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turizmi da saqarTvelo

am Temas mieZRvna sastumro `Seraton me­
texi palasSi~ gamarTuli konferencia, ro­
melic Cvenma Jurnalma kompania `elit eleq­
troniqsTan~ erTad Caatara. konferenciis 
muSaobaSi eqspertebTan erTad turopera­
torebi, aviakompaniebisa da sastumro biz­
nesis warmomadgenlebi monawileobdnen. 
rogorc xSirad xdeba-xolme, miuxedavad 
konferenciis iniciatorTa survilisa, 

RonisZiebas xelisuflebis warmomadgen­
lebi ver, Tu ar daeswrnen. SeiZleba Tama­
mad iTqvas, konferenciis farglebSi gamar­
Tuli diskusia sainteresod da SesaSuri en­
TuziazmiT gagrZelda.

vfiqrobT, Cveni Jurnalis mkiTxvelTaT­
vis interesmoklebuli ar iqneba konferen­
ciis monawileTa zogierTi mosazrebis gac­
noba.

nika kvaracxelia, eqsper
ti turizmis sakiTxebSi, is
toriis akademiuri doqtori, 
profesori: 

_ turizmi saqarTvelos eko­
nomikis ganviTarebis erT-erT 
prioritetul mimarTulebad 

unda iqces. Cvens qveyanas tu­
ristuli potencialis srulad 
aTvisebis SemTxvevaSi savara­
udod SeuZlia weliwadSi 5-6 
milioni turistis miReba. amis 
miRweva SesaZlebelia saxelm­
wifos xelSemwyobi rolis gaz­
rdiTa da arsebuli uaryofiTi 
tendenciebis aRmofxvriT.

praqtika cxadyofs, rom sa­
xelmwifo politikis cvlileba 
mniSvnelovan gavlenas axdens 
turizmis sferoze. es gasagebia, 
radgan politikosebi irCeven 
rogorc prioritetebs da ori­
entirebs politikasa da ekono­
mikaSi, ise maTi ganxorcielebis 
gzebs. zemoTqmulis naTeli ma­
galiTia Svecia, sadac 1976-1994 
wlebSi orjer movidnen xeli­

suflebaSi socialistebi. maT 
Cauyares safuZveli turizmis 
dargSi gaweuli xarjebis saxel­
mwifo biujetidan dafinansebis 
wess, ramac gazarda SveciaSi 
Semosul turistTa raodeno­
ba. Tumca, roca 1991-1994 wleb­
Si, mTavroba Seicvala, masTan 
erTad Seicvala politikac da 
`Sveciis imijisaTvis~ pasuxis­
mgebeloba daekisra ara saxel­
mwifo organos, aramed kerZo 
seqtors, romelmac, rogorc 
mosalodneli iyo, dafinanseba 
Seamcira da sazRvargareT war­
momadgenlobebi gaauqma. Sede­
gad SveciaSi ucxoel turistTa 
raodenobam iklo, xolo 1995 
wlidan socialistebis xeli­
suflebaSi xelmeored mosvlis 
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Semdeg kerZo seqtorsa da sa­
xelmwifos Soris isev miRweul 
iqna kompromisi da saxelmwifom 
xelaxla daiwyo qveynis imijis 
ganmtkicebis mizniT turizmis 
promouSenis dafinanseba. Sesa­
bamisad, Sveciis turizmi isev 
warmatebuli gaxda. cnobili 
sentenciis Tanaxmad, Tu Wkviane­
bi sxvis Secdomebze swavloben, 
maSin Cvenc SeZlebisdagvarad 
uTuod unda gaviTvaliswinoT 
Sveciis magaliTi da gavakeToT 
Sesabamisi daskvnebi.

erT-erTi mTavari proble­
ma Sesabamisi sakanonmdeblo ba­
zis uqonlobaa - saqarTvelos, 
turizmSi moqmedi kanonebi da 
kanonqvemdebare aqtebis Camo­
saTvlelad orive xeli sakmari­
si iqneba. CvenSi aravin areguli­
rebs iseT sakiTxebs, rogorebi­
caa: rogor unda moxdes sagzu
ris gayidva, ra aris eqskursia, 
ra urTierTobebSi unda iyos 
turistuli firma klientTan, 
vin unda iyos gidi da a.S. 

SemiZlia dabejiTebiT vTqva, 
rom saqarTvelos gaaCnia didi 
geografiuli wanamZRvrebi imi­
saTvis, rom turizmi ganviTar­
des. vfiqrob, saqarTvelom tu­
rizmis ganviTarebis mimarTu­
lebebs Soris prioriteti kul­
turul turizms unda mianiWos. 
Tu Cven kulturuli turizmis 
ganviTareba gvinda, romelic 
iTvaliswinebs Cveni kulturis 

sxvisTvis gacnobasa da popu­
larizacias, aq, ra Tqma unda, 
ormagi gavlena arsebobs. Tum­
ca, es `gaTqvefis~ saSiSroebas 
namdvilad ar qmnis _ rogorc 
Camosulze imoqmedebs qarTuli 
kultura, ise damxvdurzec mo­
axdens gavlenas Camosulis kul­
turuli da sayofacxovrebo 
tradiciebi. 

da bolos: Tu Cven gvinda tu­
rizmis ganviTareba, qveyanaSi 
turizmze  pasuxismgebelma or­
ganom unda uTxras turistuli 
biznesiT dakavebul an potenci­
urad amis msurvel adamianebs, 
dakavdiT turizmiT, gaakeTeT 
saqme da geqnebaT warmateba. Cemi 
es mosazreba efuZneba 2006-2007 

wlebSi qveyanaSi Semosuli tu­
ristebis im raodenobas, rome­
lic kulturuli turizmis mi­
marTulebiT wavida. Tu gveqneba 
kvlevebze dafuZnebuli infor­
macia, turizmis romeli formiT 
ufro meti adamiani Camovida qve­
yanaSi, iqneba es saTavgadasavlo, 
Tu kulturuli turizmi, maSin 
swored iqiT unda mivmarToT 
saxelmwifos Zalisxmeva da sti­
muli mivceT mis ganviTarebas. 
samwuxarod, aseTi marketinguli 
kvlevebi, sociologiuri dakvir­
vebebi, analizi da masze damyare­
buli rekomendaciebi saxelmwi­
fos mxridan naklebia, es ki, gark­
veulwilad, dargis ganviTarebis 
xelisSemSleli faqtoria. 

marina metreveli, sa
qarTvelos parlamentis 
dargobrivi ekonomikisa 
da ekonomikuri politikis 
komitetis wamyvani specia
listi, ekonomikis doqto
ri, profesori:

_ ver warmomidgenia, kon­
cefciisa da sakanonmdeblo 
bazis ararsebobis piro­
bebSi turizmi rogor unda 
ganviTardes. minda gulist­
kiviliT aRvniSno, rom Tuki 
es mimarTuleba qveynisT­
vis prioritetulia, Tuki 
mas namdvilad ekonomikuri 
Semosavlebis Semotana Se­

uZlia, reformis Sedegad 
turizmis departamentis 
sainvesticio saagentosTan 
gaerTianeba dargs kargs 
arafers moutans.

rac Seexeba turistul 
infrastruqturas, igi sak­
maod daugegmavad viTar­
deba, rac sastumroebisa da 
atraqciebis centralur qa­
laqebSi an dedaqalaqis cen­
tralur quCebsa da maT mim­
debare teritoriaze kon­
centraciaSi  gamoixateba. 
nuTu msoflioSi cnobili 
xuTi saxelganTqmuli sa­
xelwodebis mqone sastumro 
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Tbilisis erT quCaze unda gan­
Tavsdes? arc mxolod baTumis 
bulvaris uzomod galamazebaze 
fiqria misaRebi, nacvlad mTli­
anad aWaris regionSi turizmis 
ganviTarebaze globalurad 
fiqrisa.

aRsaniSnavia, rom dReisaT­
vis Cveni qveynis moqalaqeebis 
mniSvnelovani nawili turiz­
mis ganviTarebis fundamentu­
ri principebisa da arsis Sesa­
xeb sakmaod mwir informacias 
flobs. gansakuTrebiT gamov­
yofdi samecniero da akademiur 
wreebSi arsebul mdgomareobas. 
ar arsebobs turizmis Sesaxeb 
qarTulenovani samecniero da 

specialuri literatura mcire 
gamonaklisis garda. turizmis 
specialoba sul axlaxan Sevida 
umaRlesi saswavleblebis spe­
cialobaTa klasifikatorSi. 
saqarTveloSi arsebuli umu­
Sevrobis maRali maCveneblis 
miuxedavad, turizmisa da stu­
mar-maspinZlobis sferoSi kva­
lificiuri kadrebis naklebo­
baa. aucilebelia mentalitetis 
Secvlac, anu turizmis ganviTa­
rebis prioritetisadmi sazoga­
doebis damokidebuleba. aRniS­
nul naklovanebaTa safuZveli 
swori, mecnierulad dasabuTe­
buli informaciis deficitia.

gansakuTrebiT mniSvnelo­

vania turproduqtis fasisa da 
xarisxis iseTi Sefardeba, rome­
lic konkurentunarians gaxdis 
mas rogorc adgilobriv, aseve 
uaxloesi mezobeli qveynebis 
bazrebze. prioritetad unda 
iqces Sida turizmis ganviTare­
ba, radgan am dros Seqmnili Ta­
namedrove infrastruqtura da 
momsaxurebis Sesabamisi stan­
dartebi ucxoeli turistebis 
nakadebis raodenobis gazrda­
zec dadebiTad imoqmedebda. 

samwuxarod, Semosuli tu­
ristebis oficialuri statis­
tika realur suraTs ar asaxavs, 
radgan daTvlis saTanado meTo­
dologiac ki ar gagvaCnia.

giorgi kodua, aviakompania ̀ nacionaluri aviaxazebis~ pre
zidenti:

_ ucnauria, rom turizmis ganviTarebis problemebze saubrisas 
aviacias aravin axsenebs... arada, evropaSi aris aseTi tendencia _ 
turizmis `paketSi gayidva~. me mzad var, SevTavazo dabali, konfi­
dencialuri tarifebi saqarTvelos turizmis mTel seqtors, rac 
gacilebiT meti turistis mozidvas Seuwyobda xels.

rasakvirvelia, mxolod iafi bileTiT saqme ar mogvardeba! sa­
qarTveloSi TiTqmis ar aris dabalfasiani sastumroebi, romlebic 
paketis Sekvrisas CvenTan erTad Semovlen aliansSi. ucxouri kom­
paniebis Semosvlis sawinaaRmdego namdvilad araferi maqvs, magram 
nu gveqneba iluziebi, rom isini Cvens turistebs dabal fasebs Ses­
Tavazeben. ucxouri kompaniebi TavianTi qveynis turizmis ganvi­
Tarebaze muSaoben da marTlebic arian, Cvens turizms ki Cven unda 
mivxedoT. 

sasixaruloa, rom TbilisSi aseTi lamazi aeroporti gakeTda, 
magram aviaciasTan aliansis gareSe saqmes mxolod es ver uSvelis.

rebiT unda aRiniSnos arako­
ordinirebulobis problema. 
maqsimalurad optimizebuli 
da Sejerebuli unda viyoT! amas 
mTavroba unda Caudges saTave­
Si. sxva SemTxvevaSi es iniciati­
va kerZo seqtorma unda aiRos 
Tavis Tavze. zogadad qveynis 
problema imaSia, rom erTiani 
ekonomikuri ganviTarebis kon­
cefcia ar gagvaCnia. 

Cveni sazogadoebis arc Tu 
ise mcire nawili SiSobs, rom 
turizmis ganviTareba qveyanas 
momsaxure erad gadaaqcevs, rac 
arasworad mimaCnia. 

marTalia, mTavrobis mxri­
dan infrastruqturul nawilSi 
garkveuli nabijebi gadaidga, 

anzor qoqolaZe, `elit 
eleqtroniqsis~ generaluri 
direqtori, konferenciis Ta
naorganizatori:

_ turizmis ganviTarebis sa­
kiTxebze saubrisas gansakuT­

magram arakoordinirebulad, 
biznesTan Seujereblad. mi­
maCnia, rom mTavrobis funqcia 
biznesis warmoeba ki ara, iseTi 
moednis Seqmnaa, sadac biznes-
subieqtebi iTamaSeben. xSirad 
gvsayveduroben, rom kerZo seq­
toris mxridan iniciativebi ar 
modiso, biznes-seqtoris war­
momadgenlebi riskianebi ar 
arian, sustebi arian  da a.S. Se­
iZleba marTlac ara varT Zli­
erebi, magram odesme xom unda 
gavZlierdeT?! vfiqrob, Tu Ta­
vad turizmis seqtori ar iqneba 
aqtiuri, am mimarTulebis gasaZ­
liereblad rac ar unda gaake­
Tos sxva seqtorma, araferi ar 
gamova. 
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kote abulaZe, turizmis 
eqsperti. ekonomikis doqto
ri, profesori:

_ turizmis eqspertma b-nma 
nika kvaracxeliam konferencia­
ze sworad aRniSna, rom saWiroa 
sakanonmdeblo bazis Sevseba. 
kanonebis harmonizacia evro­
kavSiris moTxovnebTan Cvens si­
namdvilesTan maTi adaptacia. am 
mxriv gansakuTrebiT bevria ga­
sakeTebeli, Tanac, dro ar iT­
mens. 

udavod kargia sastumroebi­
sa da turistuli centrebis mSe­
nebloba, magram rad gvinda spor­
tuli moednebi da inventari, Tu 
TamaSis wesebi ar gveqneba? 

es problema sxva kuTxiTac 
minda warmovaCino. Cven gvaqvs 
kanoni momxmarebelTa uflebe
bis dacvis Sesaxeb, romlis me-7 
muxlSi naTqvamia, rom saqonli­

sa da momsaxurebis mwarmoeble­
bis mier sareklamo masalebSi 
gacxadebuli xarisxi realobas 
unda Seesabamebodes. winaaRmdeg 
SemTxvevaSi dgeba momsaxurebis 
mwarmoeblis pasuxismgeblobis 
sakiTxi. pirdapir unda iTqvas, 
rom es kanoni ar muSaobs. ara­
da, roca movindomeT, xom Sev­
ZeliT Rvinis da zogierTi sxva 
produqtis falsifikaciis Sem­
cireba?.. ucxoeli turistebis 
momsaxurebac xom eqsportia!.. 
marTalia saqarTvelos kanonSi 
`turizmisa da kurortebis Se
saxeb~ turistuli momsaxureba 
eqsportTanaa gaTanabrebuli, 
magram sakanonmdeblo moTxov­
na rCeba kidev erT `xmad mRaRa
deblisa udabnosa Sina~. mom­
ravlda TviTmarqvia sastumro­
ebi, romlebic varskvlavebis 
im raodenobiT amkoben TavianT 
fasadebsa Tu sareklamo masa­
lebs, ramdeniTac surT. es xom 
momxmareblis motyuebaa! Cven 
ar gvainteresebs ra feris uni­
forma ecmeva momsaxure perso­
nals, an ra feris kedlebi eqneba 
sastumros saabazanos, magram 
adamianis sicocxle, misi jan­
mrTelobisa da qonebis dacva 
mimRebi saxelmwifos pasuxism­
geblobis sakiTxia. ase, magali­
Tad, azerbaijani momdevno wlis 
ianvridan SeaCerebs im sastum­
roTa saqmianobas, romlebsac 
ar eqnebaT licenzia. aseTive 
moTxovnebia ukrainaSi, moldo­
vaSi, estoneTsa da sxva qveyneb­

Si.  sastumro momsaxurebis Ta­
namedrove standarti ori wlis 
winaT saqarTvelomac SeimuSava. 
igi rogorc xdeba xolme biu­
rokratiul morevSi gaexva da 
ori welia, iq trialebs.  

dRes Cven ar gagvaCnia arc 
turizmis ganviTarebis saxel­
mwifo programa da arc turis­
tuli obieqtebis ganlagebis 
generaluri sqema. mTeli sigr­
Ze-siganiT unda gavacnobieroT 
dargis infrastruqturis udi­
desi masStabi, romelic iwyeba 
sazogadoebrivi tualetebidan 
da saerTaSoriso aeroporte­
biT mTavrdeba. turizmi xom 
mxolod sastumroebiT ar Semo­
ifargleba, rogorc zogierTs 
hgonia... is erToblivad sabanko 
sadazRvevo da samedicino mom­
saxurebasac, gzebs, energo- da 
wyalmomaragebas moicavs, mag­
ram yvelaferi aucileblad sa­
erTaSoriso standartebs un­
da Seesabamebodes! kadrebis, 
gansakuTrebiT ki, menejerTa 
momzadebis dargSi mdgomare­
oba savalaloa. zogjer mrCeba 
STabeWdileba, Cven turizmis 
menejerebs ki ara, turistebs 
vamzadebT. Cven ar vaZlevT kur­
sdamTavrebulebs  ekonomikur, 
teqnologiur codnas. saqarT­
velos sastumro bazarze Semo­
dian transnacionaluri kor­
poraciebi,  romlebsac uzarma­
zari potenciali da  Tanamed­
rove teqnologiebi gaaCniaT. 
Cven ki ver viyenebT amas, imitom, 
rom kvalifikacia ar gvyofnis, 
Tumca, es teqnologiebi Zalian 
gvWirdeba. swored maT safuZ­
velze unda vmarToT arsebuli 
sawarmoebi da SevqmnaT axlebi. 

Zalian momewona Jurnal 
`biznesi da kanonmdebloba
Si~ gamoqveynebuli revaz saye
variSvilis statia saTauriT 
`turizmi _ didi Sansi bevri 
safrTxeebiT~. vfiqrob, es kar­
gi pasuxia didi skeptikosebisT­
visac da didi optimistebisTvi­
sac. gansxvavebuli azris arse­
boba Zalian kargia _  droa amas 
miveCvioT da pativi vceT gansx­
vavebul mosazrebebs. 
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nodar WiTanava, ekono
mikis mecnierebaTa doqtori, 
profesori:

_ rac Seexeba turizmis ga­
mocdilebas, Cemda samwuxarod, 
mxolod 5 wlis winaT gavige, rom 
turizmis problematika jer ki­
dev SoTa rusTavels hqonia gan­
xiluli ̀ vefxistyaosnis~ 1054-e 
strofSi: 
`aqa mosviTa ganymdebis 

kacica iyos berebi, 
sma, gaxareba, TamaSi, 

niadag ars simRerebi, 
zamTar da zafxul sworad 

gvaqvs yvavili ferad ferebi, 
vinca gvicnoben, gvnatrian, 

igica, vin ar ferebi.~
vfiqrob, amisTvis seriozu­

li yuradReba dRemde aravis ar 
miuqcevia. es aforizmis doneze 
warmodgenili mosazreba, dRevan­
deli terminologiiT Tu vity­
viT, turizmis reklamis sanimuSo 
magaliTia. amitom, vinc reklama­
ze muSaobs, es unda icodes. 

sabWoTa periodSi saqarT­
velos turizmis ganviTarebis 
gamocdilebac  hqonda da Sesa­
bamisi materialur-teqnikuri 
baza, anu dRevandeli gagebiT, 
infrastruqturac funqcioni­
rebda. msoflio turizmis did 
eqsperts, unaxavs yovelive es, 
amayad warmouTqvams: `es pata
ra qveyana didi turizmisTvis 
aris ganwirulio.~ gamogityde­
biT, CemSi am gamonaTqvams aRta­
ceba ar gamouwvevia. ara imitom, 
rom swori ar iyo. eqspertma 

did potencialze migvaniSna. me 
Cveni, am mosazrebebis gamtare­
beli mxare maRelvebs. Cven xom 
eiforiis mdgomareobaSi erov­
nuli ekonomika davangrieT da 
movSaleT. Tu aseTi gatacebiT 
mivudgebiT saqmes da mxolod 
turizmze CamovkidebT Cveni 
erovnuli ekonomikis ganviTa­
rebas, sabediswero Secdomas 
davuSvebT. magram es imas rodi 
niSnavs, rom turizms qveyanaSi 
Tavisi adgili ar aqvs. turizmis 
ganviTarebis potencialis asa­
moqmedeblad miznobriv-prog­
ramuli midgomaa saWiro _ xelis 
cecebiT qveynis ganviTarebis 
mware gamocdileba ukanaskneli 
18 wlis manZilze saqarTvelom 
ukve daagrova, uxeSi Secdome­
bic dauSva. axla ki limiti ukve 
amowurulia. ase rom, qveyanas 
turizmis da aramxolod tu­
rizmis kompleqsuri ganviTare­
bis programa unda hqondes. ko­
ordinaciis meqanizmebze prog­
ramis gareSe ver vilaparakebT. 
vinc programirebis problemeb­
ze muSaobs, mas unda esmodes am 
programis ganmasxvavebeli Tvi­
seba sxva dokumentebisagan. es 
aris mizani, amocanebi, etapebi, 
finansuri wyaroebi, maTi miRwe­
vis saSualebebi da meqanizmebi, 
romlebsac Cven menejmentis sa­
xiT warmovidgenT-xolme. 

ra aris saWiro programis Sed­
genisaTvis? upirvelesad, swori 
konceptualuri da meTodolo­
giuri midgoma. jer pasuxi unda 
gaeces kiTxvas: rogori soci­
alur-ekonomikuri sistema mi­
esadageba qveynis ganviTarebis 
strategias? sabazro? sakamaTo 
ar aris. 21-e saukunis ekonomika 
sabazro meqanizmebze dayrdnobis 
gareSe ar moiazreba. magram es ar 
aris sakmarisi piroba-faqtori 
ekonomikis efeqtianobis amaRle­
bisaTvis. aq sxva sayrdenic aris 
_ esaa ekonomikis saxelmwifoeb­
rivi regulireba. amocana imaSia, 
rom TviTregulirebis meqaniz­
mebi harmoniul mdgomareobaSi 
iyos ekonomikis saxelmwifoebri­
vi regulirebis meqanizmebTan. 

arc turizmis roli da mniS­

vnelobaa garkveuli. am dargTan  
dakavSirebiT gamokveTil ori­
ve cnobil midgomas aqvs arse­
bobis ufleba, magram arc erTi 
araa swori: pirveli, azviadebs 
turizmis rols da calmxri­
vad ganixilavs qveynis ekonomi­
kis ganviTarebas, meore ki tu­
rizmis calmxriv gagebaze agebs 
Tavis pozicias da akninebs mis 
rols. raSia gamosavali? tu­
rizmi saqarTvelos socialur-
ekonomikuri sistemis erT-erT 
segmentad, dargad, mimarTule­
bad da misi ganviTareba ki sxva 
dargebTan uSualo kavSirSi unda 
ganvixiloT. msoflio ekonomika 
namdvilad Rrma krizisSia, yve­
laze did problemad ki  siRari­
bis daZleva dgas. amitom, turiz­
mis ganviTareba swored siRari­
bis daZlevas, rogorc dasaqmebis 
mniSvnelovan faqtors unda 
davukavSiroT. dadgenilia, rom 
erTi samuSao adgili turizmSi 
2-3 samuSao adgils qmnis momij­
nave dargebSi.

Cemis azriT, turizmis gan­
viTarebis tempebs aucileblad 
unda uswrebdes sursaTis war­
moebis tempebi saqarTveloSi. 
Tu ara da, qveyanaSi Semova sub­
sidirebuli, evrokavSiris qvey­
nebSi warmoebuli produqcia, 
romelsac 30 procentiT afinan­
sebs saxelmwifo, amas ki saqarT­
veloSi warmoebuli produqcia 
ver gauZlebs da Cveni soflis 
meurneoba, sursaTis warmoeba, 
romelic suls Rafavs, mTlia­
nad Cakvdeba. 

Semomaqvs winadadeba, Seiq­
mnas sakanonmdeblo bazaze, in­
frastruqturaze da organi­
zaciuli marTvis problemebze 
momuSave jgufebi.  Jurnalma 
`biznesi da kanonmdebloba~ ki 
turizmis popularizaciis me­
nejeris funqcia unda iTavos. 
sasurvelia, am mimarTulebiT 
Jurnalma monitoringic daawe­
sos da, savaraudod,  ianvrisT­
vis specialuri nomeric gamos­
ces, sadac am monitoringis Se­
degebs gavecnobiT.

moamzada 
eka jimSelaZem 
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