdmoag,
sbsgmdng, bmgnoma® mbgdygs.

30dm 3ombym Mgbdmbogb@ms sdbmmy@nta |dMs-
3gbmdabogal (52%) gbgMamgngd@ncmds smaddgds,
AmamEg Hgby@Lgdal esbdmygzs s Ladggdmal Jo-
s, 33 Bommzgal 360d3bgmmgsb 3aMs@gbmdal ©s
ab39Lb@E 00l BoMBmowggbl dgbyowggddo. abnbo dgmeg
s@aamdyg abobgmgdgb 0bmgs30gdbs o §ggbmmmangdl
(25%), 3gLa8gDdg - aoMgdmbszgom bocggdgmb (15%)
©5 dgmobygdg - 3m3gxmEELS s godmzamagdsl (8%). gL
8mbo(398930 a35deng3b 96gHamBd G 39dgbobg Hgb-
3mbogb@ms Jomgzamgdal aobbodmgFal mdagd@ne
Logndggmb (abomgm osgsads 1).

©0s3Ma8s 1.
3m33s60gdal - ,,amBg00“ s ,@9g6m d980b”
8m3bdsmgdmgdab 3HmENJ@gdal
96963m989d@Mmabowdn ©s8mogdnmagdols
3Mo@gMondgdo
9696309899 IOMBOL 3035600 ©3TM0EIBIIEIBOL 3HOGIHOrdId0

39330egdo
8%

@9bryALgdob obmy3d s
b6Rgdemob Jods 52%

0bmgsEogdo ©s
Gagbermmpogdo
25%

ByoBm: 538MMMd 33939, HMIgro(s ©x¢dbgdymoas
3™33560960b ,8gdbm &¢dab” o ,amEgasl” dmdbdatmg-

dgmms godmgombgal sbomadbg. (2025 Eemal 0gbabin).

»3M63050L" ©5 ,8946m d18ab“ dmdbdomgdmgdds sbggg
3OmEJ&gdob dgdgbals dmsge® dm@nggdl (gbgcamyg-
B9dGHOmds, dMgboa/bamabbo, gobon, go6g3mb o(339)
Il 9696 amgx89d@nOmdsl gobbbgsggdmman 360d369-
mds 30oboggl. ,,@gdbm d3a“-b (Hm3gema(s 3ogHmdL bo-
4o (36mzMgdm gemgdEMmE 6o jom) 3mdbdsmgdmgdds,
dgdgbals dmogem dm@ngow doMggm Mogdo dMgbon ©s
batabbo (52%), d93am8 gabo, (28%), 96gMamangdéa-
Gmds (14%), ao6193mb o330 (6%) asbobgmgb. ,ame-

WWW.B-K.GE

300b“ (Bm3gmma(s 3ogEmdL gemgd@Hm Imbymdaemmdgdoom,
35960l a03gg0635mmdalb @s ndmmsznol Bobamgdoo,
HVAC Lob@g39d0m) 3m3bdamgdmmgda 3o 3gdgbol dmagsm
dm@o0gom 3oMzggm Mogdo 9bgGamgngd&nemdal (55%),
d99am38 5696wl s bamabbl (21%), gomgdmb @s3geL
(14%) 05 3oL (10%) sbsbgemygdgb.

33398 5h396s, M3 ,&qdbm d930l" mBb3smgdemg-
dobogal gbgFamgngd@nemds dgmsmgdom bsgmgdow
360d369mmzs60 ggogd@mns dgbyowgol gobbme(sogmg-
d0bob (14%), beagnm ,amEg0slb” 8mBbdsmgdmadabogals
96963m989dGNOMds 83 Joow Jmsgstin Im@ngos (55%).
049,8946m ddals" 8mBb3scgdmgdl dgdgbobal nbowsgm
369600b 0300 (52%) s gobo (28%), ,amGgosl” dmdb-
3o6gdmgdobmgal 360dgbgmmgabos 9bgFamaxngdéa-
Gmds (55%) o ggmmmaon@a mofgdamagdgdo (10%),
653 6036530, Bm3 abobo 3oMgam 0(36mdgb 3Gmoe (300l
96963mgB99&NOMdalb dobsbosmgdmgdlb s gosbygg-
&omgdol omgdabsol abobo g3oMs@gbmdal sbaggdgb
96963m9B9dGOMISL botabbmsb, gobmab s ggmemm-
3060msbmsb gRmsm. dgbsdadoba, ,amEgosl” dmab-
8ogoemgdo g@amm gby@amaBad@an J3aseb >3egbab.
(obomgor osg@eds 2).

9693m9899@O™dab o6 3980bg0L Bomdmgdal o
3m3b3sMgdgmoms (36mdagfgdol sdommgdodg dabo go-
3960l mgombsdGnbom, dgmhgymoa 3m33sbngdorsb
»300805L" 306 3980630b omobedog@dn gbgHamg-
39J&OMdsL (396@ Mo nFo sanmo g3og0s - gofgdm-
Lszgoma bomggdmal, sbggg 8madbdamgdmal batggdal
3dmagab bgmdgdbymda god@megdal gomgamalbabg-
doo. Jgbadadabew, 3m3bngs3096d0 Bmagat gbogboml
96963m989d@nMmds BomBmawagbl. ,,8946m d4dal”
dom3980bagma bogmdybogszom dmmogngs ©30Ms@g-
LmdgdL 3MgbegdL, Babl, LogsMabGom ImBLabymamdals
5 3o@obrnb bgMzabl sboggdl.

a08m3zombymads dmdbdomMgdmygdds sMsgMomagotm-
3560 bomds aodmbo@glb 3m33s560930lb ,,amMa0sb” s
»&9dbm d930b” BagM gbgGamgngd@nemdalb dgbsbgd
30dmygbgdygma Lbgosobbgs Lo gmadybogssom sGbgdals
(LogmBLymEs30m 8mBLabyEgds, Dgdafn aogM(39mgds
(WOM), 36m@4d300b 3o 30698s, B9 3mads, dso dmEinl
Legnaa@o 3gns) Jodsmm. 3m33sbogdal ImIbIstgd-
9335 96963m9539d@NOHmdsbmsb s 3egdatgbom 3g@a
Bomds god8magmabgl by 3mbbgm@szom 8mababymgdsdy,
Bmam (s gho-ghomo Lo 3mdybogszom sMbab dodomo
(35% 05 40%) o bo3mgdo bromds Mg 3madsdy, doc Im-
ol beogoome dgeasda (16% s 17%). gb dmbs3935d0
330R39693L 03sb, Bm3 gbgHamgxgd@ncmdal bggmmada
LE®G 9300 oM 39@0bayemo bogm3nbagssom s@bab
6B ggoL 900088693980 36033bgmmmds 543L dmdbIscgd-
mgdal IbGH0Esb Hmam (3 bmdab dmbadmggdmaw, sbggg
(36md0gFgdal sbodommgdmow (abnmgo osg®sds 3).

s6bgdamo 3mba(3989d0 a306mb3bgdl gbgMamy-
394G ™ol 3o 39806330 3mBmbogs300b GGG gang-
d0bowdn doamdgdol goomgl 360d369mmdsbg 8mdbads-
90gmms 0bgm@mdamgdsda. Rzgbl 8ogm gsdmombym
19L3mMbgbGMs S8bme Mo YIMogmgbmds godmbe-
0305 IDomdab gbgMamgngd@udo gomsabyzg@nmgdgdals
dobomgdo dgbedadobo (3mmbal Bocmgdal dgdwga, Mo

Business & Law



https://doi.org/10.52340/bal N2.2025

WWW.B-K.GE

WWW.0JS.B-K.GE

00536585 2.

3m33s60gdal - ,,amBg00b” s ,,89d6m 3930l ImBbIsG9dmgdal oy 3GmeuJ@gdob 3gdgbal dmagsto 8m@oggda

3G mEvy3oolb dgdgbol dmsgzs®o Im@Hogzgdo

55%

60% 52%
40% 28%
14%
20% Series " 146 &mdo" Point "ggabin” 6% 10%
Value: 28% _
0%
969Mam0539]@ O MdS d®nbo ©s baGobbo xsbo 35M99mb 335
H 39dbm dmdo  H @05

BgoMm: 538mMms 33ma3s, Mm3gmoa(s ogNdbgdemas 3m33560930b ,&q46m dm3ab s ,amGgnsl” mBbdsmgdgmms

393m3ombgal s6smadby. (2025 Bemals ngbaba).

00536585 3.

»3m6a05L" @9 ,,89J6m d3980b“ 8m3b3sMgdmgdol 3GmEe (300 gbgBHamgrgd@nGmdaty
0bgm®8oMgdal Logm3ybogsgom sMbgdal Bo8sGm bpmdol 0bmogoGmegdo.

b53mdMbo3530M 5GbYdob Jods®m bmdolb 0bEo3s@mmgdo

0930505, 8500 Fratrols beagzoserrito 99os
3MmEYdaool 856306905

Bg30mo yodmggds (WOW)
Ls3mbbrye@sgom dmabsbrymgmds

0% 5%

" &9d6m dvy8o

10%

dile ) ‘

15% 20% 25% 30% 35% 40% 45%

B A0

Byo®m: 538 mAms 33my3s, HmMIgma(s ox3dbgdemoas 3m33sb0gdals,@gdbm d4y8al s ,amEgosl” dmdbdamgdgmms

388m3ombgal 86smadby. (2025 Bemab ngbaba).

60d653L 03 306 39@0bamm0 3 B360mgdob 38560LmdSL,
m3mgda(3 3m3b3omgdemgdl @egbdamgds sm@gfMba@ngg-
b0 0gbBogn30Mgdsbs s 9bgMamaxngd&® dgbyoc-
30 g03mg60lb dmbogbado.

RoLJ36Y

0bmga30gdabs o &ggdbmmmangdab 0byzgdo go-
630006980l dggaem dsdGbsmzal sbomn gbgamg-
399E 60 3md@gdol 306memgds 3mabIsmgdmgddn
3930300 oRgblL 0bgm@mdszonm 133o6mobmdol, Moy
3mombmalb 3mdb3stgdmmgdol (3mbabs @s ©sdmzowgda-
m93960b g5630m061530b B0dsmmmgdom dot 3g@&nbaols
a05g@0mFgdab.

03 33300 @aLEMYOYdS ab, B3 gB3gd@nco ot 3g-
B0banma 3m3mbogs30gdab bob@gdalb oggds Jgbadmgdg-
0 3bmmme ImIBbIsrgdgmms s gdabs s godmzmnmg-
35bg mE0g6@ (3000, 5641 3MBbIsMgdgmdg MmMgbBoMyg-
o 3o 3980banl (CX-based EE) i34 3mbo mbos 8mbrogb
8mBb3smgdmab godmzmomgdsdy (Customer Experience,
CX) > J3930b BB gMagdgde 3gaabrgb §mbsHad g
a6 g3mdo.

33930 oh39693L 0dsb oy MmamGo gogmgbs og3lb
33m30gdnmgdgdl, bmnsmau bm@mdgdl, smddsb oo
358m3000mgdsb 80BRg3060L (9b9Mamangd@ o) as3gog-
30l domggomgdobes s Asdmysmndgdsby. 3o 398 0bamm
Rotg390L, Bm3magdoz mE0gb@Gomgdnmoas @edmznwg-
dmmgdgddg s 0mddsdy, (Mgaombomy®n aobbbgegg-
3980b gomgamabbnbgdom) dgdemonsc 860336g9mmazbaw
03md3gmb 969Ma3mMmax8gdENOHmMIsLmsb s 3ogdnmgdamm
43935bg - Igbodsdabn sdm3byMagn s babom nbgym@mds-
(30b 3@ 0Mgdgma Ly 3M3Ybagszom sMbgdoo.

9L 33mg3e 3o0gsmmmgdl o&mLgdmm (3m©bsb, bgmb
dgnBymdlb gbgMamgngd&ncmdol 3o 3980badg (36m-
d0gfgdals 88ocmagdab. 33mg30L ggagdo 3536096 90L
LE35DMAL 03 LggMmb Babbgmal mal bgboal oo
dgodmgds 30dmygbadymon 0dbsl 3m3xbagsz0nl sGbgdals
305@0ncgdsdn 303mbB393950b 0gb@ogazcgdabom-
30b. 0l obggg 3@ 0 3mem 39093 9dL s Mg 3m3gbos3ngdl
LEogobMBL FoM3zg@&0bgol L3gEnomab@gdl gbgcHamy-

39JE 60 3EmE]&gdob sbgmagzol gosd@oncgdabs
5 30403950L bobamabgdabamgab.

Pusiness & LLaw



N2. 2025 https://doi.org/10.52340/bal

WWW.0JS.B-K.GE

603MYI63J3IR0 RN&IAHOEIMO:

1. Alam, A. Investigating Sustainable Education and
Positive Psychology Interventions in Schools Towards
Achievement of Sustainable Happiness and Wellbeing for
21st Century Pedagogy and Curriculum. ECS Trans. 2022,
107(1): 19481. doi:10.1149/10701.1948. ecst;

2. Abrahamse, Wokje, Linda Steg, Charles Vlek, and
Talib Rothengatter. 2005. “AReview of Intervention Studies
Aimed at Household Energy Conservation.” Journal of
Environmental Psychology 25 (3): 273-91. https://doi.
org/10.1016/j.jenvp.2005.08.002;

3. Ajzen, 1. The theory of planned behavior: Frequently
asked questions. Hum. Behav. Emerg. Technol. 2020, 2,
314-324. [CrossRef];

4. Asensio, Omar ., and MagaliA. Delmas. 2015. “Nonprice
Incentives and Energy Conservation.” Proceedings of the
National Academy of Sciences 112 (6): 1654-55. https://
doi.org/10.1073 /pnas.1423686112;

5.Anwar, Y.; El-Bassiouny, N. Marketing and the
Sustainable Development Goals (SDGs): A Review and
Research Agenda. In The Future of the UN Sustainable
Development Goals: Business Perspectives for Global
Development in 2030; Idowu, S.0., Schmidpeter, R, Zu, L.,
Eds.; CSR, Sustainability, Ethics & Governance; Springer
International Publishing: Cham, 2020: 187-207. doi:
10.1007/978-3-030-21154-7_9;

6.Bostrom, Ann, Gisela Bohm, and Robert E.
0’Connor. 2013. “Targeting and Tailoring Climate Change
Communications.” WIREs Climate Change 4 (5): 447-55.
https://doi.org/10.1002 /wcc.234;

7.Demarque, Christophe, Laetitia Charalambides,
Denis ]. Hilton, and Laurent Waroquier. 2015. “Nudging
Sustainable Consumption: The Use of Descriptive Norms to
Promote a Minority Behavior in a Realistic Online Shopping
Environment.” Journal of Environmental Psychology
43 (September): 166-74. https://doi.org/10.1016/j.
jenvp.2015.06.008;

8. Farrow, Katherine, Gilles Grolleau, and Naoufel
Mzoughi. 2018. “Less Is More in Energy Conservation and
Efficiency Messaging.” Energy Policy 122 (November): 1-6.
https://doi.org/10.1016/j.enpol.2018.07.007;

9.Jung, J.; Kim, S.J.; Kim, K.H. Sustainable Marketing
Activities of Traditional Fashion Market and Brand
Loyalty. Journal of Business Research 2020, 120: 294-301.
doi:10.1016/ j. jbusres.2020.04.019.\;

10. Jiyong P;; WooJin Son,; Hyung Moon. Nudging energy
efficiency behavior: The effect of message framing on implicit
discountrate. Energy Economics. Volume 117, January 2023,
106485 https://doi.org/10.1016/j.eneco.2022.106485;

11.Jaffe, A. B., & Stavins, R. N. (1994). The energy-
efficiency gap what does it mean? Energy Policy, 22(10),
804-810. https://doi.org/10.1016/0301-4215(94)90138-
4;

12.Jiang, C; Fan, T; Gao, H.; Shi, W,; Liu, L.; Cérin, C,;
Wan, J. Energy aware edge computing: A survey. Comput.
Commun. 2020, 151, 556-580. [CrossRef];

13. Kallbekken, Steffen, Hakon Seelen, and Erlend A. T.
Hermansen. 2013. “Bridging the Energy Efficiency Gap: A

WWW.B-K.GE

Field Experiment on Lifetime Energy Costs and Household
Appliances.” Journal of Consumer Policy 36 (1): 1-16.
https://doi.org/10.1007/s10603-012-9211-z;

14. Mian, S.H.; Salah, B.; Ameen, W.; Moiduddin, K,;
Alkhalefah, H. Adapting Universities for Sustainability
Education in Industry 4.0: Channel of Challenges and
Opportunities. Sustainability 2020, 12(15): 6100.
doi:10.3390/su12156100;

15. Noar, Seth M. 2006. ,,A 10-Year Retrospective of
Research in Health Mass Media Campaigns: Where Do We
Go From Here?“ Journal of Health Communication 11 (1):
21-42. https://doi.org/10.1080/10810730500461059;

16. Peterson, M.; Minton, E.A,; Liu, R.L.; Bartholomew,
D.E. Sustainable Marketing and Consumer Support
for Sustainable Businesses. Sustainable Production
and Consumption 2021, 27: 157-168. doi:10.1016/
j.spc.2020.10.018;

17. Rai, S.S.; Rai, S.; Singh, N.K. Organizational Resilience
and Social-Economic Sustainability: COVID-19 Perspective.
Environ Dev Sustain 2021, 23(8): 12006-12023.
doi:10.1007/s10668-020-01154-6;

18.Salvarli, M.S.; Salvarli, H. For Sustainable
Development: Future Trends in Renewable Energy and
Enabling Technologies. In Renewable energy-resources,
challenges and applications; IntechOpen, 2020, ISBN
1-78984-284-0;

19.Sharma, A.P. Consumers’ Purchase Behaviour
and Green Marketing: A Synthesis, Review and Agenda.
International Journal of Consumer Studies 2021, 45(6):
1217-1238. doi:10.1111/ijcs.12722;

20. Steinhorst, Julia, Christian A. Klockner, and Ellen
Matthies. 2015. “Saving Electricity - For the Money or
the Environment? Risks of Limiting pro-Environmental
Spillover When Using Monetary Framing.” Journal of
Environmental Psychology 43 (September): 125-35.
https://doi.org/10.1016/j.jenvp.2015.05.012;

21. Whittaker, L.; Mulcahy, R.; Russell-Bennett, R. ‘Go
with the Flow’ for Gamification and Sustainability Marketing.
International Journal of Information Management 2021, 61:
102305. d0i:10.1016/ j. ijinfomgt. 2020.102305;

22. Weaver, Kimberlee, Stefan J. Hock, and Stephen M.
Garcia. 2016. “Top 10’ Reasons: When Adding Persuasive
Arguments Reduces Persuasion.” Marketing Letters 27 (1):
27-38. https://doi.org/10.1007/s11002-014-9286-1;

23. White, Katherine, Rishad Habib, and David J.
Hardisty. 2019. “How to SHIFT Consumer Behaviors to
Be More Sustainable: A Literature Review and Guiding
Framework.” Journal of Marketing 83 (3): 22-49. https://
doi.org/10.1177/0022242919825649;

24.Zhang, ].Z.; Watson 1V, G.F. Marketing Ecosystem:
An Outside-in View for Sustainable Advantage. Industrial
Marketing Management 2020, 88: 287-304. doi:10.1016/
j-indmarman.2020.04.023;

25.Zhang, H. Behind the Scenes: Exploring Context
and Audience Engagement Behaviors in YouTube Vlogs.
In Lecture Notes in Computer Science; Meiselwitz, G., Ed,;
Springer International Publishing: Berlin/Heidelberg,
Germany, 2022; pp. 227-244.

Business & Law




	#02 2025 axali-5_Часть45
	#02 2025 axali-5_Часть46
	#02 2025 axali-5_Часть47
	#02 2025 axali-5_Часть48
	#02 2025 axali-5_Часть49
	#02 2025 axali-5_Часть50
	#02 2025 axali-5_Часть51

